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Abstract

Researclsuggestshatleisurecanplay animportantrole in the settlemenbf newcomers;
however little researchasexploredmeaningf leisurein the contextof settlemenservice
providers Furthermorelittle researcthasbeenconductedo examinehow leisureis
communicatedo newcomerdy settlemenserviceprovidersor thefactorsthatimpacthow
leisureis communicatedT o furtherexploretheseideas,| conductednterviewswith twelve
settlemat sevice providersin SouthernOntario.Theseinterviewswereanalyzedusing
ThematicAnalysis(Braun& Clarke, 2006).

| foundthatthesettlemenserviceprovidersnavigatedobjectiveactivity-basedandsubjective
conceptualizationef leisureandthat participatingsettlemenserviceprovidersconceptualized
leisureasbeneficial. Whencommunicatindeisure the participantfocusedon providing
informationwith awarenessf newcomemeedsandencouagingparticipation.nterestingly,
manyparticipantdelt thatleisureopportunitiesverea way thatthey couldcommunicatebout
otherimportantinformation.Factorshatimpactedhow leisurewascommunicatedverethe
developmenof working relationshipg with newcomerclientsandtheviews of whose
responsibilityit is to provideleisure The participatingsettlemenserviceprovidersuseda
BenefitsApproachto Leisurein navigatingtheir meaningsandhow they communicatedeisure.

Implicationsof improving leisurecommunicationto newcomerg¢o Canadaarediscussed.
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COMMUNICATING LEISURE

Chapter One BIntroduction

Researctnasindicatedleisurecanplay animportantrole in newcomeisettlemenby
offering links to wellbeing(e.g.,Suto,2013)andshouldthereforebe promotedduring settlement
processefQuirke,2015. Althoughnumerousourceslemonstratéhe benefitsof leisureduring
sdtlement(e.g.,Quirke,2015; Walseth,2006;Doherty& Taylor, 2007;Suto,2013;Stack&
Ilwasaki,2009;Kim, 2012;Stodolska% Alexandris,2004),researctshowsnewcomersreless
likely thanlong-term Canadiango participatein leisureor recreationahdivities (Aizlewood,
Bevelande& Pendakur2006 Taylor & Toohey 2002. Improvingleisurecommunicatiorto
newcomersvould assisin mitigatingbarriersof participation(Quirke,2015);However,
practitionerdacechallengesn ensuringcommunicatioraboutleisureis culturally relevantand
understandabl@uirke,2015)

To understandhow leisureis communicatedo newcomersguestionsnustalsobe asked
aboutwhatleisuremeango thosewho communicatevith newcomerssuchassettlemenservice
providers Thoughexploring whatleisuremeandrom anorganizationabndprofessional
standpointanhelp unpackhow servicesarerun anddevelopedEllis & Witt, 1990,in Parr&
Lashua2004),serviceproviders@eaning®f leisurerepresentigapin theleisureliterature
(ParrandLashua2004).Giventhesegapsin literature the purposeof thisresearchs: (1) to
exploresettlemenserviceproviders@eaningf leisure,and(2) to examinehow leisureis
communicatedo newcomers.

1.1 Meaningsof Leisure
Leisureis definedin numerousvays Kleiber, WalkerandMannell(2011)noteleisure

canbeunderstoodisparticipationin anactivity (suchassport),in specificsettings(suchasa
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park),or astime freefrom work or otherobligations.Furthermorestatesof mind andfeelings
experiencediuringactivitiesmay alsobe consideredeisure(Kleiberetal., 2011).

However leisurecannotbeunderstoor communicatecésa universalphenomenon.
Variousgroupsmay conceptualizéeisuredifferently (Shaw,1985).In this study,meaningof
leisurewill beexaminedn termsof how settlemenserviceprovidersunderstandhe
phenomenon

Thequestionabouthow meaningof leisureareformedis anepistemologicabne.From
asocialconstructivistview, meaningsaresocially constructedthus,leisurecanbe
conceptualizedsa socially constructegphenomenonFurthermoregonstructivism
acknowledgesliversity of experiencesndbackgroundsillowing for differentviewsof the
world (Kincheloe,2005).Socialconstructivismmaintainsthat, Gommunitiesof individualO
form knowledge, allowing for a sociocultural, contextual andhistoricalappreciatiorof
meaningsievelopedandestablished@ssocialpracticegWatkins,2000).

Froma socialconstructivisiens,newcomersnay constructmeaningof leisurebasedn
pastculturalexperiencesandunderstandingsSimilarly, asa socialgroup,organizations
providing settlemenservicesnay constructmeaningf leisurebasedon pastexperiencesnd
understandingsGiventhe socialconstructivisnmstancewith which | approactthis project,my
assumptionsirethatsettlemenserviceprovidershaveconstructedneaningsaboutleisureand
thesemeaningsnform their practicesn settlemenservicesincludinghowthey communicate
aboutleisurewith newcomers
1.2 Leisure communication to newcomers

Researcltallsfor effortsto be madeto improvecommunicatiorto newcomersabout

leisureto helpincreasenewcomeleisureparticipation(Quirke, 2015).Improperandpoor
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communicatiorsuchasassumptionsf desiredactivities, translationchallengesinissing
information,andmethodsof communicatiorhavebeencited ascausedor newcomerso lack
participationandtheintendedbenefitsof leisure(Quirke,2015;Stodolska2015).To address
low leisurepatrticipationtrendsof newcomersmoreresearctshouldseekhow to improve
communicationQuirke, 2015).

Pastresearchasexaminedhewcomeilinformationgathering(e.g.Caidi, Allard &
Quirke,2010)andstrategiegSavolainen1995,2008 in Caidietal.,2010).However little
researcthasexaminedsettlemenserviceproviders@ole in leisurecommunicationSettlement
serviceproviderscouldbe animportantresourcdor improving leisurecommunicatiorbecause
they canpotentiallyaddressomeof Stodoskadg015)suggestioafor improvemente.g.,
devel@ing culturally sensitivemarketing,havingconversationsvith newcomergo learnabout
their needsandwants,hiring employeesvith understandin@f diverseneedsanddeveloping
partnershipso leverageresources.
1.3 Study Context

1.3.1Immigration in Canada

In 2011,two-thirds of Canadiarpopulationgrowthwasattributedto immigration
(StatisticscCanada2013).Nearly 6.8 million people(20% of the population)haveimmigratedto
Canadgq StatisticsCanada2013).Canadas oneof the mostdiversecountriesn the G8, with
manynewcomersnigratingfrom acrosshe globe(StatisticsCanada2013).0f the 1.1 million
peoplewho immigratedto Canadan the previousfive years43.1%settledin Ontario(Statistics
Canada2013).

Theterm OmmigratiorOoftenrefersto thelegal statusof individualsfrom othercountries

with legalrightsto live in Canadayhereasthe term Ghewcomer®is moreinclusivebecausét
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doesnot requirelegal statusto live in CanadgGeorge 2012). Newcomer&is oftenusedto
describendividualswho havecometo Canadawithin the pastfive years,asaccesto many
newcomeiservicedepend®n lengthof time thepersonhasbeenin CanadgGeorge2012).
However,reasongor migration,suchasseekingskills in anewcountryor seekingto escapavar
or poverty,arelikely to resultin bothdifferencesandsimilaritiesof challengesandexperiences
in hostcountriegStodolska& Walker,2007).Immigrantsandrefugeesnaytherefore
experiencaliff erentbarriersandmay requiredifferentsupportso addressheir needqStewartet
al., 2008).In thisthesis,| usetheterm hewcome®in consideratiorof the differing legal
statusesvith recognitionof the possiblediffering settlemenheedsamongthis group

Immigrationlawsin Canadahavebeencontinuouslyshapecandmanagedargelyata
Federalevel (George2012),including controllingwho is allowedto settlein Ontario(Ontaric3
ExpertRoundtableon Immigration,2012).Immigrationlaws haveseen numeroushangesased
on socialatmosphereandpolicy maker€goals(George 2012). Thesdaws havemovedfrom
culturally-exclusive allowing only specificnationsto immigrate,andin specificnumbersto
moreinclusivelawsbasedn valuessuchasnon-discrimination(George 2012).

While policiesdevelopedat a nationallevel influencediversity andinclusion,theyare
experienceét alocal level andsubjectto localinfluencegPapillon,2002). The Governmenbf
Ontariois alsoresponsibldor setlementserviceshowever similar to the Federalevel,
responsibilitiesisuallymanifestasfunding extendedo nonprofit serviceqSiemiatycki,2012).
Thegovernmentnvestsin programsbelievedto helpthe settlemenprocessincluding
immigrantsettementservicesandLocal ImmigrationPartnershipsnderthe Newcomer
SettlemenProgramthe Ministry of Citizenship,Jmmigration,andinternalTradefunds

settlementgenciedor supportan housing,educationJanguagéraining,interpretation,
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informaion, andaccesso otherprogramgMCIIT, 2012).Leisureandrecreatiorprograms,
however arenot highlightedto beimportantascomparedo theseothersocialprogramdomains.
Neverthelessn examiningwebsitesof immigrationrelatedservices)eisureand recreatiorare
associateavith settlementandbelongingin local contexts(e.g.,ImmigrationWaterlooRegion,
2018).

1.3.2 SettlementServiceProvision.

Many newcomersely on settlemenserviceduringthefirst few yearsafter migration.In
Canadan 2016/2017pver412,000newcomersisedsomeform of settlemenservice
(Governmenbf Canada2017).Programghatarespecificallydesignedor newcomersre
offeredby a variety of sourcessuchasmunicipalor provincialgovernmentsandnon-profits,
dependingon thelocation(Papillon,2002).Fundingfor programscomes from a variety of
governmentahndcharitablesourcegOmidvar& Richmond,2003).While thereis avariety of
typesof settlemenserviceorganizationsandthe servicesoffereddependon the specific
organization(TYregYn2013a) programstypically includelanguagerainingandassessment,
employmensupportsyeferrals,counselling andtranslation(Omidvar& Richmond,2003).
Programdor newcomersreespeciallyimportantbecauseghey canincreasanewcomerfsense
of belonging(Kelaheretal., 2001in Stewartetal., 2008).However,settlementserviceshave
beenchallengedy reducedunding andoftenareforcedto cutbackserviceghatfacilitate
inclusion(Omidvar& Richmond,2003).

It is importantto examne settlemenserviceproviders@eaningf leisurebecause
leisurecanmeandifferentthingsto differentpeople.Settlemenservicesprovidenumerous
programswhich to someare leisurebutto othersarework. For examplejn Stackandlwasaki3

(2009)work, newcomerefugeesonsideredducationakettiemenprogramssuchasEnglish
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andcomputercoursesasleisure.Theseprogramspromotedskill developmenandoffered
opportunitiego socializewith others.Furthermorepnepopularmethodof Englishcoachings
providedthroughconversatiorcircles.Participantsn thesegroupsdevelopconversationaskills
in aninformal environmemnwith volunteersandotherparticipantgVan Gilst, 2010).Engagingn
conversatiorabouttopicsof interestcould be perceivedasenjoyableandleisurely,thoughfor
otherstheseprogramscouldfeel work-relatedor causestress.

1.4 ResearchConsiderations

As aresearchel, reflexively consideredny own conceptualizationsf leisurewhen
designingthis study.To me,leisurein the contextof newcomersettiementncludesspecific
activitiessuchasnewcomeiskills-basedorogrammingrecreatimal activities,andsport,as well
asindividual perceptionsof leisureexperiencesndstatesof mind. By reflexive journaling,|
consideed my own assumptiongboutleisurewhile analyzinginterviews.

Interviewsfor this currentstudyoccurredduringatime in which therewasanincreasen
Syrianrefugeesettlingin CanadaBecausef this, settlementoncernavereprevalentn the
mediaandcommunities.

1.5 Purpose

The purposeof thisresearchs: (1) to explare settlemenserviceproviders@eaningof
leisure,and(2) to examinehow leisureis communicatedo newcomersSpecifically,this
researcladdressethefollowing questions:

1. Whataresettlemenserviceproviders@eaning®f leisurein the contextof

settlemerf

2. How do serviceproviderscommunicateboutleisure?

3. Whatfactorscontributeto howleisureis communicatedo newcomers?
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1.6 Outline of Thesis

In ChapterTwo, | outlinebackgrounditeratureaboutmeaningf leisure leisure
experienesof newcomersandnewcomeieisureprovision.In ChapterThree,| discusghe
researcldesign,datacollection andthematicanalysismethodologylnterviewsaboutmeanings
of leisureandcommunicatiorwereconductedvith serviceproviders.Transcriptsvereanalyzed
throughBraunandClarke® ThematicAnalysis(2006).In ChapterFour, findingsof this study
arepresentedin ChapterFive,| presentdiscussiorof thefindingsandfutureavenuegor
researchn relationshipto theliterature.In ChapterSix, | concludethis thesiswith adiscussion
of significanceof thistopic of study.Moving throughthis thesis,| demonstrat¢he needto
examinesettlemenserviceprovider€&meaningsf leisureandhow they communicateo

newcomers.
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Chapter Two DLiterature Review

In this chapter| first framethis researchin academiditerature.l setthe contextof the
researclwith theoreticalconsiderationsf meaningsf leisure,newcomemeaningsf leisure,
andserviceprovidermeaningof leisure Academicliteratureaboutleisureexperiences
including benefits,experiencesandconstraintswill bediscussedstheyrelateto newcomers
andleisure. Following this, | shift my focusto theorganizationaperspectiveFirst, | highlight
the BenefitsApproachto Leisure followed by constraintgo organizing,andleisure
communicationl endthis chapterarguingthe needto examinemeaningof leisureandhow
settlemenserviceproviderscommunicatdeisure.

2.1 Meaningsof Leisure

Thestudyof leisurehas undergonenanyshiftsin theoreticaunderstandingsf whatis
leisure.Thestudyof whatdefinesleisurehasreceivedmuchattention however meaningof
leisurehaveinfrequentlybeenexaminedrom a serviceproviderperspectivéParr& Lashua,
2004).Traditionally, leisurehasbeenstudiedfrom an objectiveor a subjectiveperspective
(Kleiber etal. 2011).0Objectiveconceptualizationsf leisureencompassesearcheand
participantdefinedactivities(e.g.,newcomergarticipatingin abasebalhame) while subjective
conceptualizationdeferawayfrom activities,centeringuponexperiencesndperceptionge.g.,
anewcomerexperiencingelaxationduringawalk in thepark)(Part& Lashua2004).
Furthermoreleisurehadbeencategorizedasedon the viewpointof the participantor the
researchefKlieberetal., 2011).

Usingtime diariesandinterviews,Shaw(1985)examinedmeaningof leisure,
specifically,whatactivitieswereseenasleisurelyandwhatperceptionsvererelatedto leisure.

Shav foundthatmostactivitieswerenot consistentlyconsideredeisureor work by the
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participantsandthatleisureexperiencesvereperceivedo beintrinsically motivated,were
enjoyed,wererelaxing, andwerefreely chosenAlthoughtheseperceptionsvere mostcommon
in leisureactivities,theywerenot solely defining. For example not all leisureactivities were
freefrom obligationandsomeleisurewas notintrinsically motivated.ShawOstudyoutlines
specificcharacteristicseenasleisurely;howe\er, the authordoesnot considethow social
contexts pastexperiencesandknowledgedrom differentcultures,or othergroupingssuchas
working in aparticularfield suchassettlemenserviceprovision,mayimpactmeaningsof
leisure.

Numerousotherstudieshaveexaminedneaningf leisurefrom a subjectiveperspective
exploringexperiencesr stateof mind. SchultzandWatkins(2007)developed leisure
meaningsnventorywhich included@assingime OGscapingressur&xercisingchoiceQ®
andQxchievingfulfillmentQ emphasizinghe experientiaimeaningf leisure.lso-Ahola (1979)
(in Unger& Kernan,1983),for example suggestedhtrinsic satisfactiorandperceivedreedom
werecommonamongleisureexperiencesFurtheringthesedimensionsiyngerandKernan
(1983)highlight pastresearctsuggestingpontaneityarousalmastery andinvolvementwere
alsopartof leisureexperienceshowever in their study,theauthorsfoundinvolvement,
satisfactionandfreedomwerea partof the subjectiveleisureexperiencewhile the otherfactors
tendedto be activity related.UngerandKernansuggestedhat personabndsocialsituational
characteristiceeedto be furtherexploredin relationshipto experiencesIhesesuggestions
highlightthe needto considersocialandindividual contexts suchasworkingin settlement
servicesascontributingto individuals@neaningof leisure.

Porter Iwasaki,andShank(2010)reviewedthe literatureto assessvhatmeaningsare

foundin leisureandwhatmeaningsomefrom leisure.The authorsoundthattheliterature
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centereduponbelonginganda senseof connectiorwith othersor activities,definingidentity,
experiencingreedomandaubnomy,control,andmastery Porterandcollaboratorsexpandedo
includeaspectsuchasactionstakenbecaus®f positivefeelingsandthoughtsandgrowing as
anindividual asoutcomef leisurerelatedmeaningmaking.

WatkinsandBond (2007)useda phenomenologicabpproacho examiningmeaningsof
leisureof universitystudentsn leisurestudies.The authorsfoundthe participantsexperienced
leisureaspassingime, escapingressurehavingchoicesandbeingfulfilled. Watkins(2008)
followed the study by conductinga phenomenologicatudyto assesshe meaningof leisureof
leisurestudentandnonleisurestudiesstudentsWatkinsfound similar meaningsvereheld
betweenrstudentsconsistenwith the early study.Watkinsalsoascertainedhat specific
meaningaverelinked with characteristicsuchasageandstageof life, andthesecharacteristics
werelinked to developingmorecomplexunderstandingsf their own leisure.This finding
supportghe socialconstructiviststancesuggestinggommunites of peopleconstructheir
meaningof leisurebasedon socialcontextsandlife experiencessuchasmigration.

2.1.1Social constructivism.

Central to this thesis is the paradigm in which meanings of leisure are developed. Social
constructivismmaintinsthat experiences and social groups influence inolividualsmake
meanings (Watkins, 2000%onstructivism is a departure from objectivi@®notion that truth
and meaning reside in their objects independently of any consciousnessO (Crotty, 1998, p. 42).

While thetermsareoftenusedinterchangeablyCrotty, 1998),constructivisndiffers
from socialconstructionismn thatconstructivisifocuseson individualOmeaningmaking
while socialconstructionism@scusis Osociatonstruction®f meaningandknowledgeO

(Schwauit, 1994,p. 127).Crotty (1998 p. 58) statesconstructionisnis Qvherethefocus

10
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includesthe collectivegeneratiorfandtransmissionpf meaning'.&ocialconstructivism
acknowledgeshe experiencesf individualswithin a socialgroupwhereassocial
constructionisnfocusesmoreon therole culturehason shapingour meaningstakingamore
critical approach(Crotty, 1998).Furthermoresocialconstructionisnfocuseson the Ocollective
generatiorof meaningasshapedy convention®f languageandothersocialprocessesO
(Schwault, 1994,p. 127).In this study,| do notexaminethe powerstructuresor social processes
within meaningsut aim to presenthe participantsOwn meaningf leisureandacknowledge
the socialcontextin which their meaningsareshaped| acknowledgéhow anewcomerOs
meaningof leisuremay build from experiencesf culture,race,age,employmentandfrom a
variety of otherlife contextsWorking in settlemenserviceprovisionmayinfluence
participants@eanings

Watkins(2000)maintains thasocial practices inform knowledge of those partitiga
within them. Thussettlement service practitionezsuld reflect meanings of leisuvathin their
social practices (e.g., what they communica#ganings are embedded within settlement
service pratices from social contexts and are reflected in programs offered and communicated
messages.

While exploringof genderedaneaningsf leisure,Hendersor{1994)suggestsneanings
aresocially constructedindinfluencedby benefitsandopportunitiesnegotided constraints,
valuesandentitlement containeraandopportunitiesandpersonalife situationsIn considering
benefits Hendersorsuggestd is importantto understandvhy a personor groupwantswhat
theywant. For example whatdo newcomersvantto getoutof their leisureexperiencespr
converselywhatdo settlemenserviceproviderswantto providefor newcomersonstraints

alsoimpactmeaningsasit suggestsvhatpeoplearewilling to negotiateto participate or what

11
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challengesfor example serviceprovidersarewilling to mitigate.HendersorurtherstatesQhe
valuesthatoneholdsdearareessentialimensionsn understandinghe meaningattachedo any
phenomenonThevaluesassociateavith leisureandthe sensehatleisureis importent are
necessarprerequisite$or examiningmeaning®(p. 3). This sentimenis reinforcedby Li,
Absher,Graefe,andHsu (2008)who maintainleisureorganizersnustappreciatehe impactof
culturalvalueson serviceexpectationso improvecommunicationContainerge.g.,context)and
opportunitiesaffectmeaningof leisurebecauseét considerghetypesof activitiesandlocations
thatnewcomersvould be a partof, andwhatopportunitiesarepresentedor newcomersFinally,
life situationis relatedto meaningsasit invites differentperceptionsHendersorstaes,Othe
understandingf leisureis highly dependentn the socialcontextin whichindividuals
experiencdeisuréd(p. 6). For example considerhow a recentnewcomerQsisuremay differ
from anewcomemwho hasmigratedyearsago,or from a differentculture. Similarly, service
providers@eaningof leisure may be differentthannewcomesOmeanings

Theliteraturepresentedn this chapterconsiderssiews of newcomersandthelimited
literatureregardingsettlemenserviceandnewcomerrecreatiorprovider&meanings,
constraintsperceivedoenefits,andcommunicatiorof meaningsin addressingneaningsof
leisure,| build thecasethatit is importantto bothconsidertheseaspectsrom the settlement
serviceproviders@erspectivavhile alsoremaininginformedaboutnewcomerséxperiences.

2.1.2Newcomerand cultural meaningsof leisure.

While much academiditeraturefocuseson westernrmeaningof leisure(Lui, Yeh,
Chick, & Zinn, 2008),theliteraturealsoconsiderechow meaningf leisuremay differ for
newcomersOf particularimportancearecultural distinctionsin meaningsKleiberetal. (2011)

state Opotentiallyrace,ethnicity, andculturecould affectnot only the natureof a personOs

12
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experiencébut alsohow sheor he definesthatexperienc®(2011,p. 337).For example Walker
andWang(2009)studiedmeaningf leisureamongChineseCanadiansThe authorsfoundthat
participantserspectivesf whatwasconsideredeisurediffered from their own. The Chinese
Canadiarparticipants@ategorzationsof their own activitiesasleisureor not leisurediffered
from previousresearcltonductedn thesamemannemwith otherCanadiangseeShaw,1985).
Anotherinterestingaspecbf this studywasthatof theitemsthe ChineseCanadiarparticipants
identifiedasleisure theresearchersonsideredessthanhalf asleisure.Furthermorewhile the
ChineseCanadiarparticipantsn Walker andWangOstudyandotherCanadiarparticipantsn a
previousstudyboth consideredigh intrinsic motivationasimportantto their leisureactivities,
the ChineseCanadiarparticipantdn WalkerandWangOstudyreportedessimportanceof
perceivedreedomin theirleisureactivities. Thesefindings areindicativeof theimportantneed
to considerculturalunderstandig of differentmeaningof leisure.
Stackandlwasaki(2009)providea secondexampleof work examiningcultural
distinctionsin meaningf leisure.Stackandlwasakiconducteda studywith newcomerAfghan
participantan the Winnipegareaanddiscussd culturalimplicationsof meaningf leisure.
Participantsn this studydiscussedhow activitiescould beleisure ,work, andfamily-related all
atthesametime. Theyalsodiscussedhow time in Canadavasconceptualizedlifferently thanin
their homecouwntry. Stackandlwasakifoundthatsocializationin familiar locationswith family
andfriendswasakey aspecbf leisuretime for participantsParticipantsn this studyalso
conceptualizedearningopportunitiessuchasconversatiorandcomputerclasse asleisure.
Furthermorejob-training programsactedascatalystfor leisurelysocializationafterclass.This

currentthesisbuildsuponStackandlwasakiOandothers@ork by includingmeaningsof

13
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settlemenserviceproviders;thosewho arefacilitating or communicatingaboutleisure
experiencesuchasthe onesoutlinedabove.

Literaturehasalsoexaminedvariationsin newcomemwomenOsieaningf leisure.Suto
(2013)foundthedaily activitiesof immigrantwomenwith whomshespokeimpactedhow they
viewedandparticipatedn leisure.Womenwho participatedn SutoOstudyexploredieisureas
Owhatevesupportedheir physical,emotionalandevenspiritual health@p. 59). For Indo-
Canadiarwomenin Tirone andShawOglL997)study, satisfactiorandenjoymentfrom leisure
werefoundwhenspentwith family membersatherthanin searchof personatime. Theauthors
outlined differentmeaningsanddesiresf leisurefor Indianwomenliving in CanadaThe
Indian-Canadiarwomenwho participatedn Tirone and ShawOstudyviewedconnectionsnd
relationshipsasimportantin leisure,comparedo dominantwesternperceptionvaluing private
leisureopportunitiesMore recently, TironeandGoodberry(2011)useda constructivisistanceo
examinethe constructedneaningof bi-cultural SouthAsianyouths,andhow their meaningsof
leisurechangedvertime, finding thatparticipantsusedleisureto bridgethe gapbetween
cultures

Womenwho participatedn Juniu's(2002)studyaboutleisureperception®f Latino
immigrantsliving in the United Statesjndicatedtheydid not highly valueleisure.While those
with freetime spentit with family, manynotedthattheyweretoo busyor did not deservdeisure
time for themselvesJuniualsofoundtranslationdifficulties aboutthe notionof leisure.One
translationusedwassimilar to the notionof relaxation;however,someparticipantsdid not
understandheword, andothersbelievedit wasanegativeconceptrelatedto laziness.

HSglhammer Stokowski,Muhar, SchauppenlehneY,alcintepe andRenner(2015 found

asimilar situationfor someTurkishimmigrantsin Austria.In HSglhammerandcollaborators'
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study,awordtranslatedor leisureor freetime wasperceivedasnegative gespeciallyfor first-
generationmmigrantswhereasecondyenerationmmigrantstypically associatedt with
relaxation.HSglhammeret al. (2015)suggestedulture,sociceconomicstatusandhow
integratedvereimmigrants,affectedmeaningdeisure.Similarly, theauthorsfoundthatleisure
wasviewedfrom anindividualisticlensby youngadult Chinesammigrants,but not by those
overage30.

Thesedifferencesn understandingeisurehavealsoposedmethodologicathallengegor
researcherdzor examplejn OyaperoO@012)studywith NigerianCanadiansthe researcher
wasrequiredto explainunclearsectionson their surveywhich includeddescribingghe meaning
of leisureasfreetime, without expectingrewardsor penalties.

