Seniors and Cruising:
Motivations and Satisfactions

by
Reginald Arthur Swain

A thesis
presented to the University of Waterloo
in fulfilment of the
thesis requirement for the degree of
Master of Arts
in
Recreation and Leisure Studies

Waterloo, Ontario, Canada, 2008

© Reginald A. Swain 2008



| hereby declare that | am the sole author ofitiésis.
This is a true copy of the thesis, including amyuieed final revisions, as accepted by my examiners

| understand that my thesis may be electronicalfjlable to the public.



Abstract

Millions of vacationers are taking a cruise vaocateach year and nearly one-third are senior
tourists. There is little attention to this sedtothe literature. This qualitative study revesdsne

of the motivations and satisfactions of ten retiseniors who were recently on a cruise. The
interviews were transcribed to capture precise wmgslof their motivations and satisfactions and
then analysed by phrases. These were open, tfaly anded according to a conceptual theory into
three stages: a pre-cruise stage of planning goebgations, the experiences on board a cruise ship
through activities and excursions, and the posterstage of satisfaction. The phrases were then
selective coded into three themes.

The findings reveal that the most important featidra cruise is interaction within them, with their
companions, and with others they may meet. Friendkatives and the ship’s crew add to this
interaction. Second, there is a balance of oppdrs and constraints incurred while achieving the
goal of a cruise. Third, it was found that there multiple sources of satisfaction from a cruise.

This study provides insight into what cruising mesmseniors, the effect of interaction with others
and their internal interactions. The experienc@iise becomes an event that leaves a memorable
impression for years to come.

Key words: seniors, cruising, motivation, satisiact
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Chapter 1 - Background
1.1 Introduction
A voyage on a cruise ship is a special type of tiaea This study examines seniors
motivations and satisfactions while experiencirig torm of tourism. Chapter 1 provides a
review of recent literature on cruising and somateel tourism aspects. Chapter 2 reviews the
methodology of the study including a conceptual etpdata collection and analysis. Chapter 3
provides the findings related to the model. Chagterovides an interpretation of the literature
related to the three themes that evolved fromitidrfgs. Chapter 5 contains the conclusions

and suggestions for future research.

For this study, “senior” is defined as a personertban fifty-nine years of age. The senior
market has been selected because they appearddliff@vent needs and attitudes than other
cruisers (Sirgy & Su, 2000). Their research fothmat
young tourists place more importance on activities are prestige worthy or
symbolize their novelty and diversity, whereas matourists tend to be more
practical, and emphasize the facilities of a desim site -all of which suggests a
moderation of age on the relationship between ofEelf-congruity and travel
behaviour (Sirgy & Su, 2000:348).
Self-congruity can be defined by the consistendyaf a tourist sees himself (actual self-
image), how he likes to see himself (ideal selfgajahow he believes others see him (social
self-image), and how he would like others to see (ieal social self-image). “The relationship
between self-congruity and travel behaviour is natdel by tourists’ level of touring
experience. Specifically, the effect of self-carityr on travel behaviour is likely to be greater

for tourists with less experience than for tounsith more experience” (Sirgy & Su, 2000:349).

A personal image may affect the level of satistatfrom a cruise experience.

This study examines the motivations for seniorshimose cruises, how they are affected by their
interactions with others and the experience of iptes/cruises. There may be several

motivations for selecting when and where to takaaation, the type of vacation needed, the
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leisure pleasure that may be obtained, a deseggerience new scenery or cultures, or the
possibility of seeking a pampered environment. ridan (2002) suggests that cruising is a very
social type of travel that may bring about an opjaty for intimacy with fellow tourists, and
sometimes develop long-standing friendships. dfdtuise results in a satisfying experience for
the senior, his satisfaction may have a directcefie the meaning of the vacation for him, even
after he returns home. In a study of cruise pagssnPetrick (2004a), concludes that
“satisfaction is a global measure of how the pre¥gperformance (the service experience)
makes the tourist feel” (Petrick, 2004a:399). Rmitement of the satisfaction may happen to
the vacationer when relating the experience tmdiseand relatives back home, which may in

turn increase the meaning of that vacation.

1.2 Cruising research

Research into the cruise ship industry is importetiause cruising is a growing component of
the tourism sector. The Cruise Lines Internatigkegdociation (CLIA 2004), which represents
23 cruise lines and 95% of the North American-miattderths, states that in the two-day or
more cruise market, there were 4.4 million passenigel 995, 6.9 million in 2000, and 8.2
million in 2003 (CLIA 2004). De La Vina & Ford (2Q) suggest, with the exception of
economic-impact analyses, scant academic attehéisibeen paid to the cruise ship industry.
They conclude thdthe cruise industry is an increasingly vital segtrérihe tourism sector that
has escaped the rigorous examination of acadesegareti (De La Vina & Ford, 2001:6).
Kerstetter, Yin Yen, & Yarnal (2005) also foundttktzere is limited research on factors that

impact individualsdecisions to travel for pleasure, especially en¢bntext of cruise travel.

The CLIA (2002) explored, through a market suntbgse features that are important in a
vacation experience for both cruise prospects astigruisers. They found that both types were

looking for similar things on a vacation (Table)1.1



CruiSe ASpect Percent ciiing
(Good value for the money 83 %
Fun 83%
Break from the routine 82%
Affordable 81%
Break from Stress 80%
Comfortable accommodations 78%
Secure environment 78%
Relaxing 76%
Do what you want 75%
Easy to plan 72%

Table 1.1 Desired cruise aspects(CLIA 2002:15)
This table suggests that passengatisnary reasons for taking a cruise are value, &uml a
break from the normal routine. However, this figtdoes not provide an adequate

understanding of the meaning and deeper motivatboruisers, especially senior cruisers.

1.3 Seniors and cruising
The senior population in North America is facingrecedented growth. Continued growth
reported by Statistics Canada (2001) indicatep#neentage of the population of Canada that

are seniors has increased significantly in talte 1.

Age cohorts 1961 2001
50 to 59 8.7% 12.4%
60 or older 11.2% 15%

Table 1.2 Percentages of senidigopulation
(Statistics Canada, 2001)

Both 2001 figures show a nearly 50% increase irpreentage of persons 50 years old or older
since 1961. As the 50 to 59-age cohort grows pttlat segment of persons will move into the

60 or over cohort over the next ten years, incrgpie older segmentation to more than 20% of
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the population. In addition to increasing numbesesiors’ ability to travel may increase because
of their improved finances. The increase in thawg ability was an emphasis of Crandall &

Fay (1995; cited in Gartner 1996), who suggestatlttite most noticeable social trend is the
aging of the population in developed countriese TBaby Boom” generation is becoming more
mature and possesses significant disposable incdimis. mature market category is the one

with the highest propensity and financial abilibyttavel.

Seniors are also in better health than previousrgdions at the same age, leading to a steady
growth in the senior travel market. Therefore,gbrior segment of the population has the
opportunity and means to contribute more passerigetise cruise industry. CLI& (2000)
market profile study finds that 32% of actual pagses were 60 years or over. These mature
cruisers become an important area for further markeansion. Many seniors are taking
advantage of an opportunity to enjoy a low rislyfaatered, and relaxing cruise (CLIA 2002).

As more persons move into the more than 60 agegthis market potential will increase.