Culturaldifferencesn meaningsarealsofoundoutsideof theleisureliterature.For
example Stewartetal. (2008)studiedimmigrantandrefugeeperception®f socialsupportan
Canaddnotincludingleisureservices) TheauthoranterviewedChineseandSomali
newcomersaswell asserviceprovidersandpolicy makershighlighting cultural differencesan
meaningsChineseparticipantsviewedsocialsupportastangiblegovernmensupportsor help
betweenfamily andfriends,while Somaliparticipantsconsideredocialsupportsasan
interpersonalreciprocalrole betweerfamily andfriends.Culturalmeaningsareimportantto
considerbecausdt influencesuptakeof serviceconsumptiorandin developingculturally
appropriateserviceqStewartetal., 2008).If serviceprovidermeaningf leisurediffer greatly
from newcomer§theymayinadvertentlyexcludenewcomergrom usingservices.

While pastresearcthasconsideredhe applicability for leisuremanagers$o understandhe
natureof meaningsf leisure(e.g.,Watkins& Bond,2007;Schultz& Watkins,2007;Porteret

al., 2010),few considerthe meaningsf leisureheld by serviceprovidersthemselvegespecially

15



COMMUNICATING LEISURE

thoseof settlementserviceproviderg, andthe potentialinfluenceof whatmeaningf leisureare
communicate®n newcomersindnewcomers@wn meanings.
2.13 ServiceprovidersOmeaningsof leisure.

Little researcthasexaminedserviceproviders@eaningf leisure(Parr& Lashua,
2004)andof thosethatdo, thefocusis on leisureandrecreatiorproviders@eaningsnot
settlemenserviceproviders@eaningsFor example ParrandLashua(2004)explored
recreatiorandleisureprovider©meaningof leisure. The authorswantedto understad if
professionalsharedsimilar meaningsf leisureandif thesemeaningslifferedfrom
professionalsn otherfields. ParrandLashuaOsork foundbothrecreatiorandleisure
professional@ndotherprofessionalsyiewedleisureasmultidimensionaljeisuremeant
differentthingsfor differentpeople.Both groupsrespondedo free-lists noting leisurewas
passiveor relaxing,fun or enjoyable andactivity-basedLessfocuswasgivento freetime, the
experienceandcommunity.

While not explicitly examning meaningsf leisure,CuretonandFrisby(2011)found
recreatiorserviceprovidersheldbothneoliberalandsocialjusticevaluesthatdrovetheir work in
thefield. Furthermoredifferencesn personalvaluesandworkplacevalues,aswell asunalignel
goalsandprocesseto achievegoalscreatedensiondor staff membersExploring service
providers@eaning®f leisureandhow leisureis communicateavill developfurtherinsights
into this area.

Thelimited amountof researctaboutserviceprovidesGneaning®f leisuredoesnot
considersettlemenserviceproviders.More researchs neededo understandhow settlement
serviceprovidersconceptualizéeisure.Ellis andWitt (1991)suggesthatserviceprovider

meaningsmpacthow programsaredevelged,implementedcandmonitored.Furthermore,
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practitioners@eaningsf leisuremay beinfluencedby practicalexperiencegParr,1996).
Settlemenserviceproviders@eaningsf leisurecould differ from leisureserviceproviders@s
leisureis not viewedasatop priority in thefield of settlementThereforethe dearthof research
exploringsettlemenserviceprovider©meaningf leisureandhowit is communicatedhould
be addressetb betterunderstanalevelopmenandimplementatiorof newcomeprogamming
andleisurecommunication

2.2 NewcomerExperiences

Informationaboutnewcomers{@isureexperiencesanprovideimportantcontextual
informationto settlemenserviceproviders.Providingcontextof how leisurecanbe experienced
by newcomerss importantcontextfor serviceproviderscommunicatingaboutleisure.

2.2.1Leisure benefits.

Leisurebenefitscanbe examinedbothfrom anindividual perspectiveanda communal
perspectivéDriver & Bruns,1999) ForexampleColemanandiso-Ahola (1993 in in Kleiber
etal., 2011J), arguedeisureparticipationincreasegerceivedsocialsupportsanddevelopsself-
determinationwhichis beneficialto wellbeing by providing stresgelief. Leisure,therefore,
might actasa bufferto stresgKleiberetal., 2011). Indeed researchersftendescribe
transitioningto a new cultureasbeingstressfulandhow specificforms of leisurecanreduce
specificacculturatioarelatedstresse$or newcomerge.g.,Walker,Halpenny& Deng,201%
Stack& lwasaki,2009)

A secondpertinentconsideratiorof leisurebenefitsthatof collective benefits. Newcomer
servicesmay deliver socicculturalbenefitsat a communitylevel. Newcomer€involvementin
communityleisuremay createpositiveinteractionsamongdifferentcultural groupsby

developingunderstandingf differentcultures reducingstereotypesandcreatingfriendships
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(Kim, 2012),andby increasingsenseof belongingwithin thecommunity(Kelaheretal., 2001,
in Stewartetal., 2008).CromptonandLamb (1986)arguessocialserviceagenciesnustnotonly
markettheir serviesto showrelevanceo clients,serviceprovidersalsoneedto positionthe
benefitsfor otherswho haveinterestandimpacton the organizationFor examplejf public
taxpayerdund a program,communicatiormaterialsmustalsoshowbenefitsto thegeneal
public. A benefitfrom leisurethathasbeencommonlyusedto positionleisureasvaluableis
improvingwellbeing.

2.21.1 Wellbeing.

Leisurehasbeenattributedto promotingwellbeingandpositiveexperiences$or
newcomerge.g.,Walseth,2006;Doherty& Taylor,2007;Suto,2013) Froma sportperspective,
Walseth(2006)foundparticipationin sportsandactiverecreatioried to feelingsof belongingin
anewculture,socialopportunitiesandwellbeingfor immigrantyoungMuslim womenin
Norway.Walsethsuggest# is not sportalonethatpromoteselonging,but becausef the
reciprocityandrefugetheseexperiencesanoffer. TironeandPedlar(2000)found closefamily
tiessupportedhewellbeingof the SouthAsianyoungadultswho paricipatedin their study.
Small, closeknit communitiesofferedsupportandfriendship.

FurthermorePDohertyandTaylor (2007)foundfor immigrantstudentsn Canadasport
andrecreatiorcontributedto wellbeingbecauseparticipatingwasfun, enjoyable and allowed
opportunitiedor physicalhealth.In examiningtherole of sportandrecreationn settlementthe
authorsfoundthatparticipatingmadenewcomeryouthsfeel healthy. Thesetypesof experiences
werefoundto supportnewcomeryouth settlemenandDohertyandTaylor elucidatethereis a
largerole for programfacilitatorsto understandbarriersto newcomeiparticipationto help

promotenewcomers@ellbeingthroughparticipation.
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Thedialoguearoundwellnessandleisurehasalsobeenpromotedfrom outsideof the
leisureliterature. Suto(2013)examinedhe connectiondetweereisureandwellbeingfor
womenof variouscultureswho hadimmigratedto Canada.Fromanorganizationatherapy
perspectiveSutofoundsocializingwasanimportantpat of wellbeingin settlementin thefield
of informationstudiesQuirke (2015)suggestsmprovementareneededn how leisureis
communicatedo newcomerdgo betterpositionnewcomerdo achievethesewellnessbenefits.

2.21.2Learning.

Leisureis believedto provideopportunitiedor learning(e.g.,Stack& lwasaki,2009;
Doherty& Taylor, 2007).For Afghannewcomersn Winnipegwho participatedn Stackand
lwasakiO€009)study,benefitswithin leisurecontextsncludedlearningopportunitiesabout
Canadancultureandsharingtheir culturewith others.Newcomerdound participatingin these
programssupportedanguageacquisition.Participationalsoprovidedanopportunityto be
includedin the communityandwasseento facilitate the transitionto Canada

Griffin (2015)identifiedanothersourceof learningin leisure.He foundthatfor
immigrantsparticipatingin leisureactivitieswhile hostingfriendsandfamily in their newculture
increasedinderstandingf the newcultureandvalues hostingofferedopportunitiesor
discussiongindconstructingneaningtogether.

DohertyandTaylor (2007)alsofound sportandrecreatiorprovidednewcomeryouth
opportunitiego learnaboutCanadiarculture.Theyouthsdiscussedamiliarizing themseles
with sportsthey hadpreviouslynot played,aswell asculturalnormssurroundingactivities.The

actof participatingin sportsallowedparticipantgo developtheir Englishskills in realsituations.
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2.2.1.3 Maintaining cultural identity.

Leisureis alsoseento provideopportunitiedo maintainculturaltraditions(e.g.,Stack&
Iwasaki,2009; Tirone& Pedlar,2000; Taylor,2001) For example Stackandlwasaki(2009)
foundthat Qoverall the engagemerin purposefulmeaningfulandenjoyableeisure canbe
regardedasan expressiorof Afghanimmigrant€cultural strengthdor their survivaland
thriving duringtheimmigrationproces®(p. 254) Furthermorefor immigrantsparticipatingin
GriffinOg2015)study, hostingfriendsandfamily allowedthemto connectwith their home
culture,creatinga senseof nostalgisandcomfort.

In TironeandPedlaf$ (2000)work, leisureactivitiesincluding cultural dressmusic,
languageandfood werefoundto promotepositiveexpressionsf heritage Participantggrew
pride andreinforcedtheir identity. The authorssuggestedhatparticipatingin boththeir
traditionalheritageandtheir new communityprovided opportunitiego benefitfrom bothworlds,
but alsowasmetwith greatchallenges.

Taylor (2001)simulatedTirone and Pedla®svork, studyingnewcomemwomenin
Australia.Similar to Tirone andPedlarOstudy, Taylor foundthat participantsdesiredto keep
their culturaltraditionsalive in their newcountry.Leisurewasconceptualizedby the participants
in variouswaysincluding culturalexperiencesecreationahctivities,aswell asinformal social
connectionsNot only did womenpatrticipatein leisurewithin smallculturalgroupstheyalso
enjoyedopportunitiego sharewith othersin thecommunity.

2.2.1.4Social benefits,belonging,and inclusion.

Leisureexperiencetavebeenfoundto promoteinterculturalrelationshipsand

communityinclusion(e.g.,Kim, 2012;Stodolska& Alexandris,2004;Stack& Iwasaki,2009)

For someparticipantsn KimOg2012)studywith Koreanwomenimmigrantsin the United
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Statesyecreatiorhelpedto grow culturally diversefriendshipsinteractionswith othersalso
helpedimproveEnglishskills andfacilitatedlearningaboutthe cultureof their newlocation,and
of otherswho hadalsomigrated.StodolskaandAlexandris(2004)foundthatsportwasoneof
thewaysnewcomerdirst camein contactwith the mainstreanpopulation eitherthroughtheir
own participationor their childrer( participation.

For participantdn StackandlwasakiO&009)study,comfortin communityleisure
locationsgrewwith time. Uponarrival, participantshadlittle knowledgeof opportunitiesnor did
they havemanystrongsocialconnectionsWith time, participantdbeganto usecommunity
centresandgatherin communitylocations.

Recreatiorprovidersoften expressnclusionasa valueguidingleisureprovision
(Cureton& Frisby,2011),makingrecreatiorandleisurea goodfit for facilitating newcomer
inclusion.Indeed Jeisurehasbeenshownto increasesensenf belongingandinclusionfor
newcomerge.g.,Walseth,2006; Rich, Misener& Dubeau2015).OmidvarandRichmond
(2003),highlightinclusionasanimportantaspecof settlementidentifying humandevelopment,
andengaginggrowth-promotingrecreatiorprogrammingasoneof the five dimensionof social
inclusion Socialinclusion,for newcomersganbe examinedasQherealizationof full andequal
participationin the economicsocial,culturalandpolitical dimensionsof life in their new
countrie®©(Omidvar& Richmond,2003,p. 1).

Rich andcollaboratorg2015) conducteda casestudyto examinesocialinclusionwith an
organizatiorthatrunsa participatorysoccertournamentThis sportingevent,organized
throughouttheyearby newcomerndlong-termlocal residentvolunteersaimedto connect
newcomergo the community. Throughanalyzingdocuments&ndconductingfocusgroupsand

interviews,theauthordoundthatbecausef thedifferentperception®f whatentailsa sporting
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opportunity,simply offering avenuegor newcomergo participatein sportwould notfacilitate
inclusion.Inclusionasa goalmustbe developedrom a programspecificallydesignedaround
this notion. Sportwasalsovaluedto beanareaof commongroundthatparticipantselieved
helpfosterrelationshipsvith others.The non-competitiveframing of the competitionalso
providedopportunitiego celebratanulticulturalismandpromotesocialnetworks.Newcomer
volunteersexpressedthiow the opportunityprovidedintegrationopportunitiedrom learningabout
Canadiarworkplacenorms.The authos believeinsightsinto developingnclusiveprogramming
canbelearnedthroughunderstandingndstudyingpre-establishedocialinclusionfocused
events.

Within the multitudeof literatureexplainingleisurebenefits,onecanseemultiple
conceptualizatinsof leisure.Fromsport,recreationabctivities, to cultural celebrationsand
socialconnectionshow a newcomemmay benefitfrom leisuremaydependon themeanings
ascribedo leisure.Similarly, themeaningsf leisureandthe associatethenefitsasperceivecby
settlemenserviceproviderswill influencewhich programsareofferedandhow leisureis
communicatedWhenconsideringneaningof leisure,the benefitsassociateavith leisuremust
be considered.

2.2.1.5Negativeimpacts.

Many practitionersandresearcheradvocatdor the benefitsof leisure(Driver & Bruns,
1999). However leisureexperiencesay not alwaysproveto be beneficialfor individualsand
communitiesTherearemanyexamplesn theliteratureto supportthis notion. For example
manyof the participantdn DohertyandTaylor@ (2007)studyexpressedoncernf exclusion
overnotunderstandingulesor languageNegativeexperiencessuchasdiscrimination,may

further hold backparticipation.FrisbyandMillar (2002)found Ghureaucraticstereotypingi.e.,
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categorizingpeoplebasedn culturalbackgroundsnto specificactivitiesor needscreated
hesitationgo join groupsor participatein activities.It is importantto considerbenefitsand
negativeeffectsof leisurewhenconsideringmeaningsf leisure.Exploring serviceprovider
meaningof leisureandhow leisureis communicatedo betterunderstangbotentialinfluences
on newmomersthatcanprovidebenefitsor causenegativeeffects.

2.2.2Changing experiences.

Extantresearcthasalsooutlinedchangesn leisureexperiencesabilities,anddesiredor
newcomers.Much researcton leisureandimmigrationsettlementontextsncludesexamining
how newcomersadaptto their newsurroundingsResearcthasdescribedifferencesn
newcomerradaptationAssimilation,acculturationseparationmarginalizationandintegration.
Assimilationoccurswhenanewcometosestheir cultureandis incorporatednto mainstream
society(Berry, 1970in Kleiber etal., 2011),whetherby desireor not, while acculturationcanbe
seenasOthechangesnindividual or cultural groupexperiencessa resultof contactwith
anotherculturalgroupQBerry, PoortingaSegall,& Dasen2002,in Kleiberetal., 2011,p. 320).
A newcomemay experienceseparationywherethe newcomeisegregatethemselve$rom the
mainstreamor marginalizationwherea newcomemayfeel excludedfrom new culturebut
unableto maintaintheir culturalheritage(Berry, 1970,in Kleiberetal., 2011). Furthermorea
newcomercanexperiencentegration wherethenewcometholdstheir culturalheritage while
alsoparticipatingin thenewculture(Berry, 1970in Kleiberetal.,2011) Thesedifferencesn
adapation haveimpactson newcomersn settement For example Oyapero(2012)foundthat
NigerianCanadiansn his study,who assimilatednoreto Canadiarculture,hadhigherincomes
thatthosewho assimilatedessinto the Canadiarculture,suggestinghatsomedegreeof

assimilationto Canadiarcultureis beneficial.
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Stodolska(2000)callsfor researcher® betterunderstananigratior@®impacton leisure,
andleisurg8 impacton migrationexperiencesReasongor migrating(e.g.,escapeppportunity,
family, employment)resultsin differencesn needschallengesandexperiences anew
country(Stodolska& Walker,2007).Thedifferencedn needsandexperiencesrelikely to
impactnewcomer8leisure.Similarly, asEllis andWitt (1991)postulatedproviders@eanings
of leisureimpactleisure programminganddevelopmenttherefore this studycaninform deeper
understandingf migrationOsnpacton leisureassettlemenserviceproviders@eaningsnay
influencehow settlemenprogramsaredevelopedandimplemented.

StodolskaandSantoq2006)articulatedthatthosecomingto a newcountry,no matterthe
reasonparticipatein activitiesof boththeir pastandnewlocation,allowing connectionsvith
traditionsandpeopleof bothcultures.The authordoundthatleisurebehavioursof Mexican
temporaryworkersin the United Statesvereimpactedin numerousvays.Participantsent
moneyto theirhomecountriesratherthanspendingt on leisureandspentalargeportion of
leisuretime socializingwith similar othersandcommunicatingvith thosefromtheirhome
country.

For Latino womenin Juniu's(2002)study,leisureafterimmigrationto the United States
wasmorestructuredhanin their countriesof origin. While womenbelievedtherewasmore
opportunitiego participatein recreationn the United Stateswwomenfelt therewaslesstime to
socializebecausef moreresponsibilitiesanddifferentwork expectations.

Stodolska2000)found Polishimmigrantswerelessableto socializewith pastfamilies
andfriends,facedlanguagestrugglesandconfrontedoverallworriesleadingto changesn
leisureactivities. Althoughhalf of participantsstoppedoarticipatingin somespecificleisure

activitiesafterimmigration,morethanhalf startednewforms of leisure. The authorsuggested
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thatcomingto a newcountryofferednotonly differentconstraintgo participation,but also
differentopportunitiedo participatein activitiesin which they maynot havebeenableto
participatebefore. TheauthorfoundthatPolish immigrantsstartingnewformsof leisurewere
Onotivatedat leastpartly by a desireto establishor expandtheir socialnetworks to improve
relationswith mainstreantoworkers,or evento be ableto identify themselvesvith thedesired
way of lifeOQ(p. 53). It is notedthatawarenessf activitiesincreasesvith time spentin the new
hostcountry,andmeaningsattributedto similar leisureactivitiesmay changen thetransitionto
anewculture.

Thesestudiesexaminethe processes which newcomersdapt; however theydo not
considerthow othersocialcontexts suchasmeaningf leisureof settlemenserviceproviders,
may influenceadaptationStudyingmeaningsf leisureandhow leisureis communicatedvill
shedinsightinto possibleinfluenceson adaptation.

2.2.3Constraints.

A consideratiorof constraintss importantin examiningmeaningf leisure Henderson
(1997)argueghatconstraintareoneinfluenceon developmenof meaningsFor example,
researchhasshownthatminoritieswho work physically demandingpositionshavelessdesireto
participatein physicallyactiveleisure(Crespo,2000in Shores& Shinew,2013).Activities that
aredeemedeisurelyby some maybeconsideredabourfor others Becausef theimportance
of leisureto wellbeing,manyresearchersearcho understananotivationsfor participationor
reasongor non-participation(SchneiderShinew,andFernandez2013).

To examinesettlemenserviceproviders@eaningf leisureandwhatandhow
meaningsarecommunicatedit is pertinentto considerthe differentformsof constraintsacting

on both newcomerandorganizationsStructuralconstraintsareoftenviewedasafinal barrierto
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participation,evenwhenattitudesjnterpersonalandsocialfactorspromoteparticipation
(Crawford, Jacksor& Godbey,1991).In this hierarchicaimodel,structuralconstraintsareseen
asOnterveningfactorsbetweerleisurepreferencandparticipatiorO(Crawford& Godbey,
1987,p. 124)includingtime, availability,andmoney.Thesecorstraintsdiffer from intrapersonal
constraintsyvhich areGndividual psychologicaktatesandattributeswhich interactwith leisure
preferencesatherthaninterveningbetweerpreferencesndparticipatiorO(p. 122).
Intrapersonatonstraintsncludestress,motivations,andbeliefsaboutappropriateness.
Structuralconstraintsarefurther differentiatedfrom interpersonatonstraintsQ@he resultof
interpersonainteractionor therelationshipbetweerindividuals'characteristioS(p. 123),for
examplenot havingpeople with whomto participate A consideratiorof intrapersonaind
interpersonatonstraintsaswell asstructural,mayalsobeimportantfor organizationgo
considerandaddressheir own constraintsywhencommunicatingeisureto newcomers.In the
contextof newcomeiparticipation culturaldifferencedn valuesandmeaningsouldbe more
decisiveto participationor non-participationthanstructurafactors.Similarly, funding,and
languagebarriersmayresultin challengecommunicatingwith specificaudiences.
Recreatiorprovidersoftentargetstructuralconstraintasmanageabler unmanageable.
As Tirone(2010)andGolob (2010)suggestmanyleisurepolicieslook to negotiatenterpersonal
constraintsor structuralconstraintgo participation,suchascostsandaccessibility An example
of thisaremunicipalrecreatioropportunitieswvith inclusionsupportdor thosewith disabilities
andleisurepasseso supportlow-incomefamilies participating;however,manystudieshave
shown this methodof Gproving povertyOis stigmatizingandembarrassingvengris,2006;

Frisby,2011).Moreover,settlemensupportsaretypically only availableduring early settlement
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anddo not extendinto lateryearswhensupportanaystill beneededOmidvar & Richmond,
2003).

Within the constraintiterature,manystudieshaveshownthe inequitiesamong
opportunitiefor minority groups,suchasaccesso facilities becaus®f lowerincomesScott,
2013).George(2012)notesnewcomersisemanysocialseviceslessoften becaus®f inefficient
communicationreducedaccessandproblemswith standardizeanethodsof service.Thistrend
extend€o newcomergparticipatingin lessrecreationahctivitiesthanpeopleliving in thehost
communityfor longerpernodsof time (Quirke,2015;Aizlewoodetal., 2006).

Aizlewoodetal. (2006)suggesteciumerouseasongor reducedoarticipation,including
newcomersettlingin areaswith fewer servicesandregardingeisureashavingalow priority. In
2005, StatisticsCanadg2014)datashowedmmigrantchildrenwere32%lesslikely to
participatein sports,evenwhenactivitieswereseenasOnternationad Factorscontributingto
lower recreationparticipationratesof newcomerareanincreasedikelihood of physicdly
demandingvork positions(Shores% Shinew,2013),socialconstraintslack of knowledgeof
opportunitiesandrules,exclusion(Doherty& Taylor, 2007),competingpriorities (Stodolska%
Alexandris,2004),stigmatizationfeelingsof lack of belonging(Vengris,2006),high costsof
participation,andschedlling issueg Stodolska2000).Womenwho participatedn JuniuOs
(2002)studybelievedthatlanguagéarriersimpactedtheir ability to socializewith other
cultures.

SamdahblndJekubovich(1997)argle thatmostpastconstraintgesearchasfocusedon
constraintsaasbarriersto participationandhasnot consideredchow constraintsandevelopother
meaninggo leisureandparticipation.n SamdahkndJekubovichCanalysistheyfoundthe

meaningsassaiatedwith leisurecontextsgavemuchmoreinsightinto why constraintsvere
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perceivedassuch.Thus,whenexaminingmeaningsit is importantto considethow constraints
to leisureareconceptualize@ndnegotiated.

Most pastresearchhasfocusedon newmmers@xperience$Rich, Misener& Dubeau,
2015).1t isimportantto studynewcomerséxperienceso providecontextinto how leisureis
experiencedby newcomeranddevelopmenstrategieso maximizebenefitsandminimize
barriers;however it is alsoimportantto studyleisureorganizers@erspectiveso providecontext
into how programsaredevelopedimplementedandcommunicated.
2.3.0rganizing NewcomerLeisure

2.3.1Benefits Approach to Leisure.

Of particularsignificanceto this studyis the consideratiorof theoreticainsightsto how
leisureis positionedn serviceprovision.CromptonandLamb (1986)suggestsgpeoplespend
their money time, andenergyresourcesvith theexpectatiorof receivng benefits,not for the
delivery of serviceghemselve®(p. 10). Many practitionersadvocateor the BenefitsApproach
to Leisurein framingtheir servicegDriver & Bruns,1999).How activitiesaremanagedirethe
hecessaryneando attainthe endsof capturingdesiredoutcomesor impact®(Driver & Bruns,
1999,p. 350) The BenefitsApproachto Leisuremaythereforebeanappropriatdensthrough
which to examinesettlemenserviceprovider€leisurecommunication.

TheBenefitsApproachto Leisurewasdevelopedy educatorsresearchergand
managers responseo pastleisuredeliverymethodsemphasizingnputsandmanaging
structureswvith a supplyorientation(Driver & Bruns,1999). The BenefitsApproachto Leisure
insteadfocuseson the positiveoutcomesf leisureasa form of enticingandinviting individuals
to participateandpositioningin the mindsof stakeholdersnputsandstructuresareusedto

developthe desiredoutcomes(Driver & Bruns,1999).The goalof the approactis ptimizing
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net benefitsthataccrueto individuals,groupson individualssuchasfamily unitsandlocal
communitiesandto the biophysicalelementsandprocesf the physicallydefinedsystems
beingmanage®(Driver & Bruns,1999,p. 350) Accordingto Driver andBruns(1999),leisure
benefitscanentail OarimprovedconditionOQpreventionf aworseconditionOpr Othe
realizationof a specificsatisfyingpsydologicalexperience(p. 354).In this approach,
managerso seekto improvegenerabenefits,or focuseson a specificgroupto fostera specific
benefit(Driver & Bruns,1999),suchasimprovednewcomeicommunityintegration.

Driver (1998)postulategshatmanagersnuststriveto deliverbenefitsthataddvalueto
livesin orderto positionthemselvesvith othersocialservicesThisform of managemerdtrives
to augmentnassortmenof benefitsor to actasC socialinterventionto help preventresolve,
or reducetheadversampactsof a specificsocialproblemor alternativeto captureatargeted
benefiO(Driver, 1998,p. 22). Oneimportantaspecof implemanting the approactis to ensure
Oaclearmeansof communicatingi.e., marketing)targetedbenefitsto the beneficiariess being
used@Driver & Bruns,1999,p. 363). Indeed promotingdesiredbenefts within communication
materialsmay promptboth participantsandthe communityto realizethe importanceof
programs.

In critique of the BenefitsApproachto Leisurg More (2002)suggestshis approactOmay
bethe bestexampleof how our interestsaffeds our epistemology@p. 68). Theauthorquestions
providers@ole in decidingwhich benefitsshouldbe receivedirom a service or evenspecifically
why the benefitsareseenasanimprovement.More further suggestshatcultural differencesan
valuesmay meanwhatis seenasbeneficialto somearenot beneficialto othergroups.To
addresshis, benefitsmustbethereforeconsideredn consultatiorbetweerparticipantsand

managementiowever this doesnot necessarilyesultin lessfavouritismin benefitselection
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(More, 2002).Furthermorebenefitsapproachearecriticized becausethey oftendo not consider
intersection®f characteristicsuchasraceandgender(Philipp, 1997 andhow newcomersO
perceivedanddesiredbenefitsmaybedifferentfrom long-termresidents@®owever this thesis
will considertheimplementatioranddevelopmenbf the BenefitsApproachto Leisureaspartof
thewesternleisurecontextin which meaninggsuchasthe benefitsachievedrom leisure)are
influencedby the socialcontext.By exploringsettlemenserviceproviders@eaningof leisure,
cornversationsaaboutbenefitsandhow leisureis positionedmay shedinsightsinto thevalues
underlyingserviceprovisionandin turn, how programsarecommunicated.

Attentionto the BenefitsApproachto Leisureis importantwhenexaminingmeaningof
leisure In consideratiorof the BenefitsApproachto Leisureandconnectingneaningswith
benefits Philipp (1997)suggestsndividual meaningsof leisurediffer andOwouldprobably
affectleisurepreferenceandbenefitsin manyways. Thereforethe meaningsand benefits
assignedo leisurebecomemoreimportantmeasure$or understandindgisurebehaviourthan
measuresf participationor activity descriptionsQp. 192).

The studyof meaningsf leisureis tied to the BenefitsApproachto Leisurebecauseas
Porteretal. (2010)contend highlighting participants@eaning®f leisurecanshedinsightinto
the gainedbenefitsandaid in the promotionof leisureservicesandopportunitiego participants
andsociety.Indeed Parr(1996)found practitionerselieve, Osbasicunderstandingf the scope
andvalueof leisureandrecreationvasnecessaryor aleisureserviceagencyor professionato
be successfubecausét providesguidanceon howto producemarketablgroductyrecreation
programsha peoplewantto participatein)O(p. 329). Highlighting meaningsf service
providersmight shedinsightinto if thesecommunicatedbenefitsarewhatprovidersbelieveor

whatareactuallyexperienced.
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2.3.2Constraints.

Understandinghe experiencesndconstraintof newcomerss animportant
consideratiorfor leisureandsettlemenserviceprovidersbecausgerceivedconstraintsmay not
leadto actualreason®f non-participation. Assumptionof why newcomergarticipateor do not
participatemay marginalizeneedsand desiresln examiningonenewcomeieisureprogram,
Forde,Lee, Mills, andFrisby (2015)state Qhe servicesofferedweregenerallyleft unquestioned
becausdarrierswereseenasbeingconnectedo the circumstancetacedby immigrantsrather
thanbeing relatedto problemsn howthe programwasdeliveredto anincreasinglydiverse
populatiorO(p. 9). Much of theliteratureoutlinesconstraintsasbarriersto participationwithout
fully consideringheassumptionsnadeaboutparticipation.Thus,it is alsoimportantto explore
therole of organizationsn understandingndmitigatingcommunicatoryconstraints.

It is pertinentto considerorganization§perceivectonstraintdo provisionto better
understandhow they mayinfluencehow leisureis communicatedo newcomersFordeet al.
(2015)discussedhe challengesrom the organizationaperspectiverovidingleisurefor
newcomersTheynotedproblemampedingfacilitation of inclusivenessncludeintercultural
work environmentshatrequireEnglishskills andthe useof policieslimiting whatvolunteers
cando. Theauthorsobservedhatthetypical delivery of recreatiorandleisureb offering specific
predesignegrogramsdmay promoteassimilation andlossof culture(Berry, 1970in Kleiber et
al., 2011) whereasonsideringnewcomers@esiresandcultureswhendevelopingprogramscan
fosterintegration This observatiorhighlightsthe importanceof studyingserviceprovider
meaningf leisure whatserviceprovidersbelieveaboutleisureandhow leisureis

communicateavill impactwhatprogramsareofferedandhowthe servicesnayinfluence
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newcomersOrganizationsnustmakeeffortsto understanderviceproviders@eaninggo
analyzewhatservicesareofferedandnegotiateheir own constraintdo communicatindeisure.

Efforts to negotiateconstraintgo participationcanbefoundin staff championdelping
supportnewcomersin startingnew programsandoffering leisureaccessounsellingmeetings
to discusmneedsandwantsin language®f choice(Fordeetal., 2015). However,programs
offering solutionsarefrequentlyconstrainedinancially, andevenwhensuccessfulfundingis
oftencut (Fordeetal., 2015). Golob(2010)foundthatalthoughrecreatioradministratoroften
wantedto provideculturally-sensitiveservicessmal budgetsvereoftenthereasonvhy
programdailoredto immigrant needscould not be offered.Additionally, researcthasshown
policy documentsuggestndividualsshouldfind servicesnatchingneedsratherthanan
organizationatole to help meetneedqgGolob,2010).Thisissueposesa challengeasGolob
referencearlisQ(2004)work finding Gnostethnicminority groupsin Canadaarenotlarge
enoughor organizedsufficiently to setup andmanageheir ownrecreatioractivitiesandleisure
program®(p. 41) andmanydo not havesufficienttraining.

Tirone,Livingston, Miller, andSmith (2010)stateassumptionarealsomadeabout
desirego participateandGtreamingdinto asportor level thatis undesiredould preventelite-
level coachesndathlees,andsportandrecreationeadersandadministratorgrom realizing
their potentialin the Canadiarsysten®(p. 417). Likewise, Troper& Weinfeld (1999)suggest
therehasbeenan Gassumptiorthatexcludedminoritieswishednothingmorethanthe
opporturity to participatein all thatmainstreansocietyhasto offerO(p. 8). Assumptionghat
simply offering opportunitiego participatewould facilitate inclusionresultin little evaluationof

actualprogramgDonnelly& Nakamura2006,in Frisby,2011).
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The constraintditeraturecontinuego reinforcetheseassumptionsResearcishould
betterconsiderserviceprovidermeaningswithin communicatioreffortsandprogramdesignto
facilitate improvedbenefitattainmentQuirke (2015) callsfor moreresearchexamining
informationsharingstrategieso betterdesignprogramsconnectedo newcomemeedsThe
challengehen,to ensurdeisureandrecreatiorservicesaredeliveredandcommunicatean
inclusivemannerdo newcomershasto involve anexaminatiorof whataboutleisureis
communicated.

2.3.3Leisure communication.

Newcomerparticipationin leisureis seenasa valuableoutcomefrom communication
efforts (Quirke,2015). Quirke (2015) concludesffortsto improvecommunicatiorto
newcomersareimportantto increasenewcomereisureparticipation.Therole of settlement
servicesn communicatindeisureshouldreceivemoreattentionin leisureresearchGriffin
(2015)suggestedhat Qhereis clearlyarole for organisationso help provideinformationaland
physicalinfrastructureo helpimmigrantsenjoythe activitiesandbenefitsof their new
community(p. 208).

However,thelimited researcton leisurecommunicatiorto newcomersassuggestedhe
intendedbenefitsof leisureparticipationareoftenlost throughinefficientassumptionsf what
servicesaredesired(e.qg.,offering programsandservicesmisalignedwith newconer needs)and
impropermethodsf communicatior(e.g.,promotionsn Englishto otherlanguagespeakersr
Internetadvertisementt thosewho do not usethe Internet)(Quirke, 2015). Indeed service
providersoftenrely onwebsiteandbrochureadvertiserentswhich maybeirrelevantto
newcomergStodolska2015).Quirke (2015) maintainspublic recreations not usedasmuchby

newcomerashby longtermlocalsbecaus®f barriersto accessingnformationanddiscomfort
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with informationdistributionmethodsTo increasenewcomerparticipationandremove
informationconstraintsit is essentiato improvecommunicatiorto newcomergQuirke,2015)

For newcomers, finding information may be particularly complex as they adjust to their
new surrounding&Caidi, Allard & Quirke, 2010)Furthermore, newcomers may not have
developed social networks resulting in difficulty and less ability to find information (Caidi et al.,
2010).

Onefocusof pastresearchasbeeninformationseekingstrategie®f newcomers.
Savolanen(1995,2008 in Caidietal., 2010)outlinesorientingstrategiesywhich encompass
daily activitiesthatresultin gaininginformationfrom avariety of sourcesandpractical
strategieswhich areproblemspecificandmayentail activity seekingnformationabouthealth
careor languagdearning.With orientingstrategiesnewcomersnight learnaboutnewculture,
socialcontexts andcurrentevents.Caidi et al. (2010)suggesthesemay be interconnecteavhen
searchindor orientinginformation,newcanersmay solveparticularproblens. Considerations
givento how newcomersnay employpracticalinformationseekingstrategieso gain
informationaboutlanguagecourser employmentputin the processlearnaboutcurrent
culture,eventsandpossibleeisureopportunitiesUnderstandingpossiblepathsto newcomer
informationlearningis importantwhenconsideringhow serviceproviderscommunicateo
newcomers.

Caidietal., (2010)furtheroutlinethe multiple pathwaysmmigrantsusefor gathering
informationbsocialnetworkstechnology ethnicmedia,andfrom organizationsSocial
networksincludefamily, friends,andsettlementvorkers.Technologyincludesinternet,
televisionandotherfacetsenablingcommunicatiorandinformationsharing Ethnicmedia

providesnewcomersvith informationin variouslanguagesndconnectsiewcomerso cultural
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activitiesandeventsn their newcountryandcountryof origin. Organizationsrealsoan
importantsourceof informationfor newcomergCaidi etal., 2010). Thesemoreformal
organizationsncludingsettlemenservicesculturalassociationsandgovernmentsprovide
avenuesvherepeoplecanmeetandshareinformation,andprovideservicedirectly providing
informationto newcomers.

Therole (or lack thereof)of recreatiorprovidersandleisurechampionsalsoappearsn
theliterature.Variousstaffin Frisby andMillar & (2002)researctclaimedtheydid notthink
abouttherole of recreatiorin settlemenandneverthoughtaboutrecommendingt. Frisby@
(2011)work encompassedworkshopwith staffandimmigrantChinesewvomenin Vancouver.
Theauthorencounteredtaff perception®f in what Chinesammigrantwomenwantedto
participate Assumptionarosethatwomendid notwantto participatewhenstaff believedthat
communicatiormethodsweresuccessful.

Quirke (2015) arguedeffortsareneededo createrelevantoutreachnot only for leisure
programsputalsofor serviceghatwould help enableparticipation suchasinformationabout
childcareandtransportation Accessiblecommunityrecreatioropportunitieqe.g.,thosewith
minimal costs),or the benefitsof participationarealsonot alwayscommunicatedo newcomers
(Quirke,2015). It is importantto offer waysthatnewcomersareableto find andaccess
informationthatis understandablandusefulto newcomersvho wish to beincludedin these
activities(Caidi & Allard, 2005),andin establishingculturally-sensitiveprogramqFordeet al.,
2015).

Frisby, ThibaultandKikulis §(2004)researctunderscoresheimportantof
understandingommunicationn organizationsOneparticipantnotedhow ideasare

communicatedlepend®n the languageof the organizationpbserving
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Thelack of understandingf therole of recreatioris still a big challengeSohow dowe
communicatehat?Whatlanguagedo we useWe know our languagehealthknowstheir
languagebusinesknowstheir languagebut we don® alwaysunderstan@neanother.
So,it@ finding thatcommonground,thatcommonlanguagethosecommonareasof
interestandbuildingon those(p. 119)
Communitieswith differing valuesandbeliefscanconceptualizéeisurein numerousvays
(Kleiberetal.,2011).Thevalues,meaningsandnormalizeddealsareobservedielivered
throughcommunicatiorefforts. Thus,understandingerviceprovidermeaningsf leisureis
important.

Quirke (2011),callsfor moreresearclon theinformationnetworksof newcomersThis
would entaila greaterunderstandin@f how leisureis involvedwith communicatingsettlement
informationandhow leisureopportunitiesaresharedamongnewcomersConductingnterviews
with settlementvorkersand AfghanyoungadultnewcomersQuirke (2011)notedthatmany
participantgeceivedtheir informationfrom family, friends,andtrustedsettementworkerswho
spokethe samelanguageFordeet al. (2015)furtherreinforcedthis finding by arguingthat
leisureserviceorganizationshoulduseinclusivemarketingby advertisingn language®ther
thanEnglish,by presentingo variouscommunitygroupsandby partneringwith immigration
servicesParticipantsn Stackandlwasaki(2009)articulateddesiredfor leisureprogramsand
servicego be communicatedn aculturally appropriatevay.

Whatandhow meaningsarecommunicateadanalsohaveimplicationsoninclusion.
Labonte(2004)states@ocialinclusionor socialintegrationtendsto adaptpeopleto the needsof

marketsratherthanregulatemarketsto the needsf peoplé(Labonte,2004,p. 119). Therefore,
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whatis communicateanay be seenas aimingto adaptnewcomerso beincluded,ratherthan
adaptingexistingserviceso matchnewcomer@meaningsandneeds.

Fordeetal. (2015)observedhis practicein a oneyearfundedgrantinclusionprogram.
Although staff communicatedvelcomingmessagesyhatwasbeingcommunicatedvas
imbalancedo programghatalreadyexistedanddid not considerinclusionin decisionmaking
processeslheauthorsstate,

Whenintervieweeslescribedhe newcomemvellnessprogramcomponentsit wasclear

thatthetranslatednaterialsfacility tours,healthandwellnessworkshopsyolunteer

hosts,andwelcomevideosall focusedon transmittinginformationregardingexisting

programsffered,whichis indicativeof anassimilatiorrole. (p. 8)

Although staff viewedthemselvessbeinginclusive,manyof the programsofferedwere
developedandplannedwithout includingthe peopletheyserved.

In review of theliteratureon newcomeiconstraintandexperiencesStodolskg2015)
outlinedseveralstrategiesor serviceprovidersto follow to provideappropriatdeisure
opportunitiefor newcomers.First, Stodolskabelievesprovidersmustconversewnith newcomers
to learnwhataretheir needsanddesires Providersmustalsobe flexible in providingnew
serviesandin understandingvhatrulesmayinfluenceor hinderparticipation(Stodolska).
Providersmustalsoconsidemwaysto mitigateconstraintghathinderparticipation(Stodolska).
Providersneedto be awareof the history andcontextof theareaandhowit impactshow people
interactwith eachotherandlocal officials (Stodolska). Stodolskg2015)alsosuggests
organizationshouldaimto hire employeeshatunderstandocal diverseneedsandhavehigh
culturalunderstanding Providersmustappreciateéhe backgroundsf thosemigratingand

considerthow thesehistoriesaffecttheir desireto participateor not (Stodolska) Organizations
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mustmakean effort to developparnershipgo leverageesourcesndimplementprogramming
thataimsto breakdownbarriersandpromotessharingbetweergroups(Stodolska).

Finally, Stodolska2015)recommendsrganizationsnustmakean effort to marketin a
culturally sensitivemanner.To the author,culturally sensitivemarketinginvolvesnumerous
formsof advertising providesinformationin numeroudanguagesis visually appealingand
addressethe needsof thegroups.Oyapero(2012)alsosuggestshatbrochuresevenif culturally
inclusive,arenot enough andthatcustomerserviceandfacilities mustalsobe culturally
appropriateandbe providedin multiple languages.

Thereis animportantneedfor culturally sensitivemarketing,notonly to address
constraintsput alsoaspartof fosteringawelcoming,acceptingandrespectfulenvironmenfor
newcomergFordeetal., 2015). Interviewswith serviceproviderswill helpgleaninsightsinto
accessibleommunicatiorandpathwaydor successfuéstablishment.

2.4 Summary

The purposeof this researclis to explore settlemenserviceproviders@eaningf
leisureandhow andwhatmeaningsarecommunicatedo newcomersin ChapterTwo, |
providedinsightsinto meaningof leisure literatureaboutnewcomeileisureexperiencesand
organizationaperspectivesf benefits,constraintsandleisurecommunicationThe literature
discussedhn this chaptersetsthe stagefor understandinghe complexitiesof meaningof leisure
in relationto settlemenservicegrovisionandof communicatingeisure.The methodologyand

methodsmployedio addressheresearchlguestionsareexploredin ChapterThree!
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Chapter Three DMethodology

In the previouschapter summarizedheliteratureaboutmeaningsf leisure,newcomer
leisure,settlementandleisurecommunicationl highlightedgapsin theliteraturethat past
researcldoesnot adequatelyexaminemeaningf leisureor how leisureis communicatedo
newcomersThis currentstudywasdesignedo addresshesegays in theliterature.

This chaptermprovidesanoverviewof theresearclhdesign.l discussvhy thematicanalysis
is anappropriatanethodologyfor this study.Following this, | discusghe methodsf data
collection,analysisandrepresentation. thenoutline how reflexivity is animportantpartof this
researh processandoutline my backgroundeadingto my currentepistemologicaviews,
assumptionsandinterestin immigrationservicesandleisureasa researchopic.

3.1 Methodology

This qualitativeresearctprojectaimedto exploresettlemenserviceprovidermeanings
of leisureandto examinehow leisureis communicatedo newcomersThis researclasks:

1. Whataresettlemenserviceproviders@eaning®f leisurein the contextof

settlemerf

2. How do serviceproviderscommunicatdeisure?

3. Whatfactorscontributeto how leisureis communicatedo newcomers?
| exploredtheseresearchguestiongy conductingnterviewswith serviceprovidersandl
analyzedhe datausingBraunandClarkeOg€006)thematicanalysis.

BraunandClarke(2006)state Qhenatic analysisis a methodfor identifying, analyzing
andreportingpatterngthemeswithin dataO(p. 79). The authorsarguethatthematicanalysisis
moreappropriatanethodologyfor analyzingthemesvhentheintentionis notto developtheory,

asin groundedtheory.
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Epistemologyis importantto considerthroughoutheresearclprocessDuring analysis,
BraunandClarke (2006)state (Gepistemologyguideswhatyou cansayaboutyour data,and
informshow you theorizemeaning(p. 85). Unpackingthe underlying assumptionsf the
approachhelpstransparencyndevaluationof the project.By usinga socialconstructivistview
in interpretingparticipant€discussions|, developedhemesof serviceprovider©meaningsand
of the processes which leisureis communicatedConstuctivismacknowledgesnultiple
knowledgesandtherole of theresearchein co-constructionGuba& Lincoln, 1994).In
application,| mustbereflexive of andacknowledgemy own valueswhile interpretingthe data
andOascribémportanceo contextualized/situateanderstanding3(Hollinshead 2006, p. 52).

Thematicanalystanustbe reflexive of numerousassumptionsndquestionsluringthe
researclprocesskFirst, | reflectedon whatis consideredtheme A themerepresents patternof
importanceo theresearclguestionwithin thedata(Braun& Clarke,2006).Theauthorssuggest
themesshouldbe closelyrelatedto the data.Furthermorecodingshouldnotfit into specific
predeterminedategorie®r frameworks.

Anotherreflectiontheresearchemustmakein theoreticalanalysiss thatof semanticor
latentanalysisForthisresearchl examinedatentthemeswhich involvedinterpretingdata
while formingthemegqBrauné& Clarke,2006). The goalwasnotto providea descriptionof
patternswithin interviewsandthento theorizemeaning butto exploreunderlyingstructureghat
form themeaningwwithin (Braun& Clarke,2006).

Therearenumerousenefitsto usinga thematicanalysisapproachThematicanalysids a
flexible researchmethodandis accessibleéo bothnovicequalitativeresearcherandgeneral
public (Braun& Clarke,2006).1t is alsoa usefulmethodologyto offer rich descriptionof data

anddiscussiorof similaritiesanddifferenceswithin the data.Thematicanalysiswill be usedto
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analyzeinterviewswith serviceproviders.Specificdetailsof datacollection,andanalyseswill
now be presented.
3.2 Recruitment and Participants

Participantsn this studyweresettlemenserviceprovidersworking in SouthernOntaria
Participantsvererecruitedthroughgatekeepera/orking in settlemenservices! provided
potentialgatekeeperwith anemailaboutthe studyandhow their organizatiorcould participate
in theresearci{SeeAppendixB). Organizationsnvolvedin newcomeisettlemenservicesn
SouthermOntariowerecontactedo participateasgatekeepersntil the desirednumberof
participantsvasreachedSomeorganizationgespondedhattheywerenot interestedr thatthey
did notfeel like theywould be appropriatgarticipants Otherorganizationsaskedfurther
clarifying detailsaboutthe study.Oncethesequestionsvereanswered| providedthe gatekeeper
with arecruitmentetterto distributeto employeegSeeAppendixC).

Interestedparticipantscontactedne by phoneor by emailto expressiesireto participate.
Interviewswereconductedn a mutuallyagreeduponalocation.l providedparticipantswvith an
informationletter outlining detailsof the study,introducedmyself, outlinedthe purposeof the
researchandexplainedwhatparticipationin interviewswould entail.| informedparticipants
their involvementwascompletelyoluntaryandprovidedtheman opportunityto askany
guestions.

3.2.10rganization characteristics

Participantsn this studyworkedat four organizationsn SoutherrOntario,respectively
working in six separatenunicipalities.All organizationsvereinvolvedin newcomersettlenent
servicesOneof which wasa communityorganizationwhich offeredsettlemenservicesunder

onedivision, aswell asnumerousthercommunityservicesandprogramsA second
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organizationvasa communitycentrewith settlemensupportsA third organizéion wasa
multicultural centrewith settlemenservicesA fourth organizatiorwasa settlemenagency,
focusingmainly oninformationandreferral.

The participantsotedthe organizationsvereengagedvith leisureprogramsor
informationprovisionwithin their settlemenserviceshowever thelevel of leisureprovision
andinformationprovisionvariedgreatlyfrom referralto leisurerelatedservicedor newcomers
to offering leisureexperiencesor thegenerapopulation.The participantsOrganizatios catered
to newcomerclientsandwerenot specificto immigrationor refugeesupports.

3.2.2Participant characteristics.

| recruitedparticipantausingpurposefulsampling.n this form of sampling,l selected
participantsdasedon who canhelpanswetthe researclguestiongCreswel, 2014). Participants
werechoserbasedn havingspecificcharacteristicselatedto this study.Participantavere
purposefullyselectedbecauseheyweresettlemenserviceprovidersandwereableto speakto
meaningof leisurewithin theirwork, specificallyin relationshipto newcomersandhow leisure
is communicatedCriteriafor participatingincludedworking directly with newcomerswithin a
settlemenservicecontext.

A total of twelve peopleparticipatedn this study.Tenparticipantgevealedheir
positionsassettlementvorkersor counsellorsthreeof whomspecificallyworkedin school
settlementNine participantan the studywerefemale;threeparticipantsveremale.Eight of the
twelve participantsnotedthey hadthemselvesmmigratedto Canadagcameasaninternational
studentcameto Canadaasa refugee or referredto OmycountryGasa placeoutsideof Canada.
Pseudonymsveregivento all participantgo protecttheir confidentiality,andanyidentifiers

basedn occupatiorwereremoved Table1 outlines participantsGharacteristics.
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Tablel

ParticipantCharacteristics

Pseudonym Organization Indicated they migrated to Cana
Amara Multiple community services Yes
including settlement
Mike Multiple community services YesbCame to Canada as a
including settlement student
Abed Multiple community services YesbCame to Canada as a
including settlement refugee
Kara Multiple community services No
including settlement
Jasmine Multiple community services Yes
including settlement
Sarah Community centre with multiple | YesbFamily came to Canada &
services including settlement refugees
Elisa Settlement servicerganization Yes
Sasha Settlement service organization Yes
Jana Settlement service organization No
Carmen Settlement service organization Yes
Elizabeth Settlement service organization No
Carter Settlement service organization No

3.3 Data Collection

Datawascollectedthroughin depthsemistructurednterviewswith settlemenservice

providers.A reflexivejournalwasalso keptwith reflectionson dataandof my own assumptions.

Reflexivity journalswerewritten immediatelyafterinterviewswereconductedexpandedipon

duringtranscriptionandwritten duringthe processf analysis.

All interviewswereconductedetweenrApril andJuly 2016andrangedrom thirty

minutesto onehour.Interviewswereconductedata locationmutually agreeduponand

suggestedby the participantsOneinterviewtook placeat the universityof theresearcherpne

interviewwasconductedat a communitycentre teninterviewswereconductedn meeting

roomsat the participants@ork locations
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Thesemistruttedinterviewswereguidedby aninterviewguide (seeAppendixA).
Interviewsaskedparticipantjuestionsaboutwhatleisureis andhow leisureis communicated
For example) askedproviders,OWhatloesleisuremeanto youOQvhatrole doesleisurehave
in settlemenpractices® andQCanyou describenow you communicatevith newcomersibout
leisureAWhattypesof communicatiormaterialsdo you develop2Whatis the process®

Semistructurednterviewsprovidedopportunitiego talk aboutspecific questionsand
flexibility to opento otherdiscussionsindquestionghatarisebasedon the participant®
conversationgBryman,Bell & Teevan2012).With participan€ permission) audiorecorded
interviewsfor easeof dataentry. Interviewsweretranscribecandenterednto NVivo for
analysisandto helpthemeorganization Threeparticipantslectednot to havetheir interview
recordedFor thesethreeinterviews,l took detailednotesduringtheinterview,andwrote
extensiveeflexivity journalsaftertheinterviewwascompleted Notesfrom nontranscribed
interviewswereenterednto NVivo for analysis.

Continuougeflectionaboutmy role asaresearchewasrequiredthroughouthe process.
Thesereflectionswerekeptin areflexive journalin which | discussedny thoughtsandfeelings
andunpackedny assumptionsRkReflexivejournalswerewritten throughouthe processof
researchafterconductingnterviews andwhile interpretingdata.Furtherdetailsaboutthe
importanceof reflexivity will bediscussedn Section3.6.

3.4 Data Analysis

| usedThematicAnalysis(Braun& Clarke,2006)to analyzethe data.BraunandClarke
outline six steps:

1. Familiarization

2. Initial coding
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3. Searchindor themes
4. Reviewingthemes
5. Namingthemes
6. Writing thereport
In thefirst step | transcribedhe dataandbecamefamiliar with it. BraunandClarke
emphasizé the needto readandre-readdata.This is anactiveprocessn which| searchedor
initial patternsin this stage| took notesof ideasthatcameto mind.
Thesecondstepinvolvedgeneratingnitial codesOncel familiarizedmyselfwith the
data,andcreatedalist of ideas,| begancoding.Codingallowedmeto identify andorganizedata
unitsof interest.BraunandClarke(2006)notethesecodesaredifferentthanbroadthemes.
Usinganinductiveapproachcodesveredevelopedasedon the data.UsingNvivo, | codedthe
transcriptsystematicallyEad datasectionwasgivena codeor numerousodesaboutwhatthe
paricipantwasspeakingabout | paidattentionto capturepartof the surroundingdatato ensure
meaningwasnot lost. Oncethis wascompleted] generatea list of all codeswithin the data.
Thethird stepinvolved examiningthe datafor themesThis stepinvolvedanalysisat a
broaderevel to organizecodesnto patternsl organizedhemesn Nvivo by usingqueries.
Thesequerieswereorganizednto themesandsubthemesvhereappropriatel followed Braun
andClarke@ suggestiorio createa miscellaneousategoryto put codesthatdid notfit into other
themes.
Thefourth stepwasto reviewthemesThisinvolvedanalyzingthemego removethemes
thatwerenotfully supportedcollapsingthemesnto eachother,or separatinghemeswvhen
appropriateln thisstage| readthedatawithin the codesin eachthemeto ensureheyfit within

the pattern.Next, | reflectedonthethemesasa wholeandwhethertheyfit within thedataasa
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whole.Readingthe dataagainhere wascritical to ensurghethemedit well with the data,andto
codeany datathatwasmissedbefore(Braun& Clarke,2006).