Horneman, Carter, Wei, & Ruys (2002), emphasizetiihry few studies have explored the
multidimensional nature of travel preferences agladyiour among senior travellers, and that
fewer have applied results to the types of prodaotsfacilities most desired by seniors.
Mobily, Lemke, & Gisin (1991), examined the impaorta of what they calledmeaningful
activity participatiori among retirees. They found that a challenge famynwetirees is finding
meaningful uses of their time among the wide aofgyotential activities. They observed that
“profiling the leisure repertoires of the elderhaisheoretically sound approach to the
measurement of the quantitative aspects of (meanjragtivity participatiori (Mobily, et al,
1991:220). Javalgi, Thomas, & Rao (1992) elabaratéhis finding and found that travellers
age 55 and older were more likely to visit frieasl relatives, tour, and cruise, and were less

likely to visit cities, outdoors, resorts, and theeparks.



The selection of a cruise vacation is shaped lwelaromotion that takes the senior travellers’
self-enhancement goals into consideration. Howd<eger, Moskowitz & Rabino (2005)
emphasize that advertising accuracy is essentibltive seniorsmarket:

Often, vacationers base their assessment of offen the communication of

cruise features, which in turn shape their expextat In order to avoid

frustration and disappointment, is critical foriseiproviders not to promise what

they cannot provide (Krieget al, 2005:108).
The image of the destination and the desire td,\d@se important considerations in the selection
of a cruise by a senior seeking satisfaction frotnugse experience. Elderhostel (a seniors’
travel and educational organization) clients am@lar to the senior cruiser, as they are interested
in learning about the world around them. Bradyg@9statesiit is well known that travel itself
can be a great learning experience. Part of thgaed such a program is being able to travel to
different areas and learn about unfamiliar plao@rady, 1987:73). He adds that other patterns

of learning often experienced by active eldersudelenvironmental exposure and increased

social development.

Education can be of benefit to seniors who norm@ddiynot have an active social life and want to
expand their perspectives. Thus, seniors’ learapyprtunities are an important attraction of
cruising. Cruising offers passengers the abititgxperience new cultures by visiting different
ports for shore excursions. The pleasure of egpemg a new place is enhanced when
combined with socializing with new friends. Brad®87) stated that expansion of self-concept
is perhaps the most important pattern of learnimdy@eople who tour with Elderhostel report
that they come to see themselves differently bexatithis educational experience.

1.4 Vacation selection

How people make decisions about vacations hastheesubject of extensive research.
However, much of this research has not lookedeatiftision-making process of seniors, and
the role motivations and constraints play in tlteicisions. Are vacation decisions motivated by

health concerns, physical limitations, the desresbcial contact, the demand fguaranteed
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satisfaction, minimal hassles during the trip,@nse combination of these or other motivations?
For example, guided tours are popular with somesgbecause the tour company handles all
the arrangements (and especially luggage) as walll @ecisions during the tour. All-inclusive
resorts offer similar benefits with the guest nagdnly to show up for the activity or meal.
Cruises are similar to all-inclusive resorts bsbabffer the additional attractions of new
destinations, changing scenery, up-to-date shifisan envelope of personal safety, and shore
excursions.

A CLIA (2001) market study of cruise prospects gadt cruisers found no difference when they
were asked to compare cruises to other vacatidable 1.3 provides reasons why cruisers

(potential and experienced) are interested in senacation.

Leading Reasons Percent citing
All-inclusive 78
Visit several destinations 64
Pampers you 62
Is luxurious 62
Everything is planned 59
No packing / unpacking 56
Variety of activities 56
Can dress up 56
High quality entertainment 55
Fine dining 55
Places to explore 53
Romantic getaways 52
Relaxing 52
Good for exploration 49
Fun vacation 43
Get away from stress 43




Adventurous 42
Break from daily routine 42
Exciting activities 40
Meet interesting people 39

Table 1.3 Leading reasons for choosing a cruise \at@n (CLIA 2001:27)
Fodness & Murray (1999) suggest that there shoelld better understanding of how potential
tourists’ search through specific information s@sréor a vacation.
The quality of purchase decisions is measured tl@consumeés perspective in
terms of service quality, satisfaction/dissatistattpositive recommendations to
others, and repurchase intentions (brand loya[tifus] is an incomplete model,
however, as it is missing what is perhaps its mestul and interesting element,
“why.” We emphasize the need for more theoretical argrexa research on
this most important issue in understanding toumistrmation searches (Fodness
& Murray, 1999:8:14).
This “why” can be examined through motivations,geg@tions, quality, and satisfaction to assess

the needs of the potential senior cruiser.

1.5 Motivation
Iso-Ahola (1999) defines “motive” as:
An internal factor that arouses and directs hunedratiour . . . internal stimuli
refer to such things as memory of a good time a&yiply sports, whereas external
stimuli are likened to factors in the physical aodial environments, e.g., a
sunny day; a good friend calling and asking to péeanis. Social interaction is
both motivation for and benefit of leisure partetijon. (Iso-Ahola, 1999:40).
Hornemaret al, (2002), found that there is a general consisteamtiavel motivations of
seniors. They conclude thdahe most important motivations for travel includealelling while
their health is good, and that there is an appaestency for seniors to travel for personal
satisfaction rather than to fulfil the expectatiafi®thers (Hornemaret al, 2002:30).
This statement is supportive of Surgy & Su’s (20f@dings that mature tourists tend to be
concerned with satisfying needs for self-consistend self-esteem rather than social

consistency and social approval.



A combination of perceptions of opportunities andstraints generally influence a person’s
leisure choices, includintipose of seniors. Losier, Bourque, & Vallerand’893) purpose was
to test leisure participation in the elderly. Bsvfound‘that perceptions of leisure opportunities
and perception of leisure constraints, will botadct leisure motivatich (Losier, et al.,
1993:155). Their findings suggest that the mtv@aes one feels to have with respect to leisure
activities, the more self-determined is his or leesure motivation. Conversely, the more leisure
constraints one experiences, the less self-detedhfeels toward leisure activities.

Perceptions of leisure opportunities and perceptairieisure constraints were

significant determinants of leisure motivationserdeptions of leisure

opportunities enhanced self-determined leisurevatan, whereas perceptions

of leisure constraints undermined self-determiméslre motivation” (Losieret

al., 1993:164).
They conclude that leisure motivation was a deteamt of both leisure satisfaction and leisure

participation in elderly individuals.

1.6 Perception
Duman & Mattila (2005), examine how cruisers peredithe value of a cruise vacation. They
contend that three factors influence cruise custgraalue perceptions: novelty (change from
routine), control (more control over their vacatemvironment), and hedonics (pleasure or
happiness emotional responses).
Observations on seniors’ perceptions were also rogdranda & Schmidt (1999):
One of the difficult tasks, then, facing marketisrto create appeals to older
consumers which acknowledge their special needbpwit violating their self-
perceptions regarding age and the images theydidlemselves (Faranda &
Schmidt, 1999:7).

These researchers have recognized that older censurave special needs and perceptions that

are not similar to younger purchasers and shouldtdgeted as a separate group.

From a different perspective, Brown, Frankel, & kelh(1991) conclude that actions

(behaviour) are less important than how we feelaldat we do (satisfaction). This finding
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supports Shaw’s (1985) conclusitin order to understand the meaning of leisure opjes
lives, it is necessary to be concerned with atétuand perceptions surrounding particular

situations rather than with types of activitgr sé (Shaw, 1985:19).

Expectations and perceptions of a cruise experieraetake several forms. One consideration
is how the print and media advertising of ships destinations contributes to the cruise
experience. “It is important that the cruise Ipreviders actually provide what they had
communicated in their marketing. This type of nedirkg shapes the expectations of the

purchaser”’(Kriegeet al.,2005:108).