Thefifth stepinvolved namingthethemesin thisstag, | refinedthemesandanalyzed
data(Braun& Clarke,2006).Here,| namedthethemesasedon identifying why the datain the
themeis of importanceo theresearchl alsousedsubthemesvhennecessaryo give structureto
thethemes.

Thessixth stepinvolvedwriting the paper.Thewriting procesdeganin earlystagesas
BraunandClarke(2006)stateit is animportantpartof analysis During this stage theauthor
writesup findingsaswell asinformationfor thereaderto judgeits credibility. The write up
includesquotationf the datato illustrateinterpretatiorof thethemesAs BraunandClarke
(2006)noted, Grour analyticnarrativeneedgo go beyonddescriptionof the data,andmakean
argumenin relationto your researchguestio®(p. 93). To helpdevelopmy analysis) asked,
QVhat doesthis thememeanaVhataretheassumptionsinderpinningt?, Whatarethe
implicationsof thistheme?Whatconditionsarelikely to havegivenriseto it?, Why do people
talk aboutthis thing in this particularway (asopposedo otherways)D(p. 94), andQVhatis the
overallstorythedifferentthemegevealaboutthe topicD(p. 94).

BraunandClarkesuggestedhatit is importantto ensuredatais analyzedandnotonly a
descriptionof thephenomenon!. took careto choosequotationsto supportthethemesand
provideexampéswith numeroussources.
3.5Ethical Considerations

As notedpreviously,l ensuredarticipantsvereawareof all theresearchnformation.|
providedorganizationsvith aletterexplainingmy study,how they could supportthe studyby

providinginformationto employeesTo protectparticipantOgrivacy, the informationletter
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outlining detailsof the studyprovidedpotentialparticipantavaysto contactmedirectly if they
wereinterestedn participating.Whenmeetingwith the participants) introducedmyself,
outlinedthe purposeof theresearchandexgainedwhatparticipationin interviewswill entail. |
informedpatrticipantgheir involvementwascompletelyvoluntaryandprovidedtheman
opportunityto askany questions.

Filesandaudiorecordingsverestoredon a passworeprotectedcomputerto ensue
confidentialityof participantnformation.Pseudonymsveregivento all participantsandno data
linked to anindividual appearsn thisreport Participantdatawill be deletedor shredded
confidentiallyafterthreeyears.

Anotherethicalconsider#ion is the credibility andreliability of data.BraunandClarke
(2006)outline criteriafor Qyooddthematicanalysis Theserangefrom accurateanddescriptive
transcription attentionto all datawhencoding,themedevelopmenin acomprehensivenanner
andcheckingthemedackwith the data.Furthermoredatamustbe analyzedandnot just
describedwith a balancebetweerguotationexamplesandmy written analyticaltext. For the
written report,the authorssuggestt is importantthatthe theoreticalhssumptionsarelaid outand
thelanguageusedreflectsthe epistemologicastanceFinally, it is importantthattherole of the
researcheis acknowledgedsan activecontributorto themesthemesdo not simply Gemerg®©
from thedata.

3.6 Reflexivity

As Creswell(20014 statesyeflexivity is animportantpartof researchn which Ghe
inquirerreflectsabouthowtheirrole in the studyandtheir personabackgroundg¢ulture,and
experiencesold potentialfor shapingtheir interpretationssuchasthe themestheyadvanceand

the meaningtheyascribeto the dataD(p. 186).
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| work throughthis studywith a constructivistepistemologicastance Watkins(2000)
claimsin this view, meaningsaremadein communitiesof people.Theseconstruction®f how
we interprettheworld arebasedon our culturalupbringingandcontexty Creswell,2014).
Experiencesnanifestin differentmeaningsandunderstandingsf leisureandactivities.It also
manifestan culturalgroupingssuchasorganizationsharingtheir commonunderstandingand
valuesthroughits practicesandin its communicationsT his stanceformsthe basedor this study,
which soughtto examinesettlemenserviceproviders@eaning®of leisureandhow leisureis
communicatedo newcomers.

In this study, | recognizethatl mustbe attentiveto leisuréd manyconceptualizations,
particularlyexamininghow serviceprovidersconstructandportrayleisure.Having studied
recreatiorandleisurestudiesat theundergraduatendpostgraduatdevel, my beliefsabout
leisurehavebeeninfluenced. currentlybelievethatleisureis constructedasedupon
experiencandis dependenbn themeaningsassociatedvith leisureandactivities.l believethat
leisureis spentbothin organizedactivitiesthroughorganizatons,aswell asin thehomeand
communityoutsideof directivespacesA largeportionof my leisuretime is formedoutsideof
work andhouseholdbligationsandhasentailedcompetitivesportenvironmentsfrom which a
largeportion of my identity wasformed.Whenanalyzingthe data,l refleced onthedifferenced
felt in my scheduledecreatiortime andmy personaleisuretime. Whenexploringmeaningsof
leisure,my assumptionsrefoundedin negotiationf bothprogrammedhnd personaleisure
time.

Reflexivity journalingwasespeciallymportantfor the interviewswhich werenotaudio
recordedFortheseinterviews,l could notwrite word-for-word everythingthe participantspoke,

andl hadto be selectivein my notetaking.In thesereflexivity notes,| reflectedon howwhatl
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waswriting could be basedon my own assumptionsf whatinformationthe participantprovided
wasimportantto the study.

As aresearchebornin Canadastudyingimmigrationmatters] mustbe critically aware
of my own conceptionandassumptionsMy interestin this areacomesfrom storiesof my
grandparentgelatives,andfriends,andtheir journeysof remarkablydifferentexperiencem
immigratingandsettling,andultimately how their leisuretime andresourcesvere affected.

Anotherexperiencehathasinfluencedmy viewpointis travellingto Ukraineto studyat
asummeruniversityprogram.As alanguae learnerin aforeigncountry,| reflectivelyexamined
the experiencesndexpectation®f traveling, thoughbeit only for amonth,to a countryl had
only previouslyexperiencedold throughfamily storiesandmedia.Thosewho facilitatedmy
leisureactivitieswhile therehadtheir own meaningsandobjectives ultimatelyto facilitate
belongingin thecountryandprogram.Theseexperiencegrew my interestan exploringmore
aboutthe meaningof thosedevelopingandimplementingservices.

Furthermoreworking within acommunitydevelopmenbrganizationwith leisure
programdor newcomersn aneconomicallyandculturally diverselocation,openedny
awarenesso how leisureis communicatedl oftenfelt challengedy my role ashelperand
programdesignerasopposedo facilitator for othersto be empoweredl reflectedon my views
asa helperand recreatiororganizerandwasnot surehow to movebeyondthem.Working within
this context,| grewmy critical awarenessf my own influencesaswell aspowerstructures
guiding programmingWith thesestruggles) furtherdevelopedny interestin studying service
providermeaningsReflexiveconsiderationef my pastexperiencesaswell astheresearch

processaanddata,shedinsightsinto analyses.
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3.7 Summary

This chaptermprovidedanoverviewof the methodologyandmethodghatwereemployed
in this project.l conductednterviewswith serviceprovidersaboutmeaningsf leisureand
communicatiorto newcomersThematicanalysigBrauné& Clarke,2006)guidedmy data
analysesiln this process| familiarizedmyselfwith the data,codeddata,searcledfor themes,
reviewedthemesdefinedthemesandwrotethereport.Reflexivity wasconsideredhroughout
theresearctprocessin thefollowing chapters| will outlinemy findingsandoffer adiscussion

of theresults!
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Chapter Four BFindings

This studyexploredsettiemenserviceprovider©meaningf leisureandhow settlement
serviceproviderscommunicatdeisure.In this chapter) identify thethemesandsubthemeghat
| foundfrom my analysisof theinterviewswith participatingsettlenentserviceproviders These
resultsareorganizedaroundmy threeresearchguestionsMeaningsof Leisure,Communicating
Leisure,andFacilitatingCommunicationln the Meaningsof Leisuresection,l highlightthe
participantseaningf leisure,including their navigationdetweerpbjectiveandsubjective
conceptualizationsf leisure andleisureOsonnectiongo benefitsIn Communicatind_eisure, |
summarizehow participantcommunicateboutleisureto newcomersln thefinal section,
FacilitatingCommunication] outlinefactorsthatcontributeto how leisureis communicatedo
newcomersdy settlemenserviceproviders.

4.1 Meaningsof Leisure

Thisfirst sectionaddressethefirst researclguestionwhataresettlemenservice
providers@eaning®f leisureasit relatesto settlementl identified two themesrom my
analysisnavigationbetweerobjectiveandsubjective conceptualizationef leisureandleisure
beingbeneficial.

4.1.1Navigating objective and subjective conceptualizatiors of leisure.

Thesettlemenproviderswho participatedn this studyreferencedeisureboth asspecific
activities in which onecanpatrticipateandassubjectiveexperiencesParticipantsspokeabout
leisurein termsof specificactivities,eventsandoutings,especiallywhenspeakingaboutwhat
they communicatedWhenconsiderindeisureasactivities,leisurewasoftenseenasorganized

andprogrammeadctivities,havingcosts,andinformal classes.
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While participantsoften discussedpecificactivities, participantseaningof leisure
alsoencompassefielingsthatleisurecanevoke.Primarily in discussingenefits leisurewas
seenaspositiveandrelaxing.For example Karastated QVhenl think of leisure,| think of
relaxation,andsomebodyQiown time. Sofor me, it meansanythingthatyouOreloingwhen
youOraotworking.CElizabethalsonotedthatleisurewasOanythingiou enjoydoingin your
sparetime that makesyou feel relaxedandhappy.Ghefurtherwenton to state,Olthink in terms
of newcomersleisurecanbe anythingthat, for them,is arelaxingthing to do. 1tOsa hobbyor
somethingheyenjoy. It couldalsoinvolve work. It could be volunteerwork, thingslike thatO.

4.1.1.1Tangibleactivities

Participantsighlightedmanyspecfic activitiestheyconsideredeisure.Theseactivities
includedfitnessclassesgrafts,movies,cookingclasseswalking groups,gardeningfestivals,
swimminglessonsgoingto thepark,goingto thelibrary, clubs,camps parties,goingto coffee
shos, riding bikes,playing sports,goingout to dinner,hobbiesyoga,andknitting.

Forsome thefocusof leisureseemedo be on activitiesoutsideof thehome.For
examplewhenMike discussedow leisurebringsmentalhealthto newcomershe statel, OYou
don'twantto stayat homethe wholetime,Gshowinga view thatthatleisurecanoccurin specific
space®r in theabsencef specificspacesHowever,this view wasnot sharedby all
participantsElizabethbelievedeisureis, Ononecessarpar of communitybut just something
thatyou enjoy doing thattakesthe stressout of your time thatyouOreloingthat.O

Someparticipantdn this studyalsohighlightedhow informal organizedactivitieswere
leisure.Specifically,EnglishandFrenchconvesationcircleswereagreedo asleisureactivities.
Mike explained Obyattendinghoseconversatiortircle, they arejustkind of opentopic. They®e

not somethingsay, haveto focuslike in school.&imilarly, Abedfelt theseinformal organized
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prograns wereleisureaswell becauseheywerein anenvironmenbf choice.In speakingabout
Conversabn Circles,hesaid:
ItOs1ot aformal classlike environment[E] Thereis no attendanc@unctuality. They
canwalk outandcomein anytime.Sitting together Justlike in a cafeor andtheylearn,
theyshare[E] Whenyou arerelaxedfree,no kind of formal pressuren youto learn,
you canlearnmorefast.

KaraandElizabethcommentean this subjectaswell, suggestinghatwhile theyfelt
conversatiortirclesareleisurebut werenot sureif newcomersvould becauseheywould have
to work hardwith the activity. KaraOguestioningvhetherinformal classesvereleisureto
newcomerselateso following subthemeleisurebasedon personabndculturalexperences.

4.1.12 Leisurebasedon personaland cultural experiences.

In additionto discussingarangeof specificactivities,the settlemenserviceproviders
who participatedn this studyalsospokeabouthavinga customizedapproactwhenconsidering
leisure,its meaningsandhow it is communicatedT he conceptof leisurewasnotedby
participantgo be very personabndsubjective.

Whendescribinghow meaningof leisuredependn theindividual, Elizabethnoted Ol
think eachpersonhastheir own individualideaof whatthatis. And sometime<ulturalissues
comeinto play with that.CParticipantsecognizedhatexperiencesndcultural differencesn
meaningof leisureandexpectationsnfluencehow newcomersnight engagewith leisurein
their newcommunities.

Amaraagreedwith this sentimensayingthatleisureis differentfor everyoneShenoted
thatfor onepersonwalking andplaying in the snowis leisurelywhile othersmaywant

structuredprogramsata communitycentre.
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Carmendescribeda scenarichighlightingthe personabndculturalnatureof leisure.She
suggestedomeparentanay enjoy socializingwhile childrenparticipatein swimminglessons,
whereaothersmight think, Oljust needto keepaneyeon my child thathe or sheis notgoingto
drown.CBhefurther suggestsQSahatis a preconcept[ionthatpeoplecomewith anditOdased
on their own experience their age their culture O

Participantdighlightedwhatleisuremeantto themwhile consideringhe potentialfor
newcomesQliffering views. Karadiscussedhow sheconsideregersonameaningof leisure
andpotentialculturaldifferencesvhencommunicatingaboutleisurebut acknowledgedherown
belief thatleisureis importantfor all. Shecommented@/ou haveto sortof gaugewhetheror not
itOsevenappropriatdor aclient, butit shouldbe appropriatefor all clients. Theyshouldall be
relaxing,balancingtheir lives.O

Carmenalsoreflectedon how sheconsideed her own views but alsoher clientviews
In describinghow someclassroonactivitiescouldbe consideredeisure,Carmensays,0SatOs
theway we seeit butitOsalsothe way theyseeit. WeOrealking aboutpeoplefrom different
culturesat the sametime.OSherecognizechow newcomersrom otherculturesandexperiences
might seeleisuredifferently thanher.

FurthermoreElizabethreferredto balancingclients@elf-determinatiorandherown
leisurecommunicationElizabethreported OWedo try to promote[leisure]asmuchaswe can
with clientsbutit justE we alsodon'twantto scarethemin the beginning sowe tendto justlet
themchoose.@heseconsiderationsreimportantin recognizinghow providers@eaningsof
leisurecanintersectwith communicationaboutleisure.

Therecognitionof varying personabndculturalexperienceshatbuild meaningsof

leisureledto considerationsf how leisureis communicatedFindingsrelatedto leisure
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communicatiorwill bediscussedn section4.2; however it is interestingto note how some
participantsvrestledwith acknowledgingpersonabndculturaldifferencesandtheir own values.
4.1.2Conceptualizingleisure asbeneficial.

ParticipantsndicatedthatleisureOle in settlementvasproviding both settlemen
specificandgeneralbenefitsto newcomersParticipatingsettlemenserviceproviders
enumeratedeverabenefitsincludingfosteringconnectionsvith others fosteringa senseof
belongingto thecommunity,improving physicalandmentalhealth,self-care,andhelpng
newcomersettlequickerandmoreeasily.

4.1.21 Building connections.

Participantsawleisureasaway for newcomer$o makeconnectionsvith the
communityandotherpeople.Theseconnectionsvereseenasbeneficialfor manyreasons
includingdevelopng employmentonnectiongandcultural connections.

Participantsalsofelt thatleisureactivitiesofferedspecificallywithin settlementservices
wereaway to bring peopletogether For example Elisadiscussea cookingprogramofferedat
herwork. Shesaid:

Todaywe aremakingsalad[E] anditOsotthattheyneedto learnto makesalad [E]

Theyknow howto cook probablymuchbetterthananyonein here butitOgust that

gettingtogether Thatchatting.Languages zeroto level five or sevenputyouknow,

food hasthatkind of bringingpeopletogether And feelinghomeyandcomfortable.

Sharing
Similarly, Jananoted

Thebenefitsof culturalthings,gettinginvolvedwith art, crafts,you know other

leisureactivities,it@ away of connectiorwith your community.If theytakeone
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of the coursesat the[leisureorganizationfor example crafts.It@ away of

meetingpeople [E] 1t@ morelikely they®e goingto maketheir friendsonthe

socceffield thanthey®e goingto makein othersettings.

Participantsn this studydiscussedeisureasa way for newcomer¢o makeconnections
with others Settlemenserviceprovidersparticipatingthis in studyconsideredheseconnections
with leisurein relationto senseof belongirg. Janastated QVhenweCe actuallyseeingpeople
gettinginvolved andthatOa big partof becomingfeeling partof the community. Thesearethe
thingsthatcanreally makeyoufeel like you belongto thecommunity.It givesyou opportunity
to meetpeope.O

Elizabethexpandedn how connection$ielp newcomersn searchingor employment
andin meetingotherswith similar or differentcultures,noting O[T]hepossibility thatthey can
networkwith otherswho, theremightbejob opportunitiegshroughsomdoody they might meet
there,or they might meetanotherculturalgroupthatthey canconnectwith, or [peoplefrom]
their own culturalgroup.Q_eisurein this senseffereda spacefor peopleto connectandbuild
on otherbenefits.

Jasmineelaboratederthinking thatsettlemenmeanshelpingpeopleto integrate
smoothlyin North Americanculture Shebelieveal integrationandsettlementncompassd many
conceptsncluding Englishclassesparticipationin childrenOschoolsrecreationand
participatingin leisure.Shedescribechow in herwork, shetriesto encouraggeopleto meet
newfriends,connectwith neighbours,anddevelopa senseof belonging.

Janamadeconnectiond®etweena senseof belongingandhealthin their relationshipto a

holistic procesof settlementSherevealed
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| think itOsa majorfactorin successfuintegration,successfusettlemenandin feeling

goodaboutyourself,feelinggoodaboutyour communty. Feelinghealthierif youOreut.

It alsocontributego physicalhealth.It contributego emotionalhealth.And it

contributeso socialhealthtoo becausgou'remeetingpeople.YouOrdeelingmorelike

you haveplace like you belongto things.You attendthings,you participatein things.

Thatcontributedo belorging.
Like Janamanyotherprovidersconnectedeisureto healthbenefits;this will bediscussedn the
following subthemeQyaininghealtt®

4.12.2 Gaining Health

Participantonnectedeisureto both physicalandmentalhealth.Mike describednot
just physically,| think mentally.It bringsawholenewlife to the newcomer.GurthermoreAbed
highlightedhow otherbenefitsassociatedvith leisurecanbe experience@smentalandphyscal
benefitsaswell. He suggested

Leisureplaysimportantrole in personhealthandpsychologysofrom my pointof view,

to feel welcomeandacceptedn partof thecommunity.[E] Sotheyareparticipatingin

leisureactivitieshere.To beout of isolaion. And to be physicallyandmentallyactive

andengagedhgain.To keepclientin goodphysicalandmentalhealth.To knowtheir

newcommunityandopportunitiesavailablein thecommunity.

Whenconsiderindeisure,manyparticipantsdescribedctiveacivities thattheybelieved
improvedphysicalhealth.JasminedescribesdeisureOmole astaking out energyandbeingactive
Karasuggestedhat physicalhealthwasimportantto transitioningto a newculture.Shesays,Ol
knowthat| personallybelievethatthereOa holistic aspecto beingphysicallyhealthyandfit

andfeeling healthylike in your transitionto Canadaaswell.O
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Building uponherown educationandreadingsKaradescribe how physicalexercisecan
assistin healingandbe beneficialto newcomersShecommentsQtwoof thethingsthatcan
assistwith healingfrom traumais physicalactivity, like yoga[E], andthebenefitsof exercise
and leisureandself-careandthatkind of thingin healingfrom trauma.®aralaterdiscussed
how physicalhealthbenefitsareimportantto communicateandalmosteasierto communicate
acrosscultures. SheviewedphysicalhealthandillnessesasbeingmoreOconcrete@xross
cultures,wherementalhealthcanhavedifferentmeaningr differentlevelsof acceptance
within differentcultures.

Connectindeisurewith sports Janasuggested)lthink doing sportshashealthbenefits.
And healthbenefitsis really importantbecauseewcomersareunderalot of stressanyway.
Theyhaveto be startingall overagainin anew country.ltOsugelystressfulandsportdoeshave
physicalwaswell asphysiologicalbenefits.O

Many participantamadeconnectionbetveenphysicalandmentalhealth.Many
discusgdrelaxation reducedstressandphysicalhealthOsientalbenefitsin connectionwith
leisure.

Leisurewasseenasatime thatpeope canexperienceeducedstressediFor example,
KarasuggestedQlfeel like peoplecanreally bethemselvesvhentheyOrén their leisuretime,
insteadof beingvery uptight,andalwaysstressingaboutwork andnetworkingandthatkind of
thing.CSimilarly, Amaraconsideredeisureassomethinghatcanhelpsomeoneainwind.
Jasminesuggestedeisuregetsa personawayfrom somanythingsandstressandhomesickness
Shedescribechow manynewcomersionOhaverelativeshereandleisureallowsfor lessworry
andtakingthingsoff themind. Sheremembere@neclientwho describedaleisureexperiences

OEverythingjo awayfrom your brain.O
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Stresavasseenby someparticipantsasa challengefor newcomersCarterelaborated:
And you know, immigratingto a foreigncountryprobablywould rankfairly high onthe
[stressl]list soin order,in, justfor the mentalhealthperspectivebeingableto doing
somerecreatioror andthatsortof thing canhelpyou, canhelpmakethatprocessasier,
insteadof it only beingconcretesortof harddriving, gettinga placeto live, gettinga
job, maybenot alwaysthe mostenjoyablethings.

While stresss a concernCarmenofferedconsiderationsbouthow stressdoesnot

alwayshaveto be a badthing in settlementindhighlightedleisureOsole within that. Shesaid:

Stresdgs somethingalsopositiveif it is thatkind of like drive thatgetsyou from pointA
to point B. And youwantto bein B, right?Sol think itOsomethingvery healthyin the
senseghatnewcomergomewith thatsetof, thatchecklistthatl wastalking about,|
needto dothis, [E] | think they shouldall havethe opportunityto go and,anddo
somethinghattheyenjoywithout anystrings.

Leisurewasseento reducestresdecausét contributedo energyandrejuvenatio. Jana

described:

The conceptof leisurefor meis doing positivethingsaspartof your life. [E] Doing
positivephysical,cultural,activitiesthatenrichyou, [E] theyrefresh rejuvenateand
theybring newenergyinto your life for whenyou, for the otheraspect®f your life,
which includesyour work life, your family life. [E] WhenyouOréooking at your life as
awhole, it givesyou moreenergy,it givesyou moremaotivationin the otheraspect®of
your life.

Similarly, leisurewasseenby someparticipantsasalleviatingmentalhealthconcerns.

Elizabethdivulged:
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Leisurecanalleviatesomementalhealthproblemsf someones takingmoretimeto do
thingsthattheylove, they can.It givesthemsomedowntime. Sowe oftensometimes
bring it up in the contextof whensomeone@mvingmentalhealthissuesor depression,
we often bring up thingsthattheycoulddo to alleviatethat, which ofteninvolves
[asking]whatdoyou like to dofor fun?
Karafelt thatleisurespecificallyallowedfor Oaseparatiorirom workO Shesaid,kind of like
play, like relaxation the oppositeof work, Owhich workedto combatisolationandimprove
mentalhealth.
4.12.2.1 Self-care.

Whenconceptalizing leisure,participantan this studyoftenrelatedleisureto anintegral
partof health;self-care.During the stressfulprocesf settlementparticipantandicatedthat
leisureandenjoymentwerenot often consideredaspartof settlemenOchedistsO Though
participantsexpressedhatoftenleisurewasnot seenasanimportantpartof settlemenby
newcomerstheyactively encouragemewcomerso engagen leisurebecausef the connections
to self-careandwellbeing.Jananoted,0Youneedto enjoy yourself.You needto maketime in
your life for fun. Fun! You haveto convincethemof that. And sometimesve do, sometimesve
donOtOCauskthink newcomersarevery focusedon | needto beasuccessl needto work all
thetime. And they donOthink aboutleisure].O

Karareflected Olmeanyou cansit downandcounselsomebodyasmuchasyou want,
but again,it comesthe holistic aspecbf it. [E] Theyneedto self-care,andit hasto bemore

thanjust working at fixing myselfO
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Shehighlightedanexperiencespeakingwith aclientexperiencinganillnesswho hesitatedo
taketime off work, OWhatlo you dowhenyouOraot working?! cleanmy house) dothis. But,
whatdo you do for you?0

For the participatingsettlemenserviceproviders,leisurewasseenasaway to break
cyclesof negativitythatmay berelatedto stresse settlementAmaradescribechow mental
wellbeingwasnot a primary goalduring settlementShecommentedow peopleoftenlook ata
shorttime periodbutthengetbumedout. Shefurther notedthatit is a viciouscircle with
stressorsAmarabelievedit is importantfor newcomergo breakthe negativecycle before
gettingtrappedn negativity.

Jasminarguedstressandlonelinessverechallengesn settlemat, especiallyfor
immigrantwomen.Shesuggestedvomenoftentakethe burdenof thefamily andnotgo outfor
themselvesKarasharedsimilar thoughtsnotingthatwhenleisureis discussedsomenewcomers
sayOldonOneedthat. Whatis this thing youOréalking about?@hefoundthatit broughtup
topicsof OseHcare like takingtime for yourself,leisure,relaxation particularlyamong
immigrantwomenandimmigrantmothers[E] Like theywork aroundthe clock, cookingand
cleaning,andif theyarenotjob searchingcaringfor thekids or doingotherthings.O

Whendiscussingself-carewith her clients,Amarahighlighteda metaphoisheuses.She
tellsthemthatpersonakareis just asimportantasfamily andgivestheexampleof howin a
flight, theyalwaystell you to put your oxygenmaskon beforea childOsoyou canbethereto
helpthem.

The settlemenserviceproviderswho participatedn this studyfelt thatleisurewas

relatedto physicalandmentalhealthbenefits,aswell asself-care.Partigpantssawwellbeing
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benefitsasimportantbecausehey contributedo smoothemndquickersettlementCarmen
highlightedher experienceandreflectionson why leisuresupportssettlement
| gueshecauséOmateacherwe knowthatmotivation,stresslay akey role in your
dispositiontowardslearning,you know. And | believethatbeingrelaxedis aneffective
stateto learnbecausgouOr@penand| think it flows morenaturallywhenyou arenot
stressear whenyou arenot closed.Whenyou areopen.lt comesinto you easier
4.1.23 Social development.

To manyof theparticipatingsettlemenserviceproviders,leisureprovidedopportunities
for newcomergo learninformationandlanguageandopportunitiego practicelanguageskills.

4.1.23.1Learning.

Participantsn this studyhighlightedthatleisureopportunitiesverea platformfor
learning.Mike examinedhis throughthelensof childrenlearningwhile engagedn leisure.He
observed:

| think this is very importantbecauseghatOBow the kids learnthefriendship,how to
lend, howto sharetheteamwork All thethingsthatmaybeyou will beableto learnin
school,but theleisuretime is the easyway for themto learn.BecausehereOso
pressure.
Theview thatchildrenlearnduringtheirleisureandplay time wassharedoy otherparticipants
aswell. Forexample Jasminenotedleisurebuildssocialskills, leadershigskills andother
aspectdghathelpthemintegrateinto the communiy.

Childrenengagedn leisureopportunitiesalsowasseento createopportunitiedor parents

to learn.Jasminehighlightedthat parentsvatchingtheir childrencanbeleisure,evenwhenthey

arenot partiapatingthemselvesShebelievedduringthis time parentscanshareexperiences
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with otherparentsandobservenow Canadiarparentanteractwith their kids. Similarly, Abed
describechow duringaprogramfor families offeredby local settlemenservicesparentsvould
interactwhile their childrenplayed. He observedQifthey arecomingwith kids engagedn
certaintasksof recreatiorandparentsarejust engagedn conversation.O
Anotherareaof learningsomeparticipantsaassociatedavith leisurewasthatof North

AmericanCulture.Elizabethdescribesomeculturalholiday traditionsthatnewcomersanlearn
aboutat oneof the settementservices®vents Sheexplained

ItOsalsojustlearningaboutour culture.[E] For examplethey donOtelebrateChristmas,

buttheyarebringingtheirkids to the holiday party. Theygetto meetSantaClause.They

getto figure outwhatwe do at Christmadime. Theygetto decoratecookies.
Otheraspect®f living in Canadasuchascommonfoods,couldalsobelearnedhroughleisure
Carmendescibedafield trip to afarm, OWe buseverybodyto afarmin which theyaregoingto
learnaboutthefruits thatareproducecdhere.lt is still alearningopportunity,butit is outsidethe
classroom.O

A final areathatparticipantssawleisureconnectedo learningwasfor languageElisa

suggests{rhroughthoseactivities,we seeit asatool to thelanguageprocess.Qeisurealso
providedanopportunityfor alanguageeachetto encouragd=nglishlanguagdearning.Carmen
spokeaboutusingleisureto encouragéanguagedevelopmenbut strugglingwith some
newcomersiot wantingto play games Sheexplains,OWehavethoughtaboutokay, why donOt
we do somethindike dictionarygamesor anafternoonof justtrivia gamesThereis anamount
of studentghatdonOassociatéhosegamesor thoseactivitieswith learningopportunitiesThey

feel thatitOsa wasteof time.(Despitefeelingsthatsomenewcomerslid not seethe valuein
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leisure,Karadescribechow sherecommended youth programfor a youthnewcomeibecause
of the connectionsvith Englishlanguageand tutoring:
Thisis away of languageutoring. Causehewill be playingwith kids in adifferent
setting,practicinghis English.Everybodyelsewill be speakingenglish,hewill haveto
aswell. If you switchit from afun recreationahctivity, to English tutoring, someway
thattheyareworking at [English Skills].
In framingtheactivity in adifferentway, Karafelt herclientsbeganto valuetheactivity.
4.1.2.3.2Practicinglanguage.

The settlemenserviceproviderswho participatedn this studysawleisureasatool to
practicelanguageskills. Mike focusedon how childrenparticipatingin leisureallowedparentdo
spendtime learninglanguagesandhow participatingin leisurethemselvesvasa way to practice
English.He elaboratedDAsthe parents,if thekids go into the programstheywill havetheir
owntime, theywill goin tothe LINC class the ESL classto improvetheir languageltOsilsoa
chancethatthey canputthe Englishin work.O

Carmendiscussedhow departmentsutsideof the classroonenvironment,
focusedon makingconnectionsvith the communityandcreatedopportunitiesandactivitiesto
practicelanguageSheexplained OTheigoalis to createor presentctivitiesfor peopleto be
ableto socializeandto practicelanguagedln herown classroonpracticessheOwould
incorporatdeisurepracticedE] by makingreferralsandsometimeghaving] joint projectswith
them.O

For Abed, the opportunityto practicelanguageskills wasanintegralreasorno

participatein leisure.He explained,
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So[leisure]playsagreatrole, butthereis opportunityfor communicationSoit

createsommunicationOpportunitiefor newcomergo train languageopffer

themresourcean thecommunity.And to find informal supportfrom the

communitygroups.[E] Thelanguagecompartments the mostimportant.
4.12.4 Leisureasquicker settlement

In additionto thesespecificbenefitsof leisure participantamaintainedhatanother
meaningof leisurewasallowing for fastersetlementprocesse®a smoothemndquicker
transitionto anewculture.

Carteraddedthatleisurebroughtenjoymentto thelist of needsassociatedavith migrating,
Obeingbleto doingsomerecreatioror andthatsortof thing canhelp makethatprocessasier,
insteadof it only beingconcretesortof harddriving, gettinga placeto live, gettingajob, maybe
not alwaysthe mostenjoyablethings.@anaexpandedn this suggestingDSqust doing
enjoyablethingswill alsogive you alittle bit of amoralboostwhenyouQréacingyour other
challengesn settlement.O

Janasawthe connectiorbetweeneisureandquickersettlementelatedto spendingime
in the community. ShesuggestedDSd think themoretheydo, thefasterandthe bettertheyOll
feel really partof the communityandtheyOlfeel they havea goodlive herewhichis actually
evenenjoyablebecausdeisureactivitiestendto be enjoyable.CElizabethsharedhis belief,
adding:

| think the mostimportantthing is thatthey needto taketime out to haveleisure
activities.Working all thetime or spendingall thetime at homeandnot goingoutand
doingthingsthattheylove to dois notgoingto [E] helpthemintegrateinto CanadaltOs

notgoingto helpthemfeel partof whatOgoingon.
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Shefurthersuggestedhat practicingEnglishthroughleisurealsosupportedhetransitionto the
newculture.Shesaid,Olfthey donOspeakEnglishreally well, itOsa really goodopportunityto
practiceEnglishsotheycanintegratefasterinto the community.O

Mike highlightedthatsometimest is easierandquickerfor childrento settlein anew
communitybecaus they participatein leisure.He statesQltOsasierfor themsotheleisure
activities[are] really good,great,for thekids to adapt.Thenewenvironment,to makenew
friends Sometimes haveathink thatyoungkids eventheyarelearningfasterthantheir
parents.O
Janaalsosharedheimportanceof leisurein settlement:

Peoplewho do actuallytakeseriouslythataspecof theirlife: leisure,recreation,

sportsk IQre seerthattheydo betteroverallthanpeoplewho just focuson the essentials

of life, work, home,you know. Whatever Thattheyactuallyfeel better. Theyactually

do betteroverall, becaus¢heyOreooking at their life in aholistic way andtheyOre

cultivatingoneaspecbf their life, which really contributessomuchto the otheraspects.

While leisurewasspokenaboutin the benefitsassociatedvith leisureexperiencesnany
participantsalsohighlightedthe challengesiewcomergacethatmayinfluencewhetherbenefits
canbeachievedKarasuggestedDSometimesheyjust do not havethetime. And thatOa
challengebecausét @ really goodfor you andherearethe benefitsof havingleisure,but ohyou
canOhaveany of thesebenefitsbecausgouOrsobusyandthatOsough.O

Participantsn this studyfelt thatleisurecontributedto numerousenefitsthatwould

assistnewcomersn settlement.
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4.13 Summary of Meaningsof Leisure.

In summary/ foundtheinterviewparticipantshadmultiple meaningf leisurein
relationshipto settlemat. The newcomersettlemenserviceproviderswho participatedn this
studysawleisureboth asspecificactivitiesandsubjectiveexperiencesSettlemenservice
providersdiscusseshewcomergarticipatingin leisurewould helpthemgainbenefits.Thisisan
importantfinding whichwill bediscussedn ChapterFive in relationto its connectionsvith
leisurecommunication.

4.2 Communicating Leisure

The seond research questiasked hovsettlement service providers communicate
leisure.Participantsndicated that thegommunicated to newcomers in individual client
meetings, in group activities, in presentations, and provided information through email or phone
calls.

The participantandicatedthatthey communicatedeisureby providing contextualizing
information,beingawareof culturalandsettlementssuesn communicationandenmuraging
newcomergo participatein leisure Within eachof thesethemesparticipantshighlightedthe
importanceof consideringnewcomesQneaningsvhile communicatingaboutleisure

4.2.1Focusingon Information.

Participantsndicatedthatmuchof their communicatioraboutleisurefocusedon
providinginformationaboutactivitiesandleisureopportunitiesThe participatingsettlement
servicegrovidersalsonotedthey providedadditionalcontextualizingnformationto provide
morecontextandmeaningto the opportunitiedor thosewith limited previousunderstandingr

experienceParticipantsalsohighlightedthatexplainingleisurewithin a North Americancultural
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contextwasimportant.Thesettlemenserviceprovidersin this studyindicatedthat providing
thisinformationhelpednewcomergo participateandalleviatesomebarriers.
4.2.1.1Rulesand Responsibilities.

Onerolethatsettlemenserviceplay in communicatingaboutleisurethatthe
participantandicatedwasdiscussingules,safety,andpersonaresponsibilitiesvith newcomers
(e.g.,registrationis requiredhow to play a particulargame whatyou cannotor shouldnot do at
apublic park) Thisis importantin creatinga startingpoint withoutassumptionsf what
newcomersnay know aboutleisureparticipationin CanadaParticipantslid not just
communicatenformationaboutwhatleisureopportunitiesareavailable but alsoinformation
abou howto participateandthe expectationsurroundinghe activity. For someonaewto the
country,with differentpastexperiencesndsocialnorms,thistypeof informationmay not be
known.

AbedandMike bothdescribedaboutoutlining detailsof freeleisureparticipatingtrials
for newcomersMike explaineqd Oconditionsf [usingthe pass]for exampleOHe said,Qve tell
themthatitOdreefor threemonthsandit coverseverything.Like everyactivity, butthenafter
thattheyOdberequiredto payfor themselves.@bed discussedlients®eedsandtiming of using
thefreetemporarymembership.

Generakettlementnformationsessionganalsoprovideleisurerelatedinformationfor
newcomersElizabethnoted:

We do write someresponsibilitiegpresentationaswell. For examplewe hadthe

humanesocietycomein a couplemonthsagoandtalk aboutpetownership[E ] People

havepetsandtheywantto know howto look afterthemandthatcontextwe havesome

responsibilitiesandrights surroundindeisureactivities.
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Elizabethalsodiscussedhe needfor safetyconversationgbouta popularlocal pasttime.
Shesaid:

Goingto thebeachis very popularin this area.Somenewcomersswimmingfor themis

like why would | dothat?Theydon® havelakesor oceannearthem,or they car®swim

becaus¢heywe@e nevertaught,andthensometimesve haveto explainthingsin terms
of safetyissueswith leisure right. Like we did havea whole safetyarticlein our
newsletteronetime aboutlearninghowto swim becausave hadtheseincidencesf
peoplegoingto the beachandpracticallydrowningbecaus¢heywerehangingout, but
theydidnOhaveskills to swim.

Providinga spacewhereinformationaboutrulescanbe discusseaanbe helpful to
newcomersvho may not havea previousknowledgeor understandingdAmarafelt thatbenefits
wereableto beachievedandnewcomerdelt comfortablein their agencyQsisureprograms
becausé¢he settlementserviceproviderfacilitatesprogramsn away thatrulesareclearand
establishedrom the beginning.This caneliminateuncertaintie®f howto participate.

While information about leisure thateéemmunicateanay be specific details about the
leisure opportunity (e.g., cost, age, time, and location)esetht service providers have an
opportunity to provide additional information and address many assumptions made in
communication.

4.2.1.2Cultural (ONorthAmericanO)nformation.

The settlemenserviceproviderswho participatedn this studyalsoindicatedthat
communicatingaspect®f leisurecommonin North Americanculturewasimportant For
example Amaradevelopeda presentatiomon leisurein thelocal areaandpresentst in English

languageclassedecausashefelt thatpeopleneedto havebalancen their lives. Elizabeth
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highlightedtherole of settlementservicegdo speaktio aspect®f living andworking in Canada
thata newcomermay not befamiliar with. Shesaid Othingsike it@ okayto taketime off or on
your vacationtime, you cango andtravelor you cando this, you cando that.O
Mike highlightednewactivitiesthatcould be availablefor newcomer
It bringsawholenewlife to thenewcomeibecaus¢pause]l haveseenthe clientsthey
arejust not usedto havethis kind of exposureo theleisureactivity we havein Canada.
[E] In herethisis moreohyouhavethisto do, thatto do. Soit@ kind of learningcurve
for them.
Karaspoketo therole of a settlemenserviceproviderchangingOdependingn [clientsOheeds.O
Sheexplainedhow therole couldinclude Ohelpinghemunderstandhe educatiorsystem.
Helpingthemobtainhousingandhelpingthemunderstandhow thatworksin Canada.@ was
clearin conversationsvith settlementvorkersthatcommunicatioraboutleisureis importantto
assistnewcomersn thetransitionto living in Canada.
Elizabethdiscusseddommunicatingaboutcommon Canadiarleisureactivities:
Sometimegsve haveto explainit in a cultural contextto them.Sowe haveto makethem
understandvhatwe do herein terms,whatis leisurein Canadalt@ notnecessarghatwe
sit thereandsaythisis leisure.Whatwe do is we say,well in Canadgeoplearereally
proneto goingto coffeeshopsor wellttell themthingslike that[E] You don®haveto
doit, butif youwantto doit, thisis availableto you.
Elizabethfurther highlightedspecificinterestof manyCanadiansQLikehockey,our obsession
with hockey.l personallycouldnOtareless.Sopeoplearereally into it sowe oftenexplainthose
typesof thingsto our clientssotheyunderstandhis is the big nationalsporthere.O

Carterdescribed
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| mean ultimatelywhatwe®e trying to do hereis educatgpeopleandsortof give thema

senseof whatlife in Canadas like. | think, peoplemight havedifferentideasof what

thatmeanscomingfrom differentculturesor differentbackgroundsl think ourjob is to

takethatinto considerationo try to find out whatthatmeansput alsoto talk aboutin

aroundaboutway, whatit is hereandwhat optionsareavailablefor peoplehere.
4.2.2Communicating with awareness.

Participantsalsonotedthatcommunicationsvith newcomervarieddependingn the
needsf thenewcomersn effort to ensurat wascommunicatedn appropriatevaysto
newcomes. Participatingsettlemenserviceprovidersdiscussedhow they mustbe culturally
awareandsensitiveto settlementssuesandchallenges.

4.2.2.1Awarenesof Culture.

Thesettlement service providergicated theycommunicateavith cultural awareness
Thesettlemat service providers considertg appropriateness of whtdteycommunicated to
newcomers frondifferent cultures. Settlemeservice providersO reflectbut howjargon in
what is communicated can be unhelpful to newconWith these rdéctions, communication to
newcomes is likely to be better suited and appropriate.

Elisasuggested)Youhaveto takeinto consideratiorthe culture.lt hasto havethe
culturalelementbecauséeisureacrosscultureshasway different[meaningsjOKaradiscussed
how shethougtt thatcommunicatingphysicalhealthbenefitswasimportantbecausdt wasa
concepthatwasrelatableacrosscultures.Shesaid

| really think the healthbenefitg[is the mostimportantthing thatcanbe communcatedto

newcomers]And theonly reason saythatoverthingslike isolationandcombattingand

the emotionalbenefits js itOsa very tangiblething. And they canunderstandheartdisease
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is heartdiseasall acrosdifferentcultures whereaghergd someconditions,|n
thinking depressioror anxietywheretheremight not be aword for thatin another
culture,or it might not beregardedhe sameway.
Participantsalsoquestionedhe suitability of commoncommunicatiormethodgor how
variouscultures like to receiveinformation For example Carmensaid:
My questionwould bedo theyread[the informationthatis outthere] Are theyaware?
|Omjustgoingto talk about[E] justmy own country.We donOtead.We donOtead.And
we donOwantto read.| wantyouto tell mewhereto go.| wantyouto tell me exactly
whattime, whatto do. Soif youarenottelling mein adirectway, to me,nobodytold
me.You createda poster.You createda big banner.You putit ontop of my head.l didn't
seeit. Nobodytold meaboutit.
Someparticipantsemarkedhatleisurecommunicatiomeedgo includemultiple
languagesinddiversevisualrepresentationthataremeaningfulto newcomersParticipants
notedthatseeingotherssimilar to you could enticenewcomersto participate Elisa who had
immigratedto Canadasaid:
Thosepackagesholidaythings,you knowfor thesnowbirdsthatyou goto the
CaribbeanlItOshis white middle-agedcouple.Sothatsayswhite middle agecouple
goingdownsouthjust spendng money.l knowthatthatis amessage®f leisureand
vacationandstuff like that, butit doesnGipeakto me. As a visual minority, or asan
individual. Sol dond®feeltargetedby that. Soit hasto meaningfulandrepresentative.
Amarafurtherdiscusseshe notionof communicatingvith culturalawarenesandintent.
Shesuggestedhatdemographicarechangingandthereneedgo beafocusnotjuston

mainstreanpopulation Shethinksfacesof newcomershouldbe presenbnimagesn flyers.It
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helpsnewcomersonnectwith it andwill encouragehemto doit. Similarly, Jasmineobserved
thatflyers needto includepicturesandthey needto considemwhatthe picturesmeanfor other
cultures.

Participantsalsohighlightedhow communicatnsaboutleisuremayincludeassimptions
of knowledgeandmeaningsCommunicatingvith culturalawarenesgsequiresattentionand
reflectionto thesenaturalizationsKaraexplained

|®n thinking of somerefugeesvho arecomingfrom arefugeecamp.Whatis leisure

whenyou arein arefugeecamp?it justmightnottranslate[E] 1tOdike trying to explain

to refugeesvhy theyshouldbe goingto asummercamp,becauséOgun. This is what
we do for fun herein Canadabputtheirideaof campis like you know, Kakumain Kenya.

[E]. Becauseampmeanssomethingcompletelydifferent.

Jasminalsodescribedhe uncertaintyaboutthe meaningof @amp).Sheexplainedthat
therearemanyjargonwordsin leisurecommunicatiorandsettlemenserviceprovidess needto
explainthem.Sheoutlinedworking with neighbourhoodssociationshelpingthemuse less
jargonwhentheymakeflyers. Shesaidoccasionallyotherorganizationglo notknow howto
helpthefamily becausef alack of understandin@f culturaldifferencespor notunderstanding
whatinformationthatnewcomemight not know. Shealsogavean exampleof how the concept
of alibrary is not universalin manycountriesandhow somenewcomersvould not knowthe
expectation®f the space.

Theinsightsfrom theseparticipantsareimportantfor settlemenserviceprovidersand
leisureproviders Communicationsboutleisureto newcomerseedto bereflectiveabout
culturalinformationandknowledgethat might needto be communicatedo newcomersMany

settlemenserviceprovidershavelived settlemenexperienceWhencombinedwith work
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experiencef settlementsettlemenserviceprovidersmay be moreawareof assumptiongn

leisurecommunicationsindto addresshem,comparedo leisureproviders.JasmineOs

commentaryabouthow somenewcomersnay not understandhe conceptof alibrary is an

exampleof how settlemenserviceproviders®nowledgeandawarenessanfacilitate better

communicatiorby providing additionalinformationaboutleisurerelatedto libraries.
4.2.2.2Awarenesf Settlement.

Settlemenserviceproviderswho participatedn this researclalsodemonstrated strong
awarenesandundersandingof settlemenprocesses their communicationsAwarenes®f
settlementncludedthe generalkchallengesndleisurespecificchallengesiewcomergaceduring
settlementParticipantdelt thatbeingawareof settlemenprocesseallowedthemto better
communcateaboutleisure.

Whencommunicatingeisureto newcomersElisaconsideredeasondor migration.She
says,Ot@ differentfor somebodywhois comingasaneconomicclassor family class.So, it
depend®n the circumstancesf the newcomersandwhoever conveyshe messagef activities
of leisure.Theyhaveto be awareof thatO

Oneelementof settlementiwarenesss acknowledginghow informationis presenteatan
affectinterestanduptakeof thelisteningparty. CarmendescribesQ think it@ key howyou
presentheinformation.Again, we®e talking abouta vulnerablepopulation And theway you
preseninformationkind of defineshowwell it@ goingto beacceptedr not.O

Participantsndicatedthattheir awareessof newcomer€barriersto participationduring
settlementlsoinfluencedhow they communicatedeisure.While Sashanotedhow, asan
organizationtheycanwork to mitigatebarriers,but thereweremanybarriersthatweremore

difficult to attendto, suchasembarrassentfrom languageskills.
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An awarenessf settlementequiredsettlemenserviceprovidersviewing
communicatiorasatwo-way processMike commentedn how helearnsfrom Olook[ing]at
[newcomersQjwn situation[and] definewhatOthe bestsolutionfor them.And alsowe learn
from that. Fromeachclient. SothatOsvhy all settlementvorkers,we learnalot. OSettlement
serviceprovidersmustbe opento listeningto whatis communicatedby thenewcomerghey
serve.By receivinginformationfrom newcomerssettlemenserviceproviderswereableto
examineprogramofferings.Elisaexplainedhow providing spaceallowsfor themto meetthe
gapstheyseein servicesandthatnewcomerspproactthemwith. Shesays,OWherwe put
togetherthe activities,we know thatthereis a needtherebecause¢heyarethe onesthatcome
andask.

Beingawareof settlemenheedsandchallengesn leisurecommunicatiorwasvery
importantto the serviceproviders Thisis evidence by Carmei®sommentghatmany
newcanersbecomeseriouslyattachedo us staffOandlisten andbelievein whatsettlement
providerscommunicateShefurtherexplained

Theytrustusandthey knowthatnoneof usis herefor themoney[E ]. Sotheway thatwe
preseninformation,we alwaystell themokay, comebecaus¢henyou®e goingto make

friends.Comebecausé @ anextraopportunityto learnaboutanothemprogram.Or do this

becausgoul®e goingto gain something Sothey seethatwe alwayshave their bestinterestat

heart
Beauseof thetrust it is importantthatsettlemenstaff communicateboutleisurewith

awareness.
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4.2.2.3 Awarenesof Costs.

Anothersubthemeof communicatingvith awarenesthatarosefrom theinterviewswas
awarenes®f costs Participantsn this studynoted thatfor manywho aresettlingin anew
country,discretionaryfinanceswerelimited. Whencommunicatingaboutleisure,participants
notedthatcostwasalargebarrierfor newcomersvith tight budgetsJanasuggested:

A big questionis wetry to give themstuff thatdoesnQeally costalot of money.
Becauseo tell themto goto the [theatre].ltOs1ot goingto happenRight.| meanl can
evengo onceayear,maybe to the [theatre].Soyou haveto give themculturalleisure
andcultural optionsthatarelow cost,or whereyou cangeta subsidy,or you know itOs
affordable.Otherwise you know, | mean skiesthelimit. [E] Youalsohaveto be
sensitiveabouttheir prioritiesarenotto spendmoneyon concerts.

Participantsonsideredhow not all leisurewasfinancially accessibléo newcomersin
suchcircumstancegarticipants@ommunicatiorwould thenfocuson low costopportunitiesor
work finding subsidieon the newcomer€behalf Being awareof costsalso meant
understandingarying priorities. Many practitionerdelt somenewcomerglid not think they
neededeisureor werefocusedon otherpriorities suchasfinding employmentandhousing.This
creatednterestingchallengedor settlemenserviceproviderswho felt thatleisurewasbeneficial
to communicatet to thosewho felt it wasnota priority.

SashandKarabothfelt thatthetermOleisure@arriednotionsof entitlementfandness
For example Sashdelt the needto encouragearticipationto breakthatbarrier,suggesting
OAndwe alwaysencouragéhem,becausgeoplethink, this leisureword, it@ a fancyword,
right?CKaraalsoindicatedshespokewith her clientsabouthow leisurecanbethe smallaspects

thatyou candofor self-care.Shedescribeda converséon:
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[E] turnit into a bite sizepiecefor somebodywho haspossiblyno conceptof what
leisureis otherthanlike somethinghatyou knowthe elite peopledo, you know, theygo
to the courtry club or somethingl mean thatOsneof theideasthat might havecome
up. So,yah,really just crossingthatculturalbarrierbut talk aboutthe meaningof leisure
andhow it canhelpsomebody.

This view thatleisureis fancy andfor the entitledmay resultin newcomersot believing
in theimportanceof leisureduring settlementKara, for example explaineda situationin her
previousemployment:

A lot of peoplearelike [doesa handgesture] donOneedthat. Whatis this thingyouOre

talking about?And itOsa similar responsebring up thingslike self-carelike takingtime
for yourself,leisure, relaxation particularlyamongimmigrantwomenandimmigrant
mothers.

4.2.3Encouraging participation.

Embeddedn participants@iscussion®f communicationwastheimportanceof
encouragingnewcomergo participate For example Sashaxplained:

Sometimegeoplethink, or immigrantsthink, okaywe go to settlemenbecause
settlemenprogram theywill provideuswith filling outthepaperwork, blah, blah,blah
[E] Inorderto haveagoodsenseof leisure,[theseclients]needto beencouragedlso.
Theymightbelazy in the beginningto even,to geta chanceto usethefun part.Like
they havelots of possibilities[E] Therearelots of thingsthatwe providewith them
with ideasandplaces But theyneedto beencouragedo do this.

Similarly, Elizabethcontemplatedbarriersto newcomergo attendevents Shereflected
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| think partof it is justlanguagébarriersshines playsa hugerole. Justinsecurityin
goingout andmeetingnew peoplethatyou haven'tmetbefore.Newcomersanbe very
shyaboutparticipatingbecause¢heyOraervous This is all newto them.TheydonOt
know anyoneelse thesepeopledonOknowthem.[E] Well okay, you might not know
anyone putyou know us,you know thattype of thing.
For Elizabeth highlighting staff memtersaspeoplewho newcomersverealreadyfamiliar with
would helpencourageéhemto participatein eventsvhenshynesandinsecuritymayactasa
barrier.