Another area that may affect vacation selectiors@ériors is perception about safety. Wong &
Lau (2001), in a study of Hong Kong Chinese toarihd that this market prefers to travel in
groups, because they perceive group travel as theaferindividual, independent travel. Also,
they add, as an additional attraction of groupdka¥here is the opportunity for social interaction
in the many activities available. They suggest shart-term exchanges with fellow passengers
are quite acceptable and even desired. Wong &baualude thatsticking strictly to the
advertised itinerary during tours can increasei@pénts psychological certainty of safety and
reduce risk, making the tours more pleasurafWéong & Lau, 2001:11).
Sonmez & Graefe (1998) conclude in a study of Oit&zens in international travel:

Why travellers avoided certain destinations isedsvant to the study of tourist

decision making as why they choose to travel tersth Perceptions of risk and

safety and travel experience are likely to inflietravel decisions; efforts to

predict future travel behaviour can benefit fromdses of tourist decision

making, risk perceptions, and the influence of pastel experience (Sonmez &

Graefe 1998:171).
These latter two studies address perceptions ofigon cruises and also highlight

participation in a group and social interactioraasattraction to travel. Participation in cruising

is increasing quickly as a vacation choice for geni One possible reason for the increase may



be the perception of lower risk while on a cruisgss opposed to international land
destinations.
1.7 Quality
Perceptions are created in the purchaser’'s mindrerdthe actual experience provides the
reality of service quality according to Tian-Colrpompton, & Willson, (2002).

Perceptions of service quality are derived fromnitbge beliefs about the

destination’s attributes. Both evaluative quabityperformance and affective

guality of experience directly contribute to ovésdrvice quality and overall

visitor satisfaction (Tian-Colet al.,2002:77).
They conclude that perceptions of tourism servicaity are derived from cognitive beliefs
about the destination attributes, and that theityuzfl performance and quality of experience
directly contributes to perceptions of overall segwquality and overall visitor satisfaction. The
“evaluativé quality of performance indirectly influences ouesatisfaction through quality of
experience, while thteffective’ quality of experience indirectly contributes toeoall service
quality through overall satisfaction.
Schneider & White (2004) describe quality as

a user-based approach, in which the quality abdynct is determined by its user

... quality is subjective and hinges on the irdiral perception of the customers.

The quality of a product is high when the custonsansgit is — and this is not

always when the product conforms to the provalerchnical criteria” (Schneider

& White, 2004:10).
Moschis, Lee, & Mathur (1997) approached qualigyrira marketing viewpoint. They confirm
that“people respond differently to marketing stimulié@d®n their needs, experiences, stage in
life and other factors(Moschis, Lee, & Mathur, 1997:285). Consumergeneral, and older
consumers in particular, do not respond the sanyeavspecific strategies or company offerings
and their responses tend to be influenced by theackeristics of the products or services being

marketed. For example, products and services irapbto consumers are marketed differently

than products of lesser importance. Mosehial.,suggest the need for targeting each segment
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with different marketing strategies and marketinggoams for specific types of consumer

products and services.

The difference between first-time and repeat craigeterms of how they assessed the quality of
a cruise was researched by Petrick (2004b). Hisfinat repeat visitors were more likely to
base their perceptions of quality on how the exgpex@ makes them feel, while first-time visitors
were more like to base their perceptions on pride.also looks at overall perceived value and
overall satisfaction. He identifies relationshijgween perceptions of monetary price,
behavioural price, quality, emotional response, @pditation of the cruise line. Petrick
concludes;this knowledge could be useful in determining hovalter both first-timersand
repeatersexperiences to maximize the utilization of resesrto both retain and attract

clientel¢ (Petrick 2004b:37).

1.8 Satisfaction

Satisfaction of personal needs can also refertsopal evaluation of one’s own health and
leisure. Mannell (1999:240) states that measurtssure appraisal-satisfaction are used to
assess the quality of peojsiéeisure as they evaluate‘gatisfaction has a past orientatioan
appraisal of how things have gone up until thegm&’s He summarizes that evidence has been
found that what goes on in the leisure domain nflnence how people feel about their lives as
a whole and life satisfaction is influenced morenbyv satisfied people feel about what they do.
Mannell concludes, “the leisure-life satisfactiarklappears to vary as a function of a wide
range of social experiences as reflected by difiegs in age, ethnicity, gender, occupation, and

social status” (Mannell, 1999: 241).

Satisfaction from leisure social experiences inotas types of vacations were researched by the
CLIA (2002). They examine personal satisfactiorcbgnparing the experiences of survey

participants from vacations taken in the past figars. The sampling frame was based on 900
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respondents from U.S. households, 23% of whom wex@ous cruisers. They find that
virtually any vacation creates a high level of Satition, while cruises generate the highest level

of “extremely satisfied vacationers according to table 1.4.

Types of Vacations “extremely satisfied”
Cruises 34%
Vacation house rental 30%
Visiting friends and relatives 29%
Package tours 25%
Resort vacations 24%
Land-based escorted tours 24%
Trips using individual reservations 23%
Vacations as part of a business tyip 19%

Table 1.4 Level of satisfaction with various type of vacations.
(CLIA 2002:30)

The possibility of determining the satisfactionaofruise ship experience appears to be
influenced by the cruisearown experiences and needs at that particular tiFoe some,
satisfaction may be more of a function of the pagees interaction with others; for others,
satisfaction may be the weather, shore excursartbe atmosphere of the ship. However, as
Schneider & White assert, the quality of the cr@igperience is a function of the passelser
perception and not of objective measurements e$€rmperations.

According to Petrick & Backman (2002), the contrastdel most frequently used by tourism

researchers was developed by Oliver (1980).
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According to his model, feelings of satisfactiorsarwhen consumers compare

their perceptions of a product’s performance tartepectations. Thus, if

perceived performance is greater than expectat{tersned a positive

disconfirmation), they are satisfied. Convers#lgne’s perceived performance

is less than their expectation, negative discor#trom (or dissatisfaction) occurs

(Petrick & Backman, 2002:253).
1.9 Summary
While there is considerable research in leisuravabbn and satisfaction, there is only limited
research on the expanding cruise ship industryeard less on the motivation and satisfaction
of seniors having a cruise experience. This lddk@us on seniors in cruising research is
curious because seniors represent approximatelyhomakeof the cruise passengers. Senior
cruisers can be assumed to travel for personaiffaetiion, meeting their needs rather than
seeking social approval. However, the determinahéxpectations, perceptions and personal
satisfaction on a cruise are not well understoadt & the appeal is likely due to the fact that
cruises offer an all-inclusive travel experiente dbpportunity to see multiple new destinations,
the provision of luxury service (at least on crusbgs patronized by many seniors), and
minimal personal risk. The cruisers, not the smryrovider, determine their perception of
guality and satisfaction, as older consumers itiqdar appear to be influenced by the

characteristics of the services provided.

The purpose of this study is to determine what dyithgg meanings motivate seniors to take a
cruise, what meanings they receive from their eepee, and how these meanings may affect
their sense of satisfaction. The conclusions assyst cruise lines to better meet the needs and
expectations of senior cruisers as well as be eqiplk to service providers of other inclusive-

type vacations, such as land-based resorts whotoatee senior market segment.
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Chapter 2 - Methodology

2.1 Purpose
Chapter One reviewed literature on seniors, crgjsracation selection, cruise motivation,
satisfaction, and service quality. A scarcityesearch related to seniors and their cruise

vacations was revealed.