Giventhefinding thatleisurewasbeneficial,it is understandablthatthe settlement
serviceprovidersencouragegbarticipationbecausef thedesirefor newcomerdo gain benefits
Sashalaboratd, O alwaysencouragéhemto getadvantagdrom leisure.l think they mightbe
focusedon otherthingsto settledown, but alsotheleisurepartis very importantQJanashare
similar thoughts

Sowe really needto encourageWe encouragéo getinvolvedin all of thoseactivities.
Leisure,sports culture,activities.ltOsoimportantto settlementltOsoimportantto feel
partof the community.Sports networksarea greatplacefor parentgo getto know other
parentsCauseyou know, in sports,activities,theparentgyo there,supporttheir kids,
they meetotherparentsThatOa way of connectingvith community [E] Connecting
with the communityis veryimportant.So we encouragehemto do that.

Encouragemenvasseenasimportantasnewcomersnay be hesitanto participatein
leisureopportunitiesor self-care.Karaexplainedhow in a previousrole, shespokewith

newcomersaboutsmallelemens of relaxationthey cantake.Shedescribd:
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[E] handmassageandlike takingthetimeto puton handlotion in like asmall
meditation.Somepeoplewerelike whatthe heck.What, thatOsot. And it, yah,so
differentresponsesBut | dofind thatonceyou build thattrustwith clients,and|Om
thinking backto this ladiegroup,theytotally go for thatidea.Sol remembethefirst
few meetingthatwe had,we weOrg¢alking aboutself-careandhow thereOso self-care.
ThereOsone.But thenby the endof it, theydid the handmassagérains.

Specificgroupsof newcomersvereseenasespeciallyhesitantaswell. As Elisaexplains,
seniornewcomersreoftenisolaed. Shesaid:

Sometimesve find [seniors]to be [reluctant],especiallyin thewinter morths,theyOre
reluctantto comeout becaus®f theweather! try to encourageThey sayitOgoo cold. |
saycomeon. ItOgyoingto becold for four monthssotry to comeout atleastoncea
weekbecauséf weOrall goingto be comelockedup.

To elicit participationandprovideinformation, participantselied on generaland
automatecmails.While theseimpersonalimethodsverenot seenasoverly encouraging,
individual andpersonainteractionswith newcomersvereencouragingCarmendescribechow
shewasableto find momentsf encouragememithin smallinteractionsSheexplaired:

| rely onthoseemailsor | rely onthatopportunitythat! wasjust walking downstairsand
you happerto comeby andl sayhey,did you getthe email?or heywhaOgjoingon?
And thatspontaneoumteraction might makea moresolid impressionOr motivationon
somebodyfor participatingin a programor something.

While Carmenfelt thatspeakingvith newcomersvasmuchmoreeffectivethan
providinginformationpamphlets,shehighlightedthe challenge®f encouraginghrough

personacommunication:

79



COMMUNICATING LEISURE

[E] theproblemis thatverbalrequiresmoretime. It requiresmoreinteractionandit is
difficult. And | haveseerit for examplewhenl makea phonecall andl say(ey, |
remembethatoneday you saidthis to me so|®n havingthis programwould you be
interested?Oammoresuccessfuat recruitingpeoplefor my programsvhenl makea
phonecall. Do | havethetimeto call the 2000clientsthatwe havein the databaseNo.
Janaindicatedsomeleisureactivitiesweremorebeneficialthanothersandshewould
thereforeencourag@articipationin thoseactivities,suchasactiverecreatiorandsport,over
othermorepassiveactivities. Sheexplained Olwould neverencouragepeopleto goto the
movies,becausenovies,you go thereyou sit therefor threehours.O
While encouragemenito leisurewasseenasanimportantaspecbof settlemenservices
by the participantdn this study,manyparticipantsharecdhesitatimsinto how andwhatleisure
wascommunicatedT he culturalawarenessdiscussedn the previousthemeextendgo the need
for cultural sensitivitywhenencouragingandcommunicatingaboutleisure.Carmenfelt careand
understandingf a personQserceptios andmotivationsmustbe givenwhenencouragingShe
said:
If youtell them,oh letOgo andhavefun. [Inaudible]a craft. Theyfeel like theyOréeing
treatedike achildren.And sotheyhaveto beentertainedr takencareof kind of. So, |
find thatsomeof themmightfind it offensive,sol haveto be Oheycomeandjustlearn
aboutit. 1tOsa goodthing. You meetotherpeople.You practiceEnglish.(You haveto
sellit. Telling themthe seriousstuff. The advantagef thewholething. You know, wha
areyou goingto bedoingathome? Justcomeoutandjoin thegroup.
In thethemefocusingon encouragement indicatedthatthe newcomersettlement

serviceproviderswho participatedn this studyfelt thatnewcomersieedsupportand
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encouragemerto participate Communicatinghebenefitsandcreatingrelationshipawith
newcomersvorkedto encourageparticipation.
4.2.4Communication through leisure.

In additionto discussingmportantqualitiesfor communicatiorwith newcomers,
settlemenserviceprovidersalsoidentifiedleisureasa valuableplatformfor
communicatingvith newcomersFor example Carmenspokeaboutusingleisure
experiencesspartof educatiorin languageclassesSheindicated OWherwe takethem
on awalking tour arounddowntown.As muchasit is still classtime, itOsaway to show
themthatoneyour freetime, thaton your sparetime, you cantakea walk, you cancome
to this church.You canlearnaboutplacesin the community. (T his sentimenis sharedby
Abed, who spokeabouthow leisurehelpsplay arole in newcomergettingOtoknow
their new communityandopportunitiesavailablein the communityO

Janadiscussedhow learningfrom othernewcomersvasanotheraspecthat
increasesheinformationreceivedby a participantin aleisure activity. Janaspokeabout
how otheractivitiesandknowing peoplecould helpnewcomerdearninformationabout
otherservicesFor example shetalkedabouthowin meetinganothemewcomerthey
might learnaboutthe settlemenservicesofferedatthe centre Leisurealsoprovidesthe
opportunityto presenptherinformationfor newcomers.

Leisureopportunitiesofferedby settlementservicegprovidea platformfor
communicatioraboutotherserviceghey offer andoutreachto newclients.Cartersad:

Becausave®e a non-profit, we don® haveany budgetfor advertising Soif
peoplecome,we cantalk aboutwhatotherservicesve provideandtheycan

comefor anappointmenttalaterdate.l meanwe oftengetpeoplewho comein
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who saidgeel wish| hadknownaboutthis two threeyearsago becauseve

needechelpwith somethinganddidnOknow you guyswerethere.

Leisurewasalsoseenasanopportunityfor communicationaboutthe community.For
example Sashahighlightedhow a leisureorganizatioris Oagoodstartfor thenewcomes and
thenthey canafterthat,networkandcommunicatevith othersandknow aboutotheractivities
andleisurein thearea.@&lisagaveanotherexamplewhenspeakingabouthow a newcomer
cookingclassofferedinformationaboutthe communityandhow newcomerslso received
informationfrom otherparticipantan the program.

Participantdelt thatleisureprovidedopportunitiefor newcomer¢o communicate
aspect®f their culturewith others.Sashaelievedearningandsharinginformationwasan
importantbalane for newcomersSheobserved:

ItOgartof like improvingtheir English.Sowith this they canbe moreopento the
communityandthiswill helpthemalsofrom theleisure,they might haveopportunities
for employmentindalsoto participatetheir cultureaswell. Becausaheymight have
lots of like activitiesandprogramsgventsthatthey canshowtheir nice cultureand
multiculturalismareain their life. tOsomethindike theyneedtoEitOsanassefor
them.

Elizabethsuggestedthow Oshar[ingvhatyou knowOwasa benefitof leisure.Shefurther
outlined, OSometimesventswe have,we havea potluck, whereeveryonebringsa dishfrom
eithertheirhomecountryor somethingheyjustreally like to makeandthentheycanlike bring
therecipeandshareit with otherpeople.O

Alternatively, leisureparticipatingcanprovideinformationto long termresidentsSasha

said:
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We establishe@n openhousen our centreandit waspackedLike peoplewerevery
curiousto find outwhatOghe culture. And whatthe food of the Syrian.SoitOdike itOsa
hugepartof leisureside.Which allowedthemto be moreopento the communityandthe
communityknow themaswell.
Thenewcomeirsettlemenserviceprovidersdiscussedhow leisurewasa platformfor
communicatingvith newcomersParticipantgevealedhatleisureoffersopportunities
for newcomergo receiveadditionalinformationandincreasecommunication.
4.2.5Summary of leisure communication
The participatingsettlemenserviceprovidersindicatedthatthey provideadditional
contextualizingnformationaboutleisureto newcomersFor a newcomemwho maynot have
experienceavith particularrulesof anactivity, or expectationsof a spacetheadditional
informationthatsettlemenserviceproviderscancommunicatés invaluable The participantOs
backgroundsindexperiencesupportedheir reflectionson communicatiormethodgo ensure
communicatioraboutleisureis sensitiveto culturalneedsandresponsiveo settlemenspecific
challengesFinally, participantausedthe benefitsof leisureto encourageewcomeiparticipation
in theircommunication
4.3 Facilitating Leisure Communication
The previoussectiondiscussedmportantfeaturesof communicatindeisureasidentified
by the settlemenserviceproviders.In this section| discusdactorsthatfacilitated howleisure
wascommunicatedo newcomersParticipantsighlightedtheimportanceof developing
working relationshipsvith newcomerclientsby developingtrustandactingasleisure
ambassador$articipantsalsodiscusseanultiple rolesin leisurecommunicationfrom their

organizationstheir own, other organizations@ndnevcomers@xpectations
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4.3.1Developingrelationships.

The settlemenserviceprovidersindicatedthatdevelopingworking relationshipswith
clientswasimportantin leisurecommunicationDevelopingtrustandactingasaleisure
ambassadoweretwo aspectsaisedby the participants.

4.3.1.1Developingtrust

Theparticipantdan this studyall spokeaboutthe needdevelopa relationshipwith the
clients.Many of the participantscommentedn building trustwith theclientsor theimportance
for theclientto build trustof the communityto participatein commurity leisure.One
participant,Mike, felt trustwasthe mostimportantaspecbf leisurecommunicationHe
suggestedhatsomenewcomersieedto developtrustfirst to participatein activities,especially
whentheyhaveexperiencedrauma.

Someparticipatsdiscussedhow building trustwith clientsallowsthemto communicate
benefits.Building trustwasseento helpencourag@articipation.For example Mike felt that
whentrustwasbuilt with a newcomerQheyfeel theinformationyou provideis accurated

Becausef thetrustandcomfortwith settlemenservicessomeparticipantaoted
participationtrendswith their own agenciesfisurerelatedeventsin theinitial stagesof
settlementpnewcomergarticipatemorein settlemenserviceactivities,and lessasthey settle
because¢heyhavedevelopedheir own networksandparticipatein otheractivities.For example,
whendiscussingencouragingparticipation Elizabethdescribed:

| think in thefirst yearthata newcomelis here,theywantto join in [settlementervice

relatedactivities]in thefirst year,butasthey startgettingsettled,in the secondthird

fourth year,theystopcomingto eventsasmuch.Becausghey®e startingto havetheir
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own eventsin the communityor theyQ@e meta networkof peoplethattheygo andhang

outwith andthattype of thing.

Trustwith communitywasseento developovertime. Cartersuggestd QUsuallyit takes a little
while, you know, afterawhile, peoplebecomemorefamiliar with what3 availablein the
community andyou know, you startseeingpeopleout whenyou®e in town, you know at
differentplacesgoingto differentthings.O

4.3.1.2L eisureambassadors.

Conrectedto theideaof creatingworking relationshig with newcomersmanyof the
newcomeisettementserviceprovidersdiscussedherole of leisureambasadorsandchampions
asimportantto encourageewcomeiparticipation

Somenewcomersettlemenserviceprovidersindicatedthattheyactasleisure
ambassadorigy organizingprogramsandencouragingparticipation.For example Sasha
describechow shetook theinitiative to organizeatrip to helpnewcomersisefreeticketsthey
hadreceived.Shedid soby arranginga groupeventandtransportation

Similarly, Jasmineconsideredhe needfor culturalcommunityambassadors§he
suggestedecruitingambassadorfsom differentcommunitiego connectwith peopleandreduce
thefearof accessindeisure Shebelieveshesepeoplecanactasatestimonialaboutpast
participation,puttingafaceto it. Shesuggestsiew strategiesareneededo encourage
participationandthatstandardnethodsdo not work.

Cultural sensitivitywasdiscusse@nimportantquality for aleisureambassadoElisa
described:

| would saythatyou needchampiongE ] to talk aboutleisureto newcomersindreally

understandhe diverserangeof culturesandhow itOsapproachhowit@ receivedby
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differentgroups.You know. Sosomebodywho is comingfrom Syrianrefugeecamp,or

refugeecamp,how do you talk aboutleisure?

Many of the settlemenserviceprovidersdiscussedherole of leisureambassadorand
chanpions asanimportantway to encourageewcomerdo participate Participantdelt that
gettingto know their clientswasimportantfor appropriatdeisurecommunication.

4.3.2Whoseresponsibility is leisure?

Oneaspecparticipantsstruggledwith in regardto leisurecommunicatiorwaschallenges
anddifferencesaboutorganizatiof® expectationsvhenworking togetherandin partnerships
Many participantgddiscussedhe interconnectiondetweendepartmentandorganizationsn
communicatingeisureto newcomersndthe challenge®f working with thesepartnerdo ensure
communicatiorandreferrals

4.3.2.10rganizationexpectations.

While the settlemenserviceprovidersin this studydiscussedvhatleisuremeantto them
andmadeconnectionsvith manybenefitsfor newcomerstherole of leisurein settlemenand
the meaningsassociateavith leisurearenot agreeduponby all. Severabparticipantsshared
viewsthatleisurewasnot seenasimportantby all, asevidentin somereflectionsof newcomer®
perceptionsof leisureOmle (seeawarenessf costs)

Fromtheorganizationaperspectiveleisurésole in settlemenandthe benefitsof
leisuremay be disputed Carmennoted

[Leisureis] underminedAnd | think [leisureactivitiesare] certainlyunderestimted.For
examplewe havea picnic at theendof the schoolyear.[E] We havegreatsupport
from our office andtheyneverquestiont, but[that wasnot the casewhen| worked

elsewherg Sodependingntheorganizationyou have,or you may nothavethe
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supportto do activitiesthatarein somebod{ eyesareleisurecausdeisurecouldbe
seemassomethingkind of like a wasteof time.

Similarly, participantandicatedthatgovernmerdl directionsandstatisticsrequire
settlemenstaffto meetwith a specificnumberof clientsandhavea specificnumberof clients
cometo events Amaranotedthatshefelt shewas not alwaysableto mitigatechallengeof
communicatingaboutleisureand providingleisurefor newcomerdecausef limitations of
working parttime andexpectation®f meetingwith a specificnumberof peopleayear.She
suggestedhatsettlemenserviceorganization@reworking with lessmoneyandmore
expectationsSheswggestedhatsettlementvorkershaveto look at alternativedo manage
barriers,includinghavingmorevolunteers.

Ontheotherhand,Carterdescribedy clientnumberbasedequirementganalsoassist
in motivationto communicatebou leisurerelatedopportunities

[W]e havetheseeventqthaf aremandatedy the FederalGovernmentTheytell usyou
haveto puton X numberof eventsperyear.And sotheytendto bethingslike, sowe
havea potluck andopenhouseeveryyear.[E] Becauseéheideais, you know, even
thoughwe don® havethis hog programfunding, it@ to bring sortof newcomersogether
with [E] peoplewho havelived in Canaddor longerperiodof time.

Settlemenprovidersalsocommunicate@boutleisureprogramghatarenot necessarily
run by settlemenservicesfor example providingnewcomersvith informationabout
communityeventsandleisureprogramsMany participantdroughtup their regionOkeisure
guide.

For settlemenserviceprovidersto communicate@boutleisureto newcomerstheyneed

to beawareof programsandofferingsfor newcomersSettlemenserviceprovidersarelimited to
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what programsandopportunitiesareavailable.For example Carmenstated Oljust wish there
wasmorefundingavailablefor leisureopportunitiesAnd asthosebecamenoreavailable then |
guescommunicatiorwould bemoreE fluid. [E] Becausavhatarewe goingto communicatef
thered nothinggoingon?0

4.3.1.2Defining responsibilityof communicatingand providing leisure.

Anotherrecurringthemerelatedto facilitating communicatioraboutleisureis whose
responsibilityis it to communicatendprovideleisure.Many of the participantdiscussed
numerousstakeholder leisureprovisionandcommunicatiorfor leisure.Partcipantsspoke
abouttheir ownrole assettlemenserviceprovidersandwithin their own organizationOther
discussionsevolvedaroundreferralsandpartnerships.

Participantsiiscussedheir organization§leisureprogrammingandtheir own rolesin
leisure opportuntiesfor newcomersFor example Carmendescribed@heway that! would
incorporatdeisurepracticesvould be by makingreferrals[to otherdepartmentsgndsometimes
we havejoint projectswith [other departments].Oarmenhighlighted howin settlement
languageprogramsthey canexpandhemesdo provideinformationaboutrelatedactivitiesin the
community,suchasfestivals.They Oalsdring speakersndmanytime speakergome,theyalso
bring their own eventsandtheir own information,so they sharethatwith students.O

Like Carmennoted,bringingothersin to sharenformationoftenoccurs.Many
highlightedthe needto makereferralsto outsideorganizationshighlightingtheimportanceof
partnershipsandcommunicatiorof informationbetweernorganizations.

An elementof how leisureis communicatedo newcomersvasfoundin howthe
settlemenserviceprovidersviewedtheir role in settlemenandleisure.For many,thisrole was

relatedto informationandreferral for others thisrole wasplanninganddeliveringservicesFor
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some,it wasa mix of bothreferralandprovision.For example someparticipantsspokeabout
thetrial memberships$o their own leisurespecificopportunitiesaswell asthoseofferedby a
fithessandrecreatiororganization.

Carterfelt thatspeakingaboutCanadiarcultureandactivitieswasmoretherole of the
schoolsHe said:

A lot of whatwe endup doingis sortof like paperwork related you know, wherepeople

needto bring in work permitsandthatsortof thing andyou know, butif | hearpeople

talking aboutcertainthings,thatIOlisortof say,there3 this or there3 that. Becausahai®
basicallywhatwe do, it@ informationandreferral.

Challengeganoccurwith leisurecommunicatiorwhenthosecommunicatinglo not
work with newcomersElizabethexplained:

Like sometimescommunitycentresor otheragenciesvill haveevents putthey dor®

haveanyoneto interpret.They dor® really know how to dealwith newcomers$ecause

theyveryrarely doit. Sowhensomeoneomestheymightfeel like ostracizedecause
they might notunderstanavhai® happening.

While therole of their own organizatiorandtherolesof otherorganizationsvere
discussedtherewasalsosomediscussiorabouttherole of a newcometo adapt.Forexample,
Carmenhighlightshow it takessometime to getusedto culturally differentcommunication
methodsShestated:

| trustthatit is aworkin progressThenl trustthatpeople,astheygetaccustomedo the

way thingsaredonehere,theywill beableto balancekeepingwho you are,butatthe

sametime beingableto recognizethe way thingswork hereandmakea healthy

compromiseLet® putit like that.Sol trustthattheywill beableto learnthatin Canada
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thisis theway it getsadvertisedIf you areinterestedyou justgive themacall, if it says

register,youregister If it saysitOdasedon donationsyour participation,you will just

go anddeposit50 centsor tendollars.| trustthatthatis somethinghatis gained

knowledge.Thattheywill getastheysettle.
4.4 Summary of Results

The settlemenserviceproviderswho participatedn this studydemonstratethyered
understandingsef leisureandhow it is communicatedo newcomersTheir meanings
encompassebothtangibleactivitiesandsubjectiveleisureexperiencesT he participants
outlinedmanybenefitsrelatedto leisurein settlementsncluding supportinghealth,self-care,and
building languageskills. Participantsalsofelt thatthosecommunicatindeisureto newcomers
mustbe awareof culturalaspect@andsettlementhallengesTo supportcommunication,
partiapantsstressedievelopingworking relationshipsith newcomersvasimportantaswell as
championingdeisureasa leisureambassadoAdditionally, the providershighlightedissuesover
theresponsibilitieof providingandcommunicatingaboutleisurefor newcomersin Chapter
Five, thesethemesarediscussedn relationto theexistingacademiditeratureandimplications

for future practice!
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Chapter Five BDiscussion

In this chapter, | discussay findings in relation to the academic literature and explore the
implications of these findings.utilized thematic analysde exploredata fromthetwelve
interviews | conducted with settlement service providers in Southern Ontario. The three
questiond sought to answer were: 1) What are settlement service providersO meanings of leisure
in the context of settlement; 2) How is leisure communicated; and 3) What factors contribute to
how leisure is communicated to newcomers.

In answering these questiosgyveral themes arade the themeNavigating objective
and subjective conceptualizations of leisurdescribedhe participating settlement service
providers@eanings of leisure, which both considered specific activities as leisutalso
subjective understandings of leisure phenomena. In the t@emeeptualizing leisure as
beneficial,| described the many benefits that settlement service providers attributed to leisure. In
the themes$-ocusing on information, Communicating with awagssandEncouraging
participation, | described how settlement service providers communicated leisure to newcomers.
In the theme&Communication through Leisuredescribed how leisure opportunities were used as
ways to communicate about other settlemelated topics to newcomers. In the theme
Developing Relationshipnddefiningresponsibilityof communicating and providirgisure?I
described how settlement service providers get to know newcomers tobelpage them to
participate and themany catrasting views of leisureOs role in settlement services.

The findings suggest that settlement service providezsa benefits approach in
communicating benefits of leisure to newconterencourage participation. Furthermore,
settlement service providesgructure programs that offer newcomers specific benefits during

settlement. Implications of this research on settlement service providers and leisure practitioners
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are discussed.
5.1 Construction of Leisure

| found that the participating settlement seevproviders had multidimensional meanings
of leisure, similar to the leisure and other professionals in Parr and LashuaOs (200Fhevork.
participating settlement service providers® meanings of leisure align with past theoretical
understandings déisure. They mirrored concepts found in Porter et al.Os (2010) review that
foundleisure Iterature focused on belonging acwhnection with others.

There are, however, some differences in settlement service providersO articulations of
leisure compared to kiire researcheds-or example, participants in this study did not refer
specifically to mastery and freedom of choice (c.f.;Admla, 1979in Unger & Kernan, 1983
or identity and freedom (Porter et al., 20I)ough participants did not specificalipeak to the
concept of mastery, they dabnnecteisureto learning which can be examined as a form of
mastery for example, mastering the English language.

The participants@iscussion of informal classes as leisure compares well with ShawOs
(1985) characterization of leisure as intrinsically motivated, enjoyable, relaxing, and freely
chosenHowever, it is unclear whether newcomparticipatng in leisure activitieshat have
been communicated by settlement service provider wouitixesically motivated or freely
chosen. With settlement service providers communicapegific benefitsit is worth asking
how much of participation is intrinsic or is potentially motivated from exterior sources such as
pressure to fitn or improving their Englisto obtain a better job. Questions should be asked
about whether newcomers will gain benefits if leisure is OprescribedO.

Similar to Stack and IwaskiOs (2009) study, participants felt that specific activities for

newcomers could be considered leisure, workamily related at the same time. Some
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participants suggested conversation circles could be viewed as leisure, though opinions differed
among participants themselves whether it was leisure, and whether newcomers may view these
activities as leisure. Fmewcomer service providers specifically acting as a provider of
opportunities, leisure could fall under the auspices of work or leisure, depending on the
individual participantsO goals and perceptions.

This analysisighlights somedifferences in leisur practitionersO and settlement service
providersO knowledge of leisustated theory. The settlement service provideesnoteisure
specialistand would not be expected to have the same level of theoretical knowledge as leisure
practitionersHowever the participants in this study may represent settlement service providers
with greater understanding of leisure in settlement because it was something they valued. It
would be important to examine leisure meanifigen settlement service providers whal diot
participate, especially from those who do not consider leisure a part of settlement processes.
These gapshow room for settlement service providers to learn more about leisure, and to
critically reflect on what leisure is and what it can be foripigdnts. In practice, this presents a
possible opportunity for developing curriculum for settlement service providers to further their
leisure education. With such programs, settlement service providers may learn insights into
leisureOs roles in settlerhen

Organizational values influence meanings of leisure and what is communicated. Carmen
felt a lack of support for leisure in settlement in other settlement service agencies she has worked
for, limiting ability to run leisure related programming, or dpito communicate with
newcomers about leisure. The participants in this study shared stories in which leisure was seen
as a valuable aspect of settlement. Settlement service organizations that do not foster an

environment where leisure is valuethy not @mmunicate leisure in the same wayat all. It is
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important that future research considers how organizations construct their meanings of leisure
and how their values influence what is communicated about leisure.

It is notable that the settlement servizevidersO meanings of leisure often focused on
leisure in the context of settlement and the benefits of leisure during settlSoeiat.
constructivism maintains that experiences and social groups influence how people make
meanings (Watkins2000). Meamgs of leisure within settlement services represent knowledge
created by this group about the people they service and the services they offer, or about the
opportunities they communicatéwas clear from the interviews that the service providers |
spokewith valued leisure in settlement processes. If leisure was not valued in the context of
settlement, it would be likely that the settlement service providers would not communicate
leisure to newcomers. Communicating benefits to encourage participatiaresdfe service
providers to believe that it will foster benefits.

Practtioners must be cautioned to consider how their own beliefs of leisure and what are
appropriate leisure activities could play a role in what is communicated. For example, Jana
indicated she encourages newcomers to participate in sports, rather than sedentary activities such
as movies. Groups communicating about leisure need to be reflexive of their own meanings of
leisure and how they engage their beliefs in their practices to emsatées communicated is
based on newcomersO needs. Furthermore, it is important to consider newcomersO perceptions of
benefits More, 2002) Creating spaces for open discussions within groups and with other groups
may create spaces in which these reftextican occur.

5.2 Benefiting from Leisure
ParticipantsO discussiarfdeisure were interwoven with discussions of bengfitest

participants spoke about leisure in terms of benefits béfiesewere askedpecifically about
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benefits.In this studythe benéts of leisure thaparticipantdescribedncluded making
connections, increasing sense of belonging, improving heelffgase, and settling more

quickly. The benefits they spoke to weamnsistent with past literature and includiedks

between leisure and wellbeing (Suto, 2013; Walseth, 2006; Doherty & Taylor, 2007), learning
(e.g., Stack & Iwasaki, 2009; Doherty & Tayl 2007), and social inclusion and belonging (Kim,
2012; Stodolska & Alexandris, 2004; Stack & Iwasaki, 2009).

Existent literature has often focused on newcomer perspedtickslingwellbeing
benefits but does not specifically consider se#fre. Theconnection between setare and
leisure is notiscussedlirectly in leisure and settlement literature. While-selfe comprises a
large body of research in health and occupational therapy, monelegsearch within
settlement oculd examine the connians of leisure with seltare. In occupational therapy,
leisure is viewed as separate from work andcmié (Department of National Health and
Welfare & Canadian Association of Occupational Therapists, 1983, in Suto, 1998). However,
others such as WHaly Hammell (2009), argue that divisions should not be made between self
care and leisure to allow for greater insights into clientsO perspectives of wellbeing and
individual needs. With leisure offering many links to wellbeing including mental and physica
health, connections between leisure andcaié should not be overlooked.