Fodness & Murray (1999) suggest their tourist infation search model is incomplete as it is
missing what is perhaps its most useful and interg@e&lement;why” (Fodness & Murray,
1999:229). “Why” may also be defined as what aserexperience means to the senior cruise
passenger. This study focusses on the meanirg @xperience to a senior cruise passenger
and was examined through these questions:
1. What are the motivations for and satisfactiosirag from a senior’s cruise
experience?
2. How was satisfaction with the cruise affectgdriveraction with others during and
after the cruise?
The answers to these questions from interview @pénts provides insight into the motivations
of senior cruisers as well as the satisfaction theye from cruise tourism. As well, the
answers may aid in better target marketing todgesgroup. The areas examined covered these
topics:
1. The reasons for selecting a cruise vacation;
2. The effect of social interactions on the initlacision to take a cruse vacation;
3. The effect of interaction with others while & tcruise and post-cruise;
4. The possibility that communication while on traise, with friends and relatives at
home enhances satisfaction;
5. The meanings of satisfactions that a seniorimdfaom the full cruise experience;

6. The personal meaning of having taken a cruigga(d vacation, other inner meaning);

14



7. The differences and similarities in participadesscriptions of their satisfactions;
8. If any special needs of the senior consumer wetenet;

9. If age had any effect on the interests andfaatien of the senior;

10. If there was a motivational consistency in eg¢euise vacations.

Appendix A contains the open-ended questions thigcjpants were asked.

2.2 Research methodology
Cresswell (2003) comments that attitudes and bebavican be examined using quantitative
methodology while motivation and satisfaction basegersonal experiences can be
investigated through qualitative research. Speddiff, a qualitative approach allows for posing
open-ended questions to the participant througdrvigws rather than closed-ended and numeric
data analysis. Cresswell also mentions that iddais develop varied and multiple subjective
meanings of their experiences,

leading the researcher to look for the complexityiews rather than narrow

meanings into a few categories or ideas. The gfo@search, then, is to rely as

much as possible on the participants’ view of theasion being studied. The

guestions become broad and general so that theipants can construct the

meaning of a situation, a meaning typically forgediscussions or interactions

with other persons (Cresswell, 2003:8).
Open-ended interviews are emergent as the questiapshange and be refined as the interview
progresses. Themes can be developed from the“dased primarily on constructivist
perspectivesi ., the multiple meanings of individual experienaaganings socially and

historically constructed with the intent of devalupa theory or pattern)” (Cresswell, 2003:18).

A study by Yarnal & Kerstetter (2005) drew attentio the social interaction on a cruise ship as
a group vacation context. They comment that séiparcom home life translated into feelings
of being more in control of life and a sense oétdtion, with a chance to focus on the self.
They found that the group experience provided godpnity for individuals to be less
influenced by the external needs and requiremdraghers. They suggest that individudfsie

selves may have been realized aboard the cruige &fia space outside ordinary life. Yarnal &
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Kerstetter conclude that their study has shownadlsaicial interactionist perspective can help
increase our understanding of tourist behavioyeeslly in a group context and argue, “hence
future studies should adopt this perspeétiarnal & Kerstetter, 2005:377).

This study takes a constructivist approach in ighmdology by employing semi-structured
interviews as suggested by Guba (1990). Guba atstioms that “one of the roots of

constructivism - or at least a fellow travelles siymbolic interactionism” (Guba 1990:110).

2.3 Symbolic Interaction

Blumer (1969) developed the Symbolic Interactioh) (®ethod. He was convinced that an
empirical science necessarily had to respect theaaf an empirical world that is its object of
study. SlI, in his judgement, shows that respeadtfe nature of human group life and conduct is
a relatively distinctive approach. He identifiédee core principles:

(1) People act toward things, including each otberthe basis of meanings they
have for them;

(2) These meanings are derived through socialdotiem with others;

(3) These meanings are managed and transformeaagthem interpretive process
that people use to make sense of and handle the olijattsonstitute their

social worlds (Blumer, 1969:2).

The philosophy of Sl is to seek the meaning ofadmehaviour through identification of the
underlying processes of interaction between huneamgls and within a human being. This
emphasis on attempting to infer meaning throughbsysnfound in interactions with others, and
their reactions, is the fundamental difference fimthrer types of sociological research such as
observing evident behaviour or measuring attitud&$.examines how individuals and groups

interact to construct meaning. The human padieip in the development of society by:

1. Social interactions with other people, sharampluage and the mutual interpretation of
symbols;

2.The influence of cultural, environmental, anddrigal actions of others and ourselves;

3.Adjusting our values through an internal intetipeeprocess, which develops self-
concepts;
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4. Resolving actions toward others based on thenimmgsithat those people have for us.
Sl is a practical study of individuals, wherebgyhieceive information from interaction with
others, interpret it, and then construct their dweas of action to fit into a group. Sl gives
meaning to actions in the real world, providing@aats of self, character, virtue and vice, and is
empirical research. Application of Sl to leisure@ daurism behaviour is an essential part of
improving our understanding of people that makeuwpsociety. Such meanings are the
foundation of everyday research in order to getleit people are actually thinking when they
make a decision to participate in the cruising eigmee. Utilizing the inductive Sl approach,
the participants’ definitions of social situaticansd their perceptions and responses will be
examined to reveal the meanings to locate insigbtmotivations of what is important to a

senior taking a cruise vacation and how this reltdeheir satisfaction.

The intent of the study is to identify meaningsradtivation behind the actions of a senior
deciding to take a cruise, their experiences omdy@and post-cruise satisfaction. The

qualitative interviews undertaken in this resegdvide descriptions of meanings by the
participants. The participants’ activities are gred into the three stages of the cruise experience
as shown in the following conceptual model. Theip@ants’ responses about those activities

will be interpreted to locate the meanings implicithem.
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2.4 Conceptual model _
Interactions

Companions, friends, relatives

Self
On board _
Pre-cruise experiences Post-cruise

motivations satisfactions

|

Fellow passengers, crew

Travel agents

Model 2.1  Conceptual model of interactions foa cruise vacation
The proposed interactions between the cruiser)(&etf the cruiser’s friends, relatives, and
fellow passengers can be illustrated by dividirgdlbtivities into three stages: pre-cruise
motivations, on board experiences, and post-caasisfactions. Perceptions for those
participants who have never been on a cruise baferéormed from friends and relatives who
have gone on cruises, or always wanted to go eanisecand know someone who has related
their experiences to them, as well as brochureabitaninternet. Previous cruisers rely on their

past experiences and compare those with otherecsilias well as information from the Internet
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for their own pre-cruise perceptions. A travelr@geaay assist either type of prospective cruiser.
The on board experiences of satisfaction are aectstl from activities, observations,
discussions with fellow passengers, and excursi®ust-cruise reflections are passed along to
friends and relatives, usually relaying the crugseatisfaction with the experience and
recommending the experience to the listener. ifesaction enhances the cruiser’s satisfaction
and makes the experience a topic of conversatitimse who are interested and want to share
the experience. It also allows for interpretatoyrthe self of the information being received

and its translation into guidance for future use.

2.5 Sample selection

There are many seniors in the my geographical\aheehave taken a cruise vacation. Access to
potential subjects was obtained through seniorscassons, lodges, senior community activity
groups and clubs with which | was associated. R&cemt was limited to subjects who were not
employed in order that participants would havesadiom of movement to take a vacation at
their leisure. This basis for the study was taaoee the restriction that gainful employment
might have when considering a vacation. Volungstivity by the participants should not affect
the data results, as any who volunteered were edgaig an availability basis, with vacations or
time away taking precedence over their volunteakwd\fter interviewing ten persons, when no
significant or relevant new information appearethédorthcoming, a “data saturation” approach

was taken and no further interviews were performed.