The lack of focus on setfare in the leisure literature could be because of the limited
literature about meanings laisure from service providgrerspectives, especially thaaaong
settlement service providers. Many bétparticipating settlement service providers felt that self
care was important, whereas, some also indicated that newcomers did not feel they OneedO
leisure. Settlement service providers indicated that newsoaftenwork to support their

familiesand do not consider the importance of-salfe. If newcomer perceptions of leisure do
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not include the importance of seiére and given that much past research has been conducted
primarily with newcomers, it wouldebexpected that the connection between leisure and self
care in settlement is less prominanteisure research

Interestingly,mostservice providers in this study did not speak to some specific benefits
outlined in past literature such as leisureOsextion to helping newcomers maintain their
cultural identity (e.g., Stack & Iwasaki, 2009; Tirone & Pedlar, 2000; Taylor, 2001). One reason
for this that may be explored moresirvice providersfdocus on helping newcomers settle in a
new culture. Evencs leisure researchers have long held that it is important for newcomers to
maintainindividualsO cultural identity (Tirone & Pedlar, 2000).

Maintaining cultural identity is especially important when considering varying models of
newcomer adaption to awesociety.If the importance of cultural identity and how leisure can
play a part ithe maintenance or loss aifltural heritagere not consideredhen settlement
approachs risk being assimilatiyeesulting h newcomers$osingtheir culture (Berry, 1970 in
Kleiber et al., 201)1 Settlement service providers should consider how what they communicate
about leisure could influence newcomer detign. Settlement service providersO reflections
aboutleisureOs role in newcomer adtipn would be beneficigbr designing programs for
newcomers that meet their needs and build positive settlement experi@hdesnaintaining
cultural identity did not come up in the interviews, it is not necessarily indicative that the
settlement serge provides do not considesulturalidentity in their approachesgtving into
cultural identity was beyond the scope of this research.

Researchers shouftbt rely on past literature drenefits anadontinue tostudy benefits
of leisure fomewcomersChanging global and locabntextscould influence how newcomers

participate and what, if any, benefits they receive. For examplealfeatnewcomers settling
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developed from media portrayatgy result in newcomers being ostraciZearthermore, past
literature shows examples of newcomersO leisure experiences changing over time (e.g., Stodolska
& Santos, 2006; Stodolska, 200Besearchers and practitioners cannot assumengstings
andbenefits that have been indicated in past studies will remain constant.
5.2 1 Encouraging leisure participation by communicating benefits

Connecting the meanings of leisure to leisure communicataoticipantsin this study
communicatecbout leisure to newcomers by describiegefits in an effort to encourage
participation.The settlement service providers who participated in this study communicated that
leisure was beneficial for making connections, promoting health, learning, amgpiorsng
settlement. They would speak with their clients about these reasons to participate in settlement
service programs and leisure programs offered by other organizations. Settlement service
providers in this study discussed how their own leisalged programs were developed,
specifically focusing on the benefits to address newcomer needs, rather than a focus on costs,
inputs, and supply. Benefilriven programming may come inherently in settlement services,
where the goal is not specifically to prde leisure services, but to assist newcomer settlement.

Considering th@&enefits Approach to Leisuiie an approach adapted by leisure
practitioners, it is interesting to examine how leisure was communicated among settlement
service providers under tHisns.The Benefits Approach to Leisurepresented a theoretical
shift in leisure service provision and in communication resulting in leisure positioning based on
benefits (Driver & Bruns, 1999). This shift follows Crompton and LambOs (1986) suggesttion th
people participate for benefits and not for the sake of service delivery.

Critiques of the Bendfs Approach to Leisure surroungdestioning epistemologies about

leisure and how it is shaped by our own beliefs (More, 2002). While this is a valid rosmee
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of the participating newcomer settlement service providers showed critical reflection on this
area. Participants acknowledge that newcomer clients could view leisure differently than their
own. Because ahese potential differences in meanintysre is a need to allow for time to be
reflective before communicating about leisufbe development of communication strategies
and materials should be equally reflective.

Anothercritique of the Benefits Approach to Leisure is the lack of consideration
factors such as race and gender (Philipp, 1997). Howeatyparticipants in this study
reflected on their own past experiences as newcomers and learned about their clientsO individual
needs and cultural expectations. Newcomer settlement servicdgngvnany of whom have
migrated themselves, are in a unique position to reflect on their own experiences while
communicating to newcomers, whereas leisure practitioners may struggle with making
meaningful connections with newcomers. The participantshfaitthese factors allowed them to
understand how to better communicate to newcomers. The Benefits Approach to Leisure does
not inherently exclude considerations of race and gender, but it does require those developing
and communicating programs to be eefive of how these considerations impact service
delivery and newcomer patrticipation. The diversity in backgrounds and experiences of the
settlement service providers in this current study address the call made by Stodoska (2015) for
diverse employees ieisure services who can act as liaisons to newcomers.

It is also important to reflect on larger picture community building. Past research has
examined communal benefits along with individual benefits (Driver & Bruns, 1999). Communal
benefits related to settlement include positive interactions among diféedeunial groups,
reducing stereotypes, and creating friendships (Kim, 2012). Furthermore, leisure may increase

sense of belonging within the community (Kelaher et al., 2001, in Stewart et al., 2008).
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Participants in this study particularly spakeout cormunicatingindividual benefits
from leisure, minimally discussingpmmunicatingcommunal benefits. This finding is not
surprising given that settlement service providers are working in a-cketgred environment in
which they are assisting newcomerparsonally settleHowever, one prominent example of a
communal benefit that was discussed incluBadh®s narrative about an open house about the
Syrian culture, hosted by the newcomer Syrian community, helping to bridge connections and
inform local resilents.

What may be problematic about a focus on individual benefits is that awareness of
communal benefits is needed for grants. These communal benefits are important to demonstrate
the need for funding (Compton & Lamb, 1986). As settlement servicestanefohded at least
in part by governmental bodies (Papillion, 2002), it is important that they demonstrate and
communicate the communal benefits of providing newcomer and lemslated services.

Furthermore, Driver (1998) suggeskatpractitioners musprovide benefits and position
themselvess essential needsth other social services. Settlement service providers are in a
constant struggle for funding (TYregYn, 20%8d must prove their worth. Participants in this
current study noted that addiial funding is needed to support settlement services to develop
leisure opportunities that can support newcomers and to properly communicate leisure
opportunities to newcomers. These desires are not surprising given current funding methods
result in constatly shifting funding (TYregYn, 204)3 Settlement service providers should
continue to focus on benefits of their services and of the leisure opportunities offered in efforts to

improve funding.
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5.3Improving Leisure Communication

5.3.1 Building relationships

The importance of developing relationships with newcomers was prevalent throughout
interviews with settlement service providers. By doing so, settlement service providers felt that
they were better able to help newcomers understand more aboté Emsl encourage
participation. By building relationships, settlement service providers felt they could address
some reasons for lower participation from newcomers, including lack of knowledge of
opportunities and rules, feeling excluded (Doherty & Tgy2007), stigmatization, and lack of
belonging (Vengris, 2006). Reflections on how to build relationships with newcomers can help
to learn how to support newcomers and for newcomers to feel comfortable in participating.
When considering communicating aboutside leisure opportunities, partnerships that
encourage organizations to connect with settlement services may be beneficial. Organizations
thatmake effors to communicate directly with newcomers, potentially through settlement
services, may be able develop relationships with newcomers and increase trust of their
services.
Settlement service providers also suggested that leisure ambastamk® @.dvocating

for and enabling leisure participatidacilitated leisure communication. The role of leesu
ambassadors has been documented in past literature. For example, staff making efforts to
negotiate constraints fmarticipation for newcomers, and offering leisure access counselling
meetings (Forde et al., 2013 this study participants championed the potential of leisure for
newcomers to achieve benefits.

While participants in thistudy indicated they were able to build relationships, they also

have felt financially constrained. This sentiment is echoed in past researcitinmany staff
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feel constrained in their abilities to support newcomers. Funding for programs designed to
support newcomers in leisure are often cut (Forde et al., 2015) or staff felt budgets limited ability
to offer programs specifically for newcomens@ds (Golob, 2010). Due to financial constraints
at the organizational level, staff are called to be creative to meet needs.
5.3.2 Providing contextual information.

The currenstudy shows thamportance of settlement servécgrovidingcontextual
information about leisure and leisure participattomewcomers. Increased communication
about services that help enable participation, such as transportation and childcare, is essential to
newcomers (Quirke, 2015). This additional information is not direckhtee to the leisure
opportunities but provides insights into how to participate. Contrary to much research suggesting
this information is not provided to newcomers (e.g., Quirke, 2015), settlement service providers
understood that communicating additiomdbrmation should include context of the activity,
participation norms, and participation expectations.

Research haalsosuggested that benefits of participation are not always communicated
to newcomers (Quirke, 201F)owever,thesettlement servicerpviderswho participated in this
study indicated that was a topic of conversation with newcor@érsn the dearth of research on
leisure and settlement services, it is not surprising that past research has not fully examined the
information newcomers rewve from leisure providers and the role of settlement services in
leisure for newcomers. What is clear from this current study is that there may be a disconnect
between what the litature suggests is communicated it settlement services
communicate.

Past research on leisure communication to newcomers has shown deficiencies in what

information is provided, but this research suggests settlement service providers can provide this
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information.For example, participants in this study indicated they commatedcabout cultural
norms, rules and regulations, and ways to mitigate barriers from participation (e.g.,
transportation options, applying for cost reduction programs). However, there are still many
cases where newcomers do not receive this type of infmmé&or example, not adlettlement
services provide leisuiaformation and many newcomers may not seek settlement service
support for leisure related information. In these cases, leisure practitioners must learn how to
communicatehese additional informational needs to newcomers

Leisure providers who do not work in settlement can consider how they can encourage
newcomer participation through information provision. The gap of information communicated
by leisure providers can bedweced by increasing partnerships and communication between
sectors. Connections between leisure providers and settlement services could increase the
accessibility of information offered to newcomers, for example, translating services for leisure
advertiserents. With Caidi and Allard (2005) advocating for increased accessibility of
information for newcomers, service providers must begin to explore how partnerships can
improve information access for newcomers.

Research has suggested thangnof the intendetenefits of leisure are lost to
newcomers because of communication issues including assumptions made about knowledge of
what is delivered (Quirke, 2015). These issues highlight why communicating additional
information (e.g., rules, responsibilities, andtgral information) to newcomers is important.
Settlement service providers communicating additional information about leisure can reduce felt
barriers such as lack of knowledge of how to participate and increase comfort by explaining what
to expect whilgarticipating. Providing additional information to support participation was seen

as a way to support newcomers to benefit from participation.
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The additional information settlement services can offer is especially important
considering newcomers may lealess developed social networks resulting in difficulty finding
information (Caidi et al., 2010). Settlement service providers can work to reduce information
barriers. Partnerships between settlement services and leisure organizations can fostergeflectio
on what information is missing from what is communicated, and leisure providers can work to
incorporate these reflections in the development of informed leisure communications. The
current research has shown that many settlement service providersisre@anewcomersO
needs for additional information; however, | suggest more work needs to be done to understand
implications of newcomers receiving additional information on participation levels and if they
benefitfrom it. Future research should consideww communicating additional information to
newcomers can support newcomers in their settlement.

5.3.3 Learning about settlement

Participants in this study indicated thattequately communicate to newcomers,
awareness of settlement issues faced bycaewers is needed. One such potential itisae
participants spoke aboigt limited discretional finances for masgttlersn anew country.

Those who communicatdbout leisuravith newcomers should consider how newcomers
prioritize leisure and ensure tommunicate options that fit within newcomersO financial

abilities.R

Awareness of settlement needs can allow for better targeting newcomersO needs in
settlement in what is communicatétis important for providers to consider aspects of
settlement to ense they are communicating and marketing benefits to targeted beneficiaries
(Driver & Burns, 1999)If the communicatedenefits do not match newcomerOs needs, it is

unlikely they will participateThis is especially important considering many of the plend

103



COMMUNICATING LEISURE

indicated that the newcomers they serve did not see the importance of leguse

practitioners who do not work in settlement and wish to communicate with newcomers must
reflect on challenges newcomers may face while settling. In developingressiaf settlement
issues, leisure providers may better understand how benefits from programs may be tailored to
support newcomers artbw toimprove communication to newcomers. Sharing knowledge of
settlement issues represents one area vdedtlement service providers and leisure providers

can work together to improve communication.

Settlement service providemsayhave a deeper awareness of settlementléisure
providers because of theivéd experience and knowledge developed from wmgrkvith
newcomersinterviews with the participating settlement service providers shosfiedions on
settlement and leisurklaving additional support and information from settlement providers can
help newcomers feel welcomed and help newcomers fipdramities in the commuryit While
efforts should be made to malkgsure opportunities for the general community beroand
inclusive of all groupsncluding newcomers, settlement servicesO leisure related opportunities
may helpease transitions. Setthent service providers may be able to bridge the gap that is
created when those working in leisure programming do not consider the role of leisure in
settlement (e.qg., Frisby & Millar, 2002), by creating recommendations for newcomers and
supporting newconts to gain the information thegquireto participate.

The settlement service providers highlighted their awareness of communication methods
in relation to newcomersO neddsing settlemenffor example, visual communications to
reduce translation cHahges, or verbal invitations as opposed to written). These differences in
communication highlight the need for personalized communication approach and the role of

settlement service providers as leisure champions, assisting newcomers to find leisuna based
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the newcomerOs needs and desires.

While participants discussed cultural awareness in relationship to leisure, they did not
consider differences in service expectating., what services organizatiosféer and how to
access servicesJ here has beea call for service providers to understand these service
expectation differences in the literature because meanings and expectations can affect uptake and
use of services, including settlement services (Stewart et. al, 2008).rfatbgepast research
(i.e., Li et al, 2008) has indicated that leisure organizers must consider the impact of cultural
values on service expectations and communicationlaldkeof specific cultural considerations
in service delivery expectations suggests another area fortipbtdevelopment for settlement
service providers texpand onunderstandingvhat newcomers expect to gain from working with
settlement service providers. What is communicated about leisure sievafteced inthis
relationship as well.

One aspect ofettlement that the participants identified is the need to learn about cultural
norms.One key finding from this research is that the settlement service providers communicated
aboutthesedocal cultural norms to newcomers. Currentlyete is little reseahcexploring
newcomersO experiences with North American leisure norms and expectations. Future research
should seek to involve newcomers in their understandings of what is being communicated, and
what additional information newcomers need to increase ¢haifort in participating. This
information can help guide settlement service providers in their practices.

5.4 DesigningLeisure
5.4.10rganizing leisure.
While communicating about leisure, participants often spoke about tangible activities.

This may be because the tangible nature of specific activities may be easier to communicate.
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This current research offers insights into communication bassdttlemenservice providersO
perceptions ohewcomer@meanings of leisurehesettlement service providenftenreflecied

on leisure as a subjective phenomenon. Objective categorizations of leisure by settlement service
providers may lead to activities that auat in line with newcome@needs and desires being
communicated. For examplElizabethfelt that conversation circles were leisure. However, if
believing conversation circles were objectively leisure activities, settlement service providers
could be encaraging newcomers to participate in activities that could feel more like work to
newcomers, adding additional stress aned@® in a time that is already busy.

Furthermore, leisure can be communicated as more than just consumable activities with
costs to participate. If newcomers believe leisure is fancy and do not feel entitled to leisure,
opportunities for leisure, including possible benefits, are lost. Henderson (1994) outlined how
entitlement was a factor contributing to meanings of leisure. In the case of someone not feeling
entitled to leisure, communication can entail conversations about perceptions and
communicating leisure opportunities that work for the newcomer. If settlement service providers
hope to remove the perception that someone is not entitled to leisure time, communicating about
leisure as a concept that includes personal definitions, including small moments of self-care and
spending time with family, is important. However, the majority of participants in this study
focused on communicating specific activities and their benefits.

Newcomer settlement service providers often proviut#t leisure opportunities in
traditional leisure contexts and contexts that border traditional leisure conceptualirations
settlementelated programs. Hy also actdas cultural and information brokers for partnering
and community leisure programming. How the settlement service prewadeheir role

whether as @rovider of opportunitiesr as a communicator of opportunitiean change what is
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communicated. With this is mind, it is worth considering how the context of the organization
(does it support leisure as a tool for settlement and the extent to which the organizatson offer
specific leisurebased programming to achieve needs) and potemiidications it has for
newcomers using these services.

Furthermore, settlement service providers not only provide information about their own
leisure related settlement programs, they also act as another line of communication for outside
leisure oppomnities. In this sense, those who are communicating about leisure may not be the
people who are creating the messa@éisat is communicated may also depend on the
relationships between the statfthe organizations. Consideration® what impact this nmyy
have on newcomer participation should be examined.

With many organized leisuexperience$rom a variety of sources potentially available
for newcomers, it is important to discuss roles in facilitating leisure. Where external
opportunities are possilit may be easier to communicate they exist instead of developing
internal programs. It may also become easier to accept organizational challenges limiting
settlement service providers from supporting leisure opportunities for newcomers. For example,
if opportunities ar@erceived to exist elsewhere, it may seem less imperative to mitigate
obstacles at the organization.

5.4.2Designingprograms.

Leisure was discussed by the practitioners as a tool to provide newcomers benefits during
settlement. These befits were highlighted when the participants discussed designing programs
based on newcomer needkowever, they did not offer reflections on the processes that foster
benefits.The question of processes that foster benefits has been a challengedaésisarchers

for many years. Manmtieand Stynes (1991) indicated that much research was based on Oblack
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box modelsO in which little was known about how the inputs resulted in specific benefits, only
that it did.The authors point out that the various omes of leisure (e.g., physiological,
psychological, social) result in benefits after a valuation process in which worth or value is
given. In the case of benefits of leisure for newcomers iressdtit, the worth and valuation of
leisureis theresultof benefitswhich depend on whetheewcomer needs are met.

Similarly, | found thathe participantslid not reflect upon participating not necessarily
leading to benefits. Past research has highlighted negative experiences of newcomers including
feeling excluded (e.g., Doherty &Taylor, 2007). Moreover, offering opportunities to participate
does not neasarily facilitate inclusion (Rich et al., 201%he processes that foster benefits
need to be considered when designing and communicating leisure.

Forde et. al (2015) argue that newcomersO needs and culture should be considered when
designing programs,ub are often not. For programs to support newcomers to gain desired
benefits, programs must be meaningfully designed. To do this, examining the objectives and
critically reflecting on the strategies to achieve the objectives is important (e.g., Does the
program meet the expressed needs of newcomers? Is the program assimildiere@ed for
developing programs to meet newcomersO baatd on newcomer neddsalsorecommended
by Rich et al(2015).

Lessons can be learned fréfarde and coworkers (201%yhooutlined a newcomer
wellness program designed Oto welcome and engage newcomers by providing information,
services and programs that supported their health and wellnessgspie these goalthe
authors found that the approach was assimilative because it provided information about existing
programs, rather than considering newcomersO cultural needs and development of programs that

met those needQnly some participants this current studexplicitly touched upon including
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newcomersO perceptions in program deslganingful program design should involve
reflection on the processes to meet desired outcomes.

A major barrier to leisure being valued in settlement and therefore communicidiad is
many policies emphasize individual newcomerOs role in finding services to meet needs, not the
organizational role to help nhewcomers meet their needs (Golob, 2010).

While participants in this study also discussed mitigating assumptions, they wele large
focused on external organizationsO naturalizations and bridging newcomers lack of information
about practices and North American leisure values. Within their own practices, they only
considered restrictions from offering more leisure progrargrnecausef limited finances
This idea mirrors much other literature about organizations providing leisure services, wanting to
be culturdly sensitive but being restricted financially to develop processes to do so (e.g., Golob,
2010).

Because settlement sercare often financially constrained from offering leisure
opportunities, thigurrent research suggests there is a strong need for greater partnerships and
communication between settlement services and leisure prosicteiss sectot® discuss
newcomer geds and communicating programs that are suitable and may lead to benefits.

The ®ttlement service providers helped encourage newcomers by mitigating newcomers'
barriers to participation (e.g., settlement service providers reducing insecurity by attending
leisure activities so that newcomers would have a social contact there or by providing
information about rules). However, settlement service providers must not assume any lack of
participation is solely because of the newcomersO own barriers (e.grityideck of time). If
settlement service providers assume limited participation is solely due to newcomers® own

barriers, there may result in less effort to mitigate organizational barriers (e.g., lack of funding to

109



COMMUNICATING LEISURE

provide beneficial leisure programs,assess programsQO outconRaiticipants spoke about

their organizational challenges but did not explicitly outline ways to overcome those challenges.
However, lessons can be learned by other conversations in which they spoke about referrals and
partnerng with other organizations to reduce service duplication and improve communication.
Furthermore, participds also used other strategies that can mafigate funding and

communication challenges by using organized leisure experiences to communictatgreyou
opportunities.

Simply removing barriers to promote participation does not necessarily consider
newcomersO needs. Newcomer settlement service providers must consider these potential
assumptions when encouraging participation in external progradnsf #meir own programs.
Evaluations should consider if programs that offer settlement benefits are actually offering these
benefits, beyond the anecdotal evidence. As the participants in this study noted, settlement
service providers must consider theindualsO settlement needs when communication about
leisure.

Designing meaningful programs may be more possible in the cases where the settlement
service providers offer leisurelated activities in their own organization. When leisure
opportunities areun by settlement service providers, they can design the program based from
the intended outcome, such as specific settlement benefits, taRergelts Approach to
Leisure However, to do so would require additional funding and flexibility in how budgets
spentWhen leisure opportunities are offered through outside organizations, programs may not
have been developed specifically with newcomer benefits in mind.

5.4.3Using leisure for additional communication efforts.

The participants in this study emphasized leisure opportunities as possibilities for
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additional communication about leisure and settlement related topics. For example, the
participants in this studgpokeabout newcomers learning about opportunities fradmeroeisure
participantsParticipants in this study indicated newcomers learned about other cultures and
community opportunities that they could thydeed, newcomers learn through the experiences
of other newcomers, and from close social connectioasl((et al., 2010)Hosting leisure
events to allow for advertising and outreach for other services is one example of creative ways
organizations can provide informatiand merge differing goal3his is one way to addretise
financial constraintthatGolob (2010 found to limitofferedservices

The finding that settlement service providers feel leisure allows for communication
builds on QuirkeOs (2011) call for additional research on information networks of newcomers to
include the neetb explorehow leisure carexpandnewcomersO information networksisureOs
importance in building relationships to support other aspects of settlement should not be
overlooked.

Other research has highlighted social networks, technology, media, and formal
organizationss other methods for immigrants to gather informaf@endi et al., 2010). The
current study shows that participating in leisure can be an additional pathway for newcomers to
gain informatiorabout community resources and supports (e.g., other senece®rstanding
possible ways newcomers learn information in settlement is important when considering how
service providers communicate to newcomers. This discussion is consistent with Caidi et al.Os
(2010) suggestion that orienting and practical infornmasieeking strategies can be connected.
While newcomers seek practical information about obtaining a job or housing in Canada through
settlement services, they may also receive cultural information about leisure in Canada. The

finding that newcomer settlemieservice providers believe leisure is an avenue for
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communication is an important consideration for leisure practitioners hoping to include
newcomers in their opportunities. Practitioners must consider how progasines structured to
address newcomers@brmation needs and maximize benefits for newcomers.
5.5Implications for Practice
This detailedstudyof settlement service providersO perspectives on leisure provides
insights into how leisure can be communicated to newcomers when leisure is Md&isake is
not valued by settlement agees;j it may not be communicatéichrough the process of writing
this thesis and in conversation with settlement workers, | have noted several practical
recommendations for those worg in the field of settleméror those within leisure
organizations who hope to improve communication with newcomers to Canada.
First, to reach multiple individuals with leisure communication, communication efforts
should be varied and responsive to newcomer néediscipans indicated multiple
communication methods including print, visual, internet, and, importantly, word of mouth are
required to reach different cultural communication expectations. Word of mouth communication
can build upon relationships betweewtomers and settlement service providers. Furthermore,
while communication efforts must be varied, a consideration of cultural norms and
understandings is also important when communication about leisure with newcomers.
Connected to this is developing awareness of cultural norms and settlement
challenges. To effectively and inclusively communicate leisure, communicators must be aware
of issues newcomers face and newcomersO needs during settlement. Benefits that newcomers are
seeking should be considenetien communicating about leisure. Participants in this study
highlighted how being aware impacted what they chose to communicate based on the needs of

the individual newcomers.

112



COMMUNICATING LEISURE

Second settlement service providers can be trained on leisure and ita sat#lement to
help settlement service providers understand and potentially value leisure as a tool foeeffectiv
settlement. TYregYn (2023irgues that while settlement provision is becoming a professional
field, the professionOs boundaries and traisingt yet formally established. Leisure training or
certification can be one avenue to explore for settlement service providerOs ediredgtiog,
could include topics such as how leisure can play a role in adaptation, integration, assimilation,
and aculturation, and structuring of programs and communicakiahdan contribute to
newcomeisettlanent

Third, effors should be made in developing, maintaining, and leveraging partnerships.
Partnerships can improve effective communication when knowlsdidiearedFor example,
settlement service providers can leverage knowledge about settlement and leisure providers can
leverage programming and knowledge about benefits to work to develop and communicate
effectively with newcomers. Leisure providers camkweith settlement service providers to
improve their communication, gain cultural awareness, and address assumptions that might be
present in their current offerings.

Fourth,it is important toconsider assumptions within communication materials and
noms of participation. Those communicating about leisure can ask, OWhat might a person need
to know to participate?O Communicating with newcomers about their expectations of activities,
or leisure spaces can shed insights into what additional infornregimomersmay require to
feel comfortable.

Furthermore, those communicating about leisure to newcomers should reflect on their
own meanings of leisure and how thrown beliefs may influence what is communicated. | found

participants in this studyOs meanings of leisure to include both objectives métieisure such
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as specific activities anabtions ofsubjectiveexperienceand emotions. It may be important to
speak with newcomers about participating in leisure, whether organized or as aspects of self
care because they may be focused on otherripigs including finding employment or learning
English.

Finally, it is important that newcomers are involved in the conversation about effective
communication and inclusive leisure opportunities. Settlement service providers must have a
two-way dialogueopen and work to create opportunities for communication.

5.6 Recommendationdor Future Research

In addition to highlighting implications for leisure communication practices, this current
study also raises questions for future resedfalther research ust examine the relationship
between providersO meanings, cemigations, and offerings, withewcomer® perceptions of
paricipating Speaking with newcomers who are engaged with leisure programs would provide
greater insight into newcomer meanings afue¢ and how newcomers experience service
providersO meanindsterviewing newcomers who do not participate in leisure opportunities
would provide information about factors leading to 4pamticipation.If meanings of
practitioners differ from the newcomsewho participate, or those who do not participate,
researchers and practitioners can glean insights into improving a Inedteden providers and
consumers

Additional research is required to explore what leisure means to settlement service
providersin generaland how leisure can be inclusively commuatéxl. This study examined a
small sample oparticipantanterested in leisure in settlement; further research should examine
samples of settlement service providers to investigate commonalities andhdéfene findings.