2.6 Participant profiles

The participants were selected through convenisangling on the basis of a comment in a
personal discussion with the researcher that thdytéken a cruise within the last two years and
were over the age of 59 at that time. This agekatawill conform to the definition used by the
CLIA segmenting seniors as age 60 or over (CLIAGL20). These discussions occurred during

social gatherings in Guelph, Georgetown, and EtkacOntario. Contact was made after to
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establish a convenient time for the interview. @reson rejected the request because he wanted
to provide only written answers to the questionthaut any interview. This would have

restricted the search for his meanings behindthise experience and not allowed emergent
topics to be queried as they arose. It also woatdallow the interviewer to personally assess
emotion behind the responses at the time they bairgy given to establish their validity. The
interviews took place between February and May 2@®@&rsons who normally live alone, even
though they may travel with a companion or be a bwmof a group are referred to as

“individuals.”

2.6.1 Demographics

Participants

Age 60 Age 70 Age 80 Age 90 Total
5 4 0 1 10
Gender
Male Female
4 6

Marital status

Married Widowed/divorced Total
6 4 10

Table 2.2 Participants’ demographics
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2.6.2 Cruise experiences

Previous cruises

None

l1to4

5tol0 11 and morg Averagle

2

3

4.6

Cruise destinations

Alaska | Hawaii

Mediterranean

7

North Atlantic  West Caribdbe

2 3

1

1

3

Time cruise was taken

Within last six months

Six months to twelve months

9 1
Persons in the travel party
One couple Multiple couples Individuadsa group
4 2 4

Table 2.3 Participants’ cruise experiences

All participants are retired from full-time employmt; one does part-time work and others

perform some volunteer work in the local communi@yfl could take a trip after planning

around family commitments, and in all cases calledvacation. None of the participants went

south for a month or more in the winter.

2.7 Interviews

The semi-structured process used in the intervasipted extended answers rather than short
responses, which was the intent of the questiomatiéns also surfaced as participants were
interested in providing the background for theirtivetions and satisfactions. It should be noted

that even though some of the initial planning fait cruises happened two years ago, the recall
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of details by all the participants was exceptional.

Each quotation in the findings in Chapter 3, carddhe actual words of an individual
participant. There is no identification of indivias as this was a condition under which the

interview was granted.

2.8 Data collection

A participant was selected and handed a letteroapprby the Office of Ethics, University of
Waterloo, describing the details of the study drahking them for their interest. Personal
interviews took place in the participhome where the interviewee was more comfortaide a
thus more likely to speak openly and at length &lbazruise vacation. The interview was tape-
recorded with permission and covered all aspectiseo€ruise vacation, from the initial thought
of going on a cruise vacation to post-cruise regaemnces. The interview began with recalling
the date of travel, ship, and embarkation poirteip put the cruise in context and aid the

respondent’s focus on the cruise experience.

A semi-structured interview (see Appendix A) waaducted to collect information on
perceptions, attitudes, feelings, and intent ofgakicipant, as well as how these may have
changed during the various stages of the entirati@atprocess. The semi-structured format
permitted follow-up questions on additional isstres were relevant to the purpose of the study.
The interviews were 60 to 90 minutes long and thexs an awareness by the interviewer, not to
lead the interviewee. Guarantees of confidenyialiére provided and no individual, travel

agent, or cruise line was identified in the traipon.

2.9.1 Data analysis
Each taped interview was transcribed and sepanati@thumbered paragraphs for easier future
reference. The coding process involved listingdéscriptive phrases of the respondents.

Sensitizing concepts were used a guide from tlevaet motivational domains of the
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Recreational Experience Preference scales (Manfiaeer, & Tarrant 1996)(see next section).
Through open coding these aided in identifying naitonal concepts in the original list of 59
different phrases from the participants (See AppeB)l They were allocated into the three
categories (axial coding) of the conceptual stajeéise theoretical model: the pre-cruise
motivation, onboard cruise experiences, and passereflections. The descriptive phrases
were examined for commonalities through selectodiny, grouped into 29 categories based on
the stages of the theoretical model, and becamleghéings and subheadings in Chapter 3 -
Findings. The actual language of the participanvi{/o) was used to support the headings and

subheadings.

To select themes, the descriptive phrases were agamined to obtain a constant comparison
of data and conceptual categories were createzflext the meaning of the participants (See
Appendix C). These were listed, grouped and regrdumpto topics, and reduced to several
possible themes for each topic. These were thstitleli in three themes discussed in Chapter 4

- Interpretation and Discussion.

2.9.2 Sensitizing concepts
As a guide to analysing motivations, reference made to Manfredagt al.,(1996) who
summarized Recreation Experience Preference (RtaR)ss conceptualized in 1970 by Driver
and Tocher. Manfredet al.,analysed 36 different studies (1975-1979) on REResc These
are used when applied to determine trip-specifitivatons for leisure and activity-specific
motivations. Some of their domains relevant te #tudy on seniors on a cruise experience are:
- achievement/stimulation - reinforcing self-imagecial recognition, excitement,
endurance, and telling others,
- similar people - being with friends, with similaeople,
- new people - meeting new people, observing gikeple,

- learning - exploration, geography study, genleaining,
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- enjoy nature - scenery,

- introspection,

- physical rest,

- escape personal-social pressures - tension eglglasv down mentally,

escape role overloads,

- escape physical pressure - tranquility, prive@sgape physical stressors,

- social security,

- risk taking,

- risk reduction - risk moderation, risk avoidaridanfredo, et al.,1996:198).
2.10 Pilot test
A pilot test was performed to preview the qualityesponses to the proposed interview guide.
Three individuals were interviewed with differeatéls of cruise experiences ranging from one
to seven voyages. All were more than 60 yeargef the first two males, accompanied by their
wives and the last was a female who travelled s@lwe first’'s voyage was seven days, the
second four, and the third, thirty. The subjectsernasked to describe his/her cruise experiences
following the layout of the conceptual model frone tinitial thought of a vacation, selection of a
cruise, their pre and post travel for the cruiBejrton board experiences, and their sharing of
their experiences with family and friends after the. Throughout the recorded interview
(undertaken with permission), an interview guides\i@lowed to reveal what activities meant to
the participants, how they felt about situatioresyttvere involved in, and what satisfactions they

obtained from the cruise experience.

The interviews were transcribed and coded intograghs of related activities. The results
revealed that the interview guide needed to bedngad by rephrasing some questions and
rearranging the sequence. The data provided byeipondents was reasonably complete and
useful for goals of this study. It also providée pbpportunity to test the coding and refine the

proposed motivation and satisfaction sections abti@adings and related to the three-stage
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model. Data from the test interviews was not usdtle data of this study.

2.11 Related personal experience

Having previously experienced two cruises as assghbecame interested in what cruising
meant to other seniors. The familiarity with titaise scene and awareness of a different
attitude to cruising by seniors provides a basigdomulating questions that would be
meaningful to the respondents. The interpretaticthe meanings they provided was aided by

my understanding of the interviewees’ answers.

2.12 Limitations

Research was limited to those persons who havedrearcruise in the last two years in order to
reveal current service practices of cruise lindhile some tourism areas define seniors as
young as 50 years, and most persons at preserdtimesl from active work by 65 years, the
standard of 60 years and above as the definitioa 8gnior in this study, is based on the
standard used by the Cruise Lines Internationabéiation. No comparison was made with
motivations and satisfactions of other all-incl@sivesort vacations, except as emerged from the

experience of the participants. There was no @ispn with younger cruisers.

2.12Summary

This study focussed on the methodology to obtaemtleaning of the experience to a senior
cruise passenger including his/her motivationgraitions, and satisfactions. A pilot test was
conducted to clarify the specific questions to Sieed of the participants. Participants were
selected through personal discussions at variotialsactivities. Ten participants were
interviewed in their own homes using a qualitats@)structionivist approach, and semi-

structured open-ended questions based on a coatepbdel.

Data collection was completed by transcribing eacorded interview. Data analysis was

undertaken by listing descriptive phrases frompthrticipants utilizing sensitizing concepts
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from the domains of the Recreational PreferencéeScda he resultant phrases were open coded,
then axial coded based on the three-stage thearetmdel and selective coded into the headings
of Chapter 3 - Findings. Data was then companedpait into conceptual categories, regrouped
into topics, and resulted in the three themes dsadiin Chapter 4 - Interpretation and

Discussion.
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Chapter 3 - Findings

Utilizing the conceptual model from Chapter Tweg thata is separated into three stages: 1. pre-
cruise motivations, 2. on board experiences, ampb&t-cruise satisfactions. Individual
participant quotations are identified by lettexsE, F, G, H, I, J, K, LandM.

3.1 Pre-cruise motivations

3.1.1 Vacation decision

An individual’s first question is, does one wanta&e a vacation? Motivation comes from
several sources: the urge to get away from onetmehenvironment, a simple desire for a
change, time to enjoy oneself while exploring nesgtthations, and to escape the Canadian

winter. The choice was usually determined sdéwveoaths in advance of departure by these

seniors.

E | feel I am away from everything [while on vacajio | am not confined. There is no
traffic around, no skyscrapers, no lights all otiee place.

G It meant that | could get away from my daily raes, familiar places, and the cold
weather

L It is an opportunity to see things and do thingsttyou never got to do in the rest of your
life.

Another part of seniors’ life may be loneliness

J The reason | go on vacation is that it is an escipm reality for me | don’t have
anything at home, you know, it is a party the whiohe you are away because you have
no responsibilities. Someone else is feeding yaware having fun the whole time you
are away If life could be like that all the time it would béce. | am generally pretty
happy with vacations. 1 like vacations.

K Nobody outside the family, just my Daughter. Been very lonely here, very, very
lonely. So that’s what | thought, oh, well, | gaé¢ should get away. Daughter, never
mind worrying about me. So | went on a trip beeanny family thought | needed to get
away.

3.1.2 Departure date

The next question for the planning of a vacatiowh&n can one go? The opportunity may be a

seasonal occurrence, regularly scheduled eachgrearull in activity schedules which appear

on one’s calendar. The participants after revigwireir commitments, select the best time in
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their calendar to be on vacation. Converselynfi'emay contact them suggesting a specific
mutual time. Regardless, a pleasurable goal i®s#tticipate the vacation.

G While | could go at almost any time, that workedwell in my schedule and hopefully
with warmer weather.

H We were given a selection of dates [for the cijuisEause obviously only some weeks
you could go up to Alaska. There was basically@nese that was available for the
summer. We chose the one that was the most suftatainy schedule.

So | guess you could say that a number of eveme¢ogether and that's why we are
going.

J | found that the cruise line had a ship going guaonth. We knew the weather was just
past the rainy season. It wasn’t too hot, it wasod cold.

Another participant schedules her vacations orgalae basis.

M | get itchy feet then in spring and fall. It bikesaup my year. | feel if I go in the spring,
then | am ready for my summer at home. If | ginéautumn, | am ready for winter.
don’t like being away from Ontario in Septembersiso beautiful here. Timing is the
main reason, the time of the seasdie group that | go with, in their brochure, thegdh
a trip there that suited me for the time and theedand so on.

3.1.3 Destination selection

Once the decision to go on vacation is made, thectwice is where to go. This question

revolves around all the opportunities availablewbere would one like to go most? Some

participants compared a land resort vacation twige while others were more concerned with
receiving good value when selecting a cruise. &laee personal constraints to be considered
and many make their choices carefully through dismns with friends and relatives. The

Internet is most helpful in searching for new destibns before consulting a travel agent. This

vacation investigation provides the perceptioaseas expectations, and builds anticipation for

their selected goal.

3.1.3.1 Comparing a land to a cruise vacation
Some participants wanted more variety from thegai@n time rather than being confined to
one resort. Others had specific needs that exebatla land resort may offer.

E We have been on an all-inclusive land resort atfewes and it doesn’t compare. The
food[on the cruise]s way levels above, the service is excellentattention you get.
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And | think you interact with more people on a seuthan you do on an all-inclusive
land. And plus you meet people from different toes The difference between an all-
inclusive on an island, on certain islands there apecifics that are there for you but not
the variety and changes you have on board the ershsp.

G | have been on at least three land resorts. Thargls were well kept and lovely but
were the same day after day. The facilities wérarg and the large buffets of food were
good, not great. The accommodation was averagdt fuas a real change into a warm,
sunny climate from home. They had different aas/iavailable, such as tennis, golf,
and horseback riding. But just outside the grouwds the traffic and noise.

| wouldn’t go cruising to areas that we had ex@drby land, like around the
Mediterranean. Even European rivers are so diffyne land hotels have seven
thousand people off their buses standing aroundimgafor their rooms. You meet a lot
more people that wgpn a cruisefhan you do in a hotel.

This participant summarized major reasons for @larcruise.

J Well, | like cruising because you are not in thene place every day. You get to see a lot
more than you would if you were at one resort.

3.1.3.2 Cost and value

This question is, considering one’s economic sibmatwhat can one afford versus what one

would like to do? And, where will one get the maalue for their money? An underlying factor

in this decision for many seniors is the econorffiece it may have on their lives as many are on

a fixed income. Aside from the basic cruise cthare are the additional expenses for

transportation to the debarkation point and retarcursions off the ship, tips, incidentals, and

seasonal clothing may have to be purchased. Sbthese costs may be included in a tour
price.

D So, we probably wouldn’t have taken a cruise &t time if they hadn’t said this was
their money making effoftommunity service grougnd it's good value. After our
research it was a good valu@/e are looking at meeting people and having expeeg
and as economical as possiblEhere was one womdwe met on boardlshe lived in
Miami. So every time she wanted to, for $500 sldddake a weeks’ cruise almost for
next to nothing. She was disappointed becausertlyevacations she could afford to
take was cruising.

E We have travelled on vacation quite a lot of ptaaed we felt for your value, you get
good value for the dollars you spend on a crui8ad being Scottish, we did want to get
the best deal for our money
So you could say money is a factor. Being retiveel are pretty careful about what we
are spending.

By searching, one can find a lower price on someses. With large discounts from list price
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being offered by the cruise lines, careful seamglaan prove beneficial, especially between

tourist seasons when cruise lines are repositiathiely ships.

F

Well, we are always looking for good value for oswoney. We would never cruise at
Christmas time because of the castonomically, when you are doing a repositioning
cruise, that is a financial saving. It is quitesaving to take repositioning.

| always knew | would take anotHeruise]at some time whenever | could fit it into my
schedule, and afford itl could use airline points to get me there and haeling
airfare.

The cruise line that was making the two for orferafias basically what we went for.
Always looking to be thrifty, economical.

Cruising in Hawaii was cheaper than staying inegart in Hawaii. That's the part I like
about cruising is to go and stay at one of thos®rs was going to cost more than for
the two of us to cruise. So that was the motivatiwe went that time because it was
cheaper. We usually go in January or Februarys itheaper going than in March or
April.

An elder cruiser has found that peers have a @insto cruising.

M

| go alone because | find that people of my agey don’t want to spend their money.
These are expensive, they don’t want to spend dmeyn

3.1.3.3 Choosing to go on a cruise

Another question is: which cruise most fits oneitecia? Some participants have a strong
desire to have several cruise experiences atithesih their life.

F

G

Easiest and most comfortable way of travellivgry luxurious. It was sold as soon as
we saw ifadvertised].

| had been on two previous cruises and had a stuperon each. So when the
opportunity presented itself for time away in sn@ny cold February, | selected a
cruise.

We have been on six or seven cruises. For et like cruising because it is the
atmosphere of the whole cruise. Just the wholerequce of cruising | really like. So
when my husband said which one are we going tangbsaid, “ yes, I'll have my bag
packed, just let me know.”

This is a different stage in our life andctuising] seems to fit in there. Well, | was on a
cruise once before and really enjoyed it. So, shay thing. | like cruising.

Around about in February or March, | get itchy fiego the cruise seemed the thing to do
at that time of year. You could go to the Caribbeawherever you wanted, or
September or October, same thing, it just suited me

3.1.3.4 Freedom of choice

Choice appears to have a common appeal amongrstuidéth different cruise lines and many
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ships in each fleet, multiple destinations, maniydzctivities and several excursions available
at every destination, each participant reads their feelings and selects the activity that will
satisfy them the most. A sense of personal corgrevident in most of these examples even
though all participants had contacted a travel tigestead of booking direct with the cruise line.

G It was a feeling of satisfaction that | was in wohof my life and could go wherever |
wished. | had the ability to have freedom of cadar a vacation. | received the group
itinerary of get-together plans and receptions.eiflthe big decisions of what | really
wanted to attend and where to make time to justrgitenjoy the weather and water.
Checking the number of days at sea, you think yat mood might be on that day and
try to pick out what you would really like to ddhat you can afford, hoping there is sun
and warmth every day. | think thdsecursionsjare the ice cream on top of the cruise.
How nice to be free to able to make these pleaseir@imices.

J The cruise was just around the islands. We fleretand we flew back from Hawaii. A
lot of people do not want to do that flight, though

M | think | make all the decisions on my own. Naliyrl discuss them with my son and
Daughter-in-law, and they both are very enthus@stiey are always pushing me to
keep active and keep alive and be with peopletlagylare very, very supportive. So |
really make the decisions on my own.

3.1.3.5 Seeking new destinations

Almost every cruiser expressed an interest in gea@w destinations and excursions, especially

to places where they had not been before.

D | like history, | like to see things, | like hisical. | prefer history, | prefer to see
something.

F [There is ajnever ending choice of destinations.

H It wasn’t my decision, it was my husband’s decisible desperately wanted to go to
Alaska.

L | like the part that you see so many things.

M | chose to go to Alaska because | always wantesgécthat part of the world.

3.1.3.6 Searching the Internet and brochures

Respondents used a variety of tools to researebecoptions: the Internet, travel agency ads,
cruise line brochures, and friends.

G The planning of the cruise is an exciting timehevé to go, what ship to go on, and most

important, what exciting excursions to take atthaous destinations. You find a list of
them from the ship web page or other tour compafioiesach destination.
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H It was in a newspaper ad, yekhad researched the cruise line and had a lookee
what it [my cabin] was. There was more than anmptam for us. It was nicely
appointed and the only disappointment was thaidih't have a balcony.

J The most important part of the vacation is what kgarn. Reading out of a book doesn’t
mean the same as actually seeing it. Seeing s@eea’s pictures is not the same as

doing it yourself. So it is more of the seeing braining part for me. You do your
research before you go, but nothing persdimdbrmation] that we got from anyone else.

L On the Internet | checked out the various shiplere are three ships and | figured out
which one likely was to go to the best places anidhvone has the best recortVe had
a lot of information on Hawaii in the past, and haglver gotten there. You have the
opportunity on the Internet of trying to find outcut what other people thought who had
taken that package.

M | study the brochures to find out where they aveng and what is available that would
suit. | have looked at so many brochures.

3.1.4 Pre-cruise discussions

Most persons considering a cruise will chat witheo$ to gain insight from those experiences.

For the novice cruiser, to relieve one’s fearshefipcoming unknown experience, one may talk

to many people about their experiences on prewauises. Even the experienced cruiser will

listen carefully as they are always on the looKout new destination to cruise to based on the

recommendation of others.

I In the club there are a few people who have beearoises. In my wife’s social group
there had been a few cruises as well. Since imat fdeciding to cruise], | have talked
to twenty people. If I am in a group | will sajhdve you been on a cruise? Well what
did you think of it? Did anybody get sick?” Thiad of thing, but we still have these
reservations. So we are really doing an experimégbu like, to see if we like it, to see
if it is enjoyable.| think we want to see if we can have a good ticomemically. We
don't really want to spend oodles of money on traVée want to travel as economically
as possible and enjoy it.

As more persons take part in this type of a vanatiwe topic of cruising is more understood and

acceptable for social interaction among strangeassacial meeting. Through conversation one

may find that someone else has been on a cruiserieanight be interested in. This social

exchange of experiences and advice can stimul&s anticipation. Some personal

satisfaction may also be derived in discussingufi@ming cruise.
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G Before the cruise, a common topic among peopbeiabzed with, was asking if one
would be away during some part of the winter manthhen | responded about my
cruise, their eyes would light up and ask wheregnyland how long. They invariably
wished me well and wished they cold go on one al$®y inferred my cruise was a
great idea. There also was the very good feellmmuatelling others | would be away.
“Where are you going?” they would ask. Then | ebptoudly say, “on a cruise.”
Several previous cruise passengers | met commentéte exceptional, enjoyable time
they had aboard their cruise ship.

H We had, over a period of probably three or foears encountered friends,
acquaintances who had gone to Alaska. Tpegvious other cruisershought it was a
fascinating trip. | think that there was a geneoginion that the cruise lines were
wonderful, that the food was wonderful.

M Oh yes, I discuss it with all my friends. Evemrypé&nows | like travelling and thémy
friends]ask “when are you going next, where are you going?

Others may use the motivation as a subject of mlsotercourse with friends and family.

Sometimes, a family referral reminds one of a dréaahis still unfulfilled.

M | have a cousin in England and she has been lweséaly with me. She was on her way to
Alaska. Then she wrote to me and told me all abeutrip to Alaska afterwards. What
she wore, what you need, and guess | have alwaysibterested in repeating her trip.

3.1.5 Companions

According to the following comments, the most intpat element of satisfaction was being able

to socialize with other persons, whether they grartner, friends, or family. Many

specifically mention companionship which is undidyin most other couples’ comments.

Consistent use of the word “we” reflects that botre in agreement about their experiences.

Verification of agreement was borne out when bgibuses in a cruising couple were present

during the interview with no outright correctionfatts. Only a word was supplied on occasion

by the other spouse, to remember a situation.

3.1.5.1 Partners

A special occasion such as a fiftieth wedding agrsiary was a major reason for one trip, so this

couple selected something they both wanted to e@ofgsther.

E We had just enjoyed cruising so much. With thesibwas going to be a little bit special
cause it was our 3Danniversary last year.

Another couple had been on many cruises beforen Ewen, they immediately knew where they

33



wanted to go next.

F | have no idea how many cruises we have been ore,maybe fifteen. We heard about
this cruise when we were on the cruise to Hawahey had little blurbs on the ship
television and they were advertising the ones cgrapm  We saw this one, it just hit us
like “That’s it, we have got to do this one.” Se yust figured that this is just made for
us. | would say it is always nice to share a trfmd my husband is a very easy person to
share with. And we don’t always agree on evergthihcan always appreciate why he is
thinking a certain way and he appreciates the wasnlthinking as well. So we are good
travel companions

The next participant’s husband was ill before andhos cruise, and his wife was providing a
caregiver role. Initially, she had no interesgoing to Alaska. He was fulfilling a dream and
would not cancel the trip. After, she was glad skat.

H My husband desperately wanted to go to Alaskaadino interest in going to Alaska,
because a majority of people | knew had been tek&l@and came back sick. And I just
didn’t want to go. However, he was very, very angito go to Alaska and see the
glaciers and the other ports of call on the way upther times we would just like to be
by ourselves tonight. We would go and have a dwakderful time.It more than
fulfilled what | thought it was going to be likedagise | didn’t have a clue what it was
going to be like, and yes it was a wonderful tripwas quite amazing. | am very glad
that | did it. | think my husband was more thalfilfed with that particular trip. He
throughly enjoyed what he could of it. And wauopleck, plying me with hot coffee’s
with brandies in when we were up at the glacieegause it was so bitterly cold. And he
had a wonderful time.

Another cruiser found the key of how to get the nesgoyment from a cruise.

J It wouldn’t be fun to go by yourself. At leasttbase kind of cruises. | know there is
Club Med where you can go, but to go on this tyjperase it wouldn’t be any fun to go
without anyone to share it with. You have soméoshare your thoughts with.

A companion provided the company needed by thiwiddal person. They enjoyed both joint

and separate activities and found there were fafsirngs to do on the cruise.

K But when you are single it is hard. We went splaees separately. But there is
lots to do. You don’t have to sit around and mojgeu could be busy all the time.

3.1.5.2 Family

One couple on one of their earlier cruises, founad tith family accompanying them, the

younger members of their family were interestedifferent activities than they usually were.

L There is a difference when we go by ourselvesndreh taking our family. There are
twenty of them and we have done that three tirBesthe interesting thing with that is to

see the kids involved with rock climbing, and ladltttype of thing. The kids make friends
on a ship way better than adults. One trip we ware@nd we had daughters, daughter-
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in-law, and granddaughters, so they are up dandhgte doing all that kind of stuff. But

| have found this entertaining but have not takart.pWe play shuffleboard with our

friends and our family. So when we are with theis a different, we do different things.
3.1.5.3 Friends

Some couples usually book a cruise with other fissinom home, so they know each other well

and could be guaranteed enjoyable companionshigs cbmpanionship seemed to give them

more motivation to see new places. With closentige additional viewpoints were available for
discussion of experiences, reactions and satiefati

D | was able to get to places | hadn’t been befan#) a comfortable room, and friends.

For these experienced cruisers, it was importaattttie cruise was successful for the other

couple who had never been on a cruise before. nibts/ation heightened the anticipation of

the trip.

E They [our friends] had never been on one. Sorgaly pumped us up to go on this
cruise. But, we were just hoping that they woutibe disappointed because they were
looking forward to this so much. So that was pdrtihe motivational thing. We were
concerned about the other couple. Anyway, shethvadled, she loved the sailing, she
just loved everything about it.

Two couples, who were good friends, may have inldial interests and do different activities.

Dinners were a favourite meeting time among frietaddiscuss the day’s experiences and plan

for tomorrow.

F | think we were kind of disappointed when ourtitggycame through, and our friends were
not on the same travel arrangements as we werar frheel agent versus our travel
agent here.We didn’t always choose to do the same things agravel companions
were doing, because that’s the way we are. Weatltogether for the evening meal, but
that’s just so we can touch base with each othersee how their optional tour went
versus ours. Not only were you glad to be withryoends for your dinner but you were
always glad to hear about their day.

3.1.6 Group Involvement

Some tour groups are put together by travel agemausually draw participants from a local

geographical area who do not know each other. Tiymeet together once for orientation

before the cruise and have one or two guides. efgegles look after all the arrangements:

booking transportation and cruise, baggage, praaitteir guide or hostess, group
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companionship throughout the experience, and nfay secial guided excursions at the
various destinations. Other members may book ihvéh the cruise line and join a group
onboard.

E They book limousine service here, pick you ug yaki to the airport. She [the tour
hostess| was very goo@®nce we got on the ship, everyone was on their ovine. group
we travelled with, we saw them occasionally, butama regular basisWe got together
two evenings for cocktail parties. and once weaifhtwe met them all again. We just
felt a comfort zone with the tour. If there is gmgblem, they [the guides] look after
them. We recommend anybody to deal through tfeetour group]

An elderly group member thoroughly enjoys visitimgh others but wants her privacy at night.

M | chat with other passengers and | get to knowgnayip. Those people were excellent.
That’s what | like, you are with a group and beaatlisvas alone | get to know more
people than if | went with a partner. | went omaéh a partner and | didn’t get to know
people the same. And | love people, | love beitlypeople but | like my privacy at
night. | socialize all during the day on thesgs;i have a wonderful time, but | like to be
able to close my door in private and have a goaht's sleep. It was the experience of
the people that gave the most meaning to me. @W§epl was the oldest on the trip. |
was then 90 years old, and that was quite an oddity

Another type of group is composed of members whorigeto the same organization, such as

Kiwanis, or the Lions, etc. The individual paip@&nts find their social companions in the group

of which they were a part. Instead of one persazotnmunicate with, or four in the case of two

couples, there were many different people fromstimae interest group around at meal times, at
activities, and on excursions.

D It was not the right boat for me. If we hadn’ebewith other people | would have found
it really hard. With the two or three other peopilevas better. We had great dinners
because we had the frienfas the group]

Another thing that made it was that there wagslaser friendspf us from our club, or
so that worked out really well, in the sense ofhdim Cause dinner you picked your
table. Also thétravel] agent himself from our club was on the cruise a@avas giving
us advice that you would never get out of it. And sense he made the trip really
interesting.

The third type of group is organized by professidoar agents who specialize in arranging

tours for special interest groups, such as edugatiours, groups of individual persons, or

business seminar groups. They know that pre-cangs&act among their clients removes some

of the social barriers in advance. By setting wyped site for booked passengers in their group,
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members can contact each other to exchange irdepisitos, and may meet pre-cruise for those
living in nearby localities. The Internet also yidies communication to the widespread
members to take the place of a briefing meetingchS& group will have several hostesses to
organize private group activities on board the shiaddition to the many ship activities. These
are different from the other tour groups as the tvamns responsible for getting their own
transportation to the ship and return, handlingr thn baggage, and booking their own
excursions.

G | found a travel agent who was putting togethéioatessed singles cruise groufhey
[the travel agencyjset up a web page for the large group two monéisrk the cruise,
so there was chatter among the younger group afciidities, hotels, and excursions
they would take. The first afternoon | went togheup registration desk and met many
of the group members. | had a warm, comfortirdjrig, chatting about the emails, our
origins, previous cruises, excursions and countvisged. This was repeated many
times through the week as we met together for abgldrties, educational sessions, and
fun mixers, in addition to breakfasts and suppensemi sat at a different table each time
to meet others in the group. We had three dagsairsion opportunities where there
usually were a dozen or more different group mesibarthe same day trip, socializing
with each other and enjoying the sights