Future studies could use a variety of different methodologies, such as case study (c.f.,
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Forde et al., 20154 case study would allow for deeper insights into contextual influences in
meanings and how leisure is communicated. For exaragtidy could examine the
organizationOs mission, history, partnerships, as well as employeesO and volunteersO goals,
values, and experiences, and the intersecting meanings of leisure and leisure communication
practices. Furthermore, research can exammaeocial contexts in which leisure providers and
settlement providers develop and communicate leisure.

Another area for future research is theanings of leisure in settlement services by
cultures living in Canada, and in different regions, as dedsmsettle in particular locations
and participate in programming may be impacted by past experiences and desires (see for
example, Stewart et al., 2008). Practitioners need to understand the motivations and reasons for
settling in specific regions asrnitay have an effect on desire to participate in leisure and
recreation offerings. Exploring the research area of meanings of leisure within the realm of
settlement service provision would be beneficial.

The current research highlights meaningkesiure and leisure communication from
settlement service providers who actively engage with leisure in their practices. However, not all
organizations value leisure in settlement. Future research should explore settlement and inclusion
with newcomers whbave worked with settlement service providers whamadte for leisure in
settlements well aghosewho have only worked with settlement service providers who do not
work with leisure in their practices. Furthermore, additional work can examine tha role
relationship development, encouragement, information provision in contributing to participation.

Furthermore, this studyoes not consider meanings of leisure organizers and providers
who cater to the population in general. Organizations communicstimgf leisure opportunities

to the general population may have different perspectives on coicatian and the role of
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leisurein newcomer settlement because they arise from a different context and organizational
purposs (e.g., provide leisure opporturds for all or assist newcomers totksgt

These research areas can help to develop understanding pfdgrams are established
and executed (Ellis & Witt, 1991). For example, understanding service provider meanings allows
for a deeper understandingratiltiple aspects of leisure programming in settlement services.
This research can help inform leisure benefits (e.g., what benefits do service providers believe
are offered), program development (e.g., how leisure programs are developed to meet specific
outcomes) and leisure communication (e.g., how meanings are communicated to encourage
participation, and what is being communicated to newcomers). In studying meanings of leisure
and leisure communication, research can examine ways to improve chanrfelsttae
newcomer participation and benefiiture research can explore challenges and successes of
partnerships between settlement services and leisure services.
5.7 Summary

This chapter discussed major themes about leisure meanings and commuakzaiion
leisure including focusing on information, communicating with awareness, developing
relationships, and communicating through leisure. This study, showing how settlement service
providers reflect, communicate, and encourage participation of newcamnevnsgaps in leisure
literature and in how leisure is communicated by leisure practitioners (e.g., in what information
is provided, how information is communicateBeepening understanding of heettlement
service providergpeople who work vih newcomes on a daily basigommunicate about leisure

can provide insights to leisure practitioners who wish to imgéully connect with newcomers
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Chapter Six BConclusion

This thesisexploral settlemenserviceprovider&meaningf leisureandexamine what
andhow leisureis communicatedo newcomersTo achievethis purpose] conductednterviews
with settlemenserviceproviders.This projectcontributego theacademiditeratureby addingto
thediscussiorabouttherole of serviceprovidermeaningsn leisurecommunicatiorto
newcomerslt alsoprovidespracticalsignificancethroughconnectingo leisuremanagement,
communicationandgreatersettlemenpractices.

6.1 What are settlementserviceprovidersOmeanings of leisure in the context of settlemen®

My first research question asked, OWhat are settlement service providersO meanings of
leisure in the context of settlement@und the providersO meanings to be multidimensional and
varied. In the themBlavigating objective and subjective conceptualizations of leisure
participans often talked about the subjective natafdeisure and abougisure as objective and
activity-basedln the themeConceptualizing leisure as benefigiatliscuss e participating
settlemenservice provide® views thaeisurewas beneficial to newcomeis.was clear
settlement service providers toak approach that mirrored tBenefits Appoach to Leisure
Furthermore, practitioners considered leisure as a tool to support settlement.

There werehowever topicswhere the understandings of settlement service providers did
not include important idedsund inleisure research. Two such ideas were the lack of
consideration of communal benefits and of the role of leisumgintaining cultural identity.

These areasuggest potential areas for future development for these service providers.

It is alsoimportantto note, that the meanings presented in this tinesjanot be shared

by all settlement service providers. There remains a large gap in knowletgenoéamgs of

leisure held by settlement service provideh® do not engage with leisure in their practices.
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Additional research is needé&alfurther examine meanings of leisure witthe settlement
contextunderstand how leisure opportunities are developedamextualized.
6.2 How do serviceproviders communicateabout leisure?

The second research question for this thesis asked, OHow do service providers
communicate about leisure?@efmesghat arose from the data wefecusing on information,
Communicating wh awarenessandEncouraging participationThese themes providesights
about how settlement service providers can effectivetymunicate leisure. Of primary
importance is reflecting upon what is being communicated and being awseaimesO
needs during settlemerEncouraging participation is important if it is believed that participation
can benefit the person while settjinVithout reflection and understanditige context of the
newcomersettling focusing on communicating benefits to encourage participetiolal lead to
negative consequencé¥here leisure providers may not be as experienced as settlement
providers in sttlementknowledge partnerships between settlement service providers and leisure
organizerscan bevaluable to support newcomer participation.

Furthermore, settlement service practitioners communicated leisure by providing
information on how to participe. This information includes rules, regulations, and norms, as
well asinformation about transportation and accessibilithile past research has indicated this
information has been missing from communication, the participating settlement servicerprovide
indicated that communicating this information wadraportant aspect of their job&gain,
leisure providers can learn from and benefit from partnering with settlement agencies to develop
methods to provide this type of contextualizing information.
6.3What factors contribute to how leisure is communicatedto newcomers?

The final research question asked, OWhat factors contribute to how leisure is
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communicated to newcomers?2@ important heme that arose in my analyaighose

responsibility is leisureavasthe multiple perceptionabout theresponsibility tgprovide leisure
opportunities antb communicate about leisure. If leisure is perceived to be valuable in
supporting settlement, care must be taken to ensure the multiple parties involved do not leave it
for the otherSimilarly, in the them®eveloping relationshipshe participants@scussed the
importance of developing relationships with their clients and then incorporating their clientsO
specific needé communicatingThis was to ensure timewcomers were communicated to
appropriately and avoipotentialnegative impactdn devel@ing working relationships and

acting as ambassadors, the participants championed the potential of leisure.

Another contributing factor diow leisure is communicateéd newcomers included the
purpose of the communicatiofihe participants highlightecbommunication throughdisure
noting how leisureexperiences wersometimesised to communicate about settlement and
community supportslhis opportunity for information provision shows another valuable role of
leisure in settlement.

Leisure communication depends on the context in which it is being presented. While
settlement service providers discussed their meetings with newcomer, thegitalso described
more casual leisure settings that facilitated more communication. It is worth reflecting on the
differences of learning information from a settlement provider in a meeting compared to at a
social event or cooking class.

6.4 Limitation s

This study involved interviews with twelve settlement service providers from six

municipalities and four organizations in Southern Ontario. While this study is not generalizable

as the social context and background have strong implications for thokesthvibprovides
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information about meanings of leisure within settlement service provision. It also sheds insight
into how leisure is communicated to newcomersdaffersreflections on mitigating challenges.
Though not generalizable, this study provigesghts for both settlement service organizations

and leisure organizations. For example, reflections on constraints to communication may provide
suggestions to improve communications. It is important to share information about
communication practices teelp facilitate learning and build upon newcomer inclusion.

This study considers both meanings of leisure in general and meanings of leisure specific
to settlement. This distinction is something that | could have parsed out further with more
discussion wth the participants. It is something that | noticed while gaining more experience
interviewing and by reflecting on the interviews. Some participants spoke only to their meanings
of leisure in relationship teettlement, while others spoke about their nmegmof leisure in
general and then delved deeper with later discussion bringing in settlement related meanings.
Furthermore, this study would have benefited by member checkingCf@éwell, 2014) and
having further conversations with participants te seny analysis fit with their intended
communicateaneanings.

This study is also limited by discussing the meanings of leisure and leisure
communication with only settlement service practitioners who value leessotemonstratetyy
their engagement witleisure as part of their settlement counselling and willingness to
participate in this research. As Henderson (1994) aptly states, Othe values associated with leisure
and the sense that leisure is important are necessary prerequisites for examiningsfegmi
3). Surely conversations with settlement service providers who do not engage with leisure in
their practices would highlight different insights into leisure communication with newcomers.

We can see the differences in valuing leisureOs importasettlement in those who declined to

120



COMMUNICATING LEISURE

be interviewed for this reason, anddarmei®s observations that other organizations she has
worked for did not value leisure and therefore did not support leisure in their settlement service
practices. In addressirtge third research question, what factors contribute to how leisure is
communicated to newcomers, it is apparent that the organizationOs values about leisure is
influential.

Furthermore, this study is limited in including only settlement service praetison
meanings of leisure and not those of newcomers themselves. While settlement service providers
reflected on newcomer meanings, newcomer meanings are not included in this study. Examining
newcomer meanings is an avenue for future research and is bgp@gartant when
considering developing, implementing, and communicating about leisure opportunities that
include newcomer perspectives, and are not top down approaches based on assumptions of needs
and desires.

While notalimitation, | mustalsoconsiderthe contextof serviceprovisionwhile
interviewsweretakingplace.l interviewedparticipantsduring atime whentherewaslarge
influx of Syrianrefugeedo Canadaparticularlyin manyof theregionswhereparticipants
worked.Refugeeandsettementmattersboreastrongmediapresence@ndpresencef thelocal
communitiesMedia portrayalsof refugeesandleisurehighlightednumerousenefitsof
participation(e.g.,Lesko,2018).Giventhatsocialconstructivismacknowledgesocialcontext
asanelementof meaningsf leisure(Watkins,2000),it is importantto considethow recentlocal
contextandsettlemenserviceproviders@xperiencesvorking with newcomersnay have

influencedthedirectionof interviewconversations.
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6.5 Significance

Studying settlemenserviceproviders@eaningf leisureandhow leisureis
communicatedo newcomerss inherentlyconnectedo promotinginclusivecommunitiesn
which newcomerdeel a senseof belonging.Culturally appropriatesocialservicesandOincluire
public spacedor leisureandactivitiesthatallow the expressiorof difference(p. 5) havebeen
describecasimportantelementsof socialinclusion(Papillon 2002)

This studyhasimportanceor both practiceandresearchThis projectcontributego the
literatureasa discussiorof serviceproviders@eaningf leisureandhow leisureis
communicatedo newcomersTo my knowledgelittle researcthasexaminedsettiemenservice
providers@eaning®f leisureandcommunicatiorin-depth Understandindeisure
communicatiorallowsfor deepeiinsightsinto the societalandcontextuaimpactson
newcomer€leisure.For example exploringthe conditionsin which serviceprovidermeanings
of leisureoperateandhow leisureis communicatedanimproveserviceprovision This
informationcaninform conversationaboutpossiblediscrepanciebetweerserviceproviderand
newcomemeaningof leisure

This currentstudyaddsto recentliteratureencouragingexploringleisurefrom diverse
culturalmeaningsaligningwith the shiftsin populationtrendsin Canada.As Canadianstrive
for multiculturalappreciationSiemiatycki,2012),andexperience continuouslygrowing
immigrantandrefugeepopulation,it is importantto studyhow settlemenserviceproviders
involvedwith leisurecommunicateheseconceptsn varying contextsaswell aswhatmeanings
areassociateavith leisure.This analysiss usefulfor discussingpossibilitiesto improve
communicatiorandprogrammingPracticalsignificancecanalsobe foundfor serviceproviders

in examininghow leisureis communicatedndreflectionson challengesndpossiblemitigation.
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Improving newcomelaccesso opportunitiedirst requiresaccessibleommunicatiorof
opportunitiesBoth practitionersvho wish to developinclusivepracticesandencairage
newcomergo participateandnewcomersvho wish to participatebut aremarginalizedhrough
poorcommnunicationmethodscanbenefitfrom this andsimilar research.

Whencommunicatingaboutthe benefitsof leisure,it is importantto takea critical
examinatiorof whatandhow leisureis communicate@ndthe challengege.qg.,translation,
fundingfor programs,time to developcommunicategblansor timeto participatefacedby
newcomersandorganizations.

Without critical reflection,providersrisk takinga top downapproachn ascribingwhat
newcomersieedandin whattheyshouldparticipate Examiningwhatchallengesiewcomerand
organizationgacein communicatiormayallow for improvedexperienceandcommunication
efforts Organizationsnustmakeeffortsnotonly to examineconstraintsbutalsodevelop

creativewaysalongsidenewcomergo addresshe challenges.
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Appendix A: Interview Guide

Thank youfor agreeing to participate in this research. The interview will be in two sections. The
first set of questions asks about meanings of leisure within settlement. The second set of
guestions asks about leisure and settlement communication.

1.! How did you comento this role/position (what is your background of experience)?
2.! What does settlement mean to you?
3. What does leisure medo you? For you as a settlement worker?
4. What role does leisure play in settlement experiences of newcomers?
5. What role does leisureakie in settlement practices (e.g., in services aiming to support
settlement)?
a! What benefits and needs youhope to provide and address? Are these
connected to leisure? Why or why not?
b.! How doyouwork to provide these benefits?
6.! How do youuse leisure ityour settlemenpractices? Can you speak to the contexts in
which this example (the program) has developed and how it runs? Do you have another
example you could provide?

The following questions are about leisure and settlement communication.

1.! How do newcomers come in contact wytbu, and newcomeprograms and services?

2.! Can you describe how you communicate with newcomers about leisure? What types of
communication materials do you develop? What is the process?

3. What information is communicated hewcomers?

4. What role does communication and outreach have in settlement? In leisure?

5. What kind of challengedo youface in cormunicating leisure to newcomers?

6.! In what ways do you address these challenges? Or, what challenges cannot be addressed?
Why orwhy not?

7.! How is leisure expressed in what is communicated? What about settlement?

8.! Are there other messages about leisure communicated to newcomers?

9. How do you hope newcomers respond to communication efforts?

10.!What arethe most important things about leisarel settlement that can be
communicated to newcomers?

11.Is there anything else you wish to share about meanings of leisure and settlement or in

how it is communicated?
[
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Appendix B: Letter to Gatekeepers

[Date
Dear[ Organizatiori,

This letteris to requesfor [organization]@ assistancavith the studyl amconductingaspartof
my Masterof Arts degreen the departmenbf RecreatiorandLeisureStudiesat the University
of Waterloounderthe supervisiorof Dr. Luke Potwarka.This projectis entitled
GCommunicatindeisure:Leisuremeaningsn newcomersettlemenserviceprovisionOl would
like to provideyou with moreinformationaboutthis studyexploringleisuremeanings.

The purposeof this studyis to (i) examinenewcomersenice provide® meaningsaboutleisure;
and(ii) to explorehow andwhatleisuremeaningsarecommunicatedo newcomersknowledge
andinformationcollectedfor this studymay helpotherresearcheranderstandhow newcomer
serviceprovidersconceptualizéeisurein ther settlemenpracticesFurthermoreit may help
newcomeiserviceprofessionalendleisureprofessionalso gaininsightsinto howleisure
experienceandopportunitiesmay be communicatedo newcomers.

It is my hopeto connectwith settlemenserviceprovidersandrecreatiorprovidersengagedvith
[organization] andotherorganizationsn theregionto invite themto participaten thisresearch.
This projectwill entailaninterviewof approximately45 minutesin lengthto gathemarticipant®
thoughtsaboutwhatis leisurein relationshipto settlementandinsightsinto how leisureis
communicatedo newcomers.

What! intendto do, is provide[organization] with recruitmentettersto be distributedto those
in the organizationwho work in settlementr recreatiorservices Contactinformationfor my
supervisorandmewill be provided.If theemployeeadesiredo participatethey maycontactme,
HalynaTepylo,directly to discusdurtherdetailsaboutparticipation.

Participationin this studyis volurntary. Eachindividual will maketheir own decisionif they
would like to beinvolved.| will inform all participantsof their rightsto participateor withdraw
atthetime of thestudyandbeforeanyinterview. Participantwill receiveaninformationletter
includingdetailsaboutthe studyanda consenform. To supportresearcHindings,reportsmay
entail quotationdrom theinterviews.Thesequotationswill beattributedto pseudonymso
protecttheidentity of the participant.No namesof any organizaionswill appeain thereport.
All informationprovidedwill bekeptconfidential.Materialswill be kepton a passwore
protecteccomputer All written andelectronicdatacollectedwill be destroyedconfidentially
after3 years.

As a token of appredian for participantsO time, participants will receive a $10 Tim Hortons gift
card.

| would like to assureyou thatthis studyhasbeenreviewedandreceivedethicsclearance
througha University of WaterlooResearchtthicsCommittee However thefinal decisionabout
participationis [organization] andtheindividual participant® If you haveanycommentsor
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concernsaboutthis study,pleasecontactDr. MaureenNummelin,Director, Office of Research
Ethicsat (519) 8884567 ext. 360050r by emailatmaueen.nummelin@uwaterloo.ca.

If youhaveanyquestiongegardinghis study,or would like additionalinformationabout
participation pleasecontactmeusingthe emailor phonenumberbelow.| hopetheresultsof my
studywill bebeneficialto thoseworking in newcomeirsettiemenservicesandthe broader
researclcommunity.l look forwardto speakingwith you aboutyour assistancevith this project.

Thankyoufor yourinterestin this study,

HalynaTepylo Dr. Luke Potwarka

MA Candidate AssistantProfessor

Departmenbdf RecreatiorandLeisureStudies Departmenbf RecreatiorandLeisureStudies
University of Waterloo University of Waterloo
htepylo@uwaterloo.ca 519-8884567x32748

5195035560
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Appendix C: Recruitment Letter
[Dated

Dear[Potential Participant],

This letteris to requesfor your participationin aresearcrstudyentitied GCommunicating
leisure:Leisuremeaningsn newcomersettlemenserviceprovisionOl am conductingthis study
for my Mastersthesisin the departmentf RecreatiorandLeisureStudiesat the University of
Waterloounderthesupervisiorof Dr. Luke Potwarkal would like to provideyou with more
informationaboutthis studyexploringleisuremeanings.

The purposeof this studyis to (i) examinenewcomeiserviceprovided meaningsaboutleisure;
and(ii) to explorehow andwhatleisuremeaningsrecommunicatedo newcomersThedata
collectedfrom this studymay helpotherresearcheranderstandhow newcometservice
providersconceptualizéeisurein their settlemenpracticesFurthermoreit mayhelpnewcomer
serviceprofessionalsaindleisureprofessionals$o gaininsightsinto how leisureexperiencesand
opportunitiescanbe communicatedo newcomersThereareno knownor anticipatedisks
associatedvith participationin this study.

Participationin this studyis voluntary.It will involve aninterview of approximately45 minutes
in lengthto takeplacein a mutuallyagreeduponlocation.If you choseto participateyou may
declineto answerany of theinterview questions/ou do notwantto answer.You may also
decideto withdrawfrom this studyat anytime without any negativeconsequencdsy advising
theresearcherWith your permissiontheinterviewwill beaudiorecordedo facilitatecollection
of information,andlatertranscribedor analysis.

All informationyou provideis confidential.Materialswill be keptonapassworeprotected
computer.Your namewill notappeaiin anypublicationresultingfrom this study;however with
your permissionguotationsattributedto a pseudonymmaybe usedin anyreportsand
presentationsAll written andelectronicdatacollectedwill bedestroyedconfidentially after3
years.As atokenof appreciatiorfor yourtime, you will receivea $10 Tim Hortonsgift cardfor
participating.

If youhaveanyquestiongegardinghis study,or would like additionalinformationabout
participation pleasecontactmeusingthe emailbelow.

| would alsolike to assureyou thatthis studyhasbeenreviewedandreceivedethicsclearance
througha University of WaterlooResearchtthicsCommittee However thefinal decisionabout
participationis yours.If you haveany commentsr concerngesultingfrom your participationin
this study,pleasecontactDr. MaureenNummelin,Director, Office of ResearclEthicsat (519)
8884567 ext. 360050r by emailat maureen.nummelin@uwaterloo.ca.

Thankyou for your interestin this study,

HalynaTepylo Dr. Luke Potwarka

MA Candidate AssistantProfessor

Departmenbdf RecreatiorandLeisureStudies Departmendf RecreatiorandLeisureStudies
University of Waterloo University of Waterloo
htepylo@uwaterloo.ca 519-8884567x32748

5195035560
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Appendix D: Information Letter

[Date
DearParticipant,

You areinvited to participatein aresearctstudyentitedGCommunicatingeisure:Leisure
meaningsn newcomeirsettlemenserviceprovisiorQ HalynaTepylois conductingthis studyfor
her Mastersthesisunderthe supervisiorof Dr. Luke PotwarkaThe datacollectedfrom this
studywill contributeto adeepemunderstandingf newcomeiserviceprovider&meaningsabout
leisurehow leisureis communicatedo newcomersThereareno knownor anticipatedisks
associateavith participationin this study.Participantswill helpbenefitleisureresearcrand
contributeto understandin@f how leisureopportunitieamight be bettercommunicated.

Participation in this study is voluntary. It will involve an interview of approximately 45 minutes

in length to take place in a mutually agreed upon location. You may decline to answer any of the
interview questions you do not want to answer. You may decide to withdraw from this study at
any time without any negative consequences by advising the reseahibieyour permission,

the interview will be audio recorded to facilitate collection of information, and later transcribed
for analysisAs a token of appreciation for your time, you will receive a $10 Tim Hortons gift

card for participatingThe amounteceived is taxable. It is your responsibility to report this

amount for income tax purposes.

All informationyou provideis confidential.Materialswill be keptonapassworeprotected
computer.Your namewill notappeaiin anypublicationresultingfrom this study;however with
your permissionguotationsattributedto a pseudonymmay be usedin anyreportsand
presentationsAll written andelectronicdatacollectedwill bedestroyedconfidentiallyafter3
years.

If youhaveanyquestiongegardinghis study,or would like additionalinformationabout
participation pleasecontactmeusingtheemailbelow.

We would alsolike to assureyou thatthis studyhasbeenreviewedandreceivedethicsclearance
througha University of WaterlooResearchtthics Committee However thefinal decisionabout
participationis yours.If you haveany commentsr concerngesultingfrom your participationin
this study,pleasecontactDr. MaureenNummelin,Director, Office of ResearclEthicsat (519)
8884567 ext. 36005 or by emailat maureen.nummelin@uwaterloo.ca.

Thankyou for your interestin this study,

HalynaTepylo Dr. Luke Potwarka

MA Candidate Assistant Professor

Departmenbdf RecreatiorandLeisureStudies Departmenbpf RecreatiorandLeisureStudies
University of Waterloo University of Waterloo
htepylo@uwaterloo.ca 519-8884567x32748

5195035560
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Appendix E: ConsentForm

By signingthis consenform, you arenotwaiving your legalrightsor releasinghe
investigator(spr involvedinstitution(s)from their legalandprofessionatesponsibilities.

| agreeto participatein a studyentitied GCommunicatiorieisure:Leisuremeaningsn newcomer
settlemenserviceprovisionObeingconductedy HalynaTepylo, underthe supervisiorof Dr.
Luke Potwarkajn the University of Waterlod3 Departmenbf RecreatiorandLeisureStudies |
havemadethis decisionbasedn theinformationl havereceivedn theinformationletter.l have
hadthe opportunityto askquestionsandrequestny additionaldetails| wantedaboutthis
study.As a participantin this study,| realizethat! will be askedto answerquestionsabout
leisuremeaningsandhow it is communicatedn newcomelservce provision.As aparticipantin
this study,l know| candeclineto answerany questionthatl prefernotto answer.

| amawarethat!l havethe optionof allowing my interviewto beaudiorecordedo ensurean
accurataecordingof my responsed. amalso awarethatexcerptdrom the interviewmay be
includedin publicationsto comefrom this researchwith the understandinghatthe quotations
will beanonymousndattributedto a pseudonymAll informationl providewill beheldin
confidenceand! will notbeidentifiedin theresearclor summaryreport.l wasinformedthat|
may withdrawmy consentat anytime by askingthattheinterviewbe stopped.

| amawarethatthis studyhasbeenreviewedby, andreceivedethicsclearancehrougha
University of WaterlooResearchEthicsCommittee andthatl may contactthe Directorof the
Office of Researclithicsat519-888-4567ext. 36005if | haveanyconcernr comments
resultingfrom my participationin this study.

With full knowledgeof all foregoing,l agree of my own freewill, to participatein this study.
YES NO

| agreeto havemy interviewaudiorecorded. YES NO

| agreeto the useof anonymougjuotationsn anythesisor publicationthatcomesof this
research. YES NO

Participant Name: (Pleas®)

ParticipantSignature;

WitnessName:

WitnessSignature;

Date: !
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Appendix F: FeedbackForm

(Date)

Thankyou for participatingin the studyentitled GCommunicatiorieisure:Leisuremeaningsn
newcomersettlemenserviceprovisiorQ The datacollectedduringinterviewswill contributeto
abetterunderstandingf newcomerserviceprovider€&meaningsaboutleisure,andhow and
whatmeaningsaboutleisurearecommunicatedo newcomers.

Any datapertainingto you asa participantwill bekeptconfidential. Any quotationsappearingn
reports,presentationsgndjournalarticleswill beattributedto a pseudonymAll datacollected
will bedisposedf confidentiallyin 3 years.If youwould like to receivea summaryof the
resultsof this study,pleaseprovidemewith anemailaddresandl| will sendyouinformation
uponits completion.If you haveanyquestionsaboutthe study,pleasedo not hesitateto contact
me by email.

As a token of appreciation for your time, you will receive a $10 Tim Hortons gift card for

participating.The amount receed is taxable. It is your responsibility to report this amount for

income tax purposes.

This projectwasreviewedby, andreceivedethicsclearancehrougha University of Waterloo
ResearchethicsCommittee. Shouldyou haveany commentsor concerngesuling from your
participationin this study,pleasecontactDr. MaureenNummelin,the Director, Office of
Researclithics,at 1-519-8884567,Ext. 360050r maureen.nummelin@uwaterloo.ca.

Thankyou,
HalynaTepylo Dr. Luke Potwarka
StudentResearcher AssistantProfessor
University of Waterloo University of Waterloo
RecreatiorandLeisureStudies RecreatiorandLeisureStudies
htepylo@uwaterloo.ca Irpotwarka@uwaterloo.ca
5195035560 519-8884567ext. 32748
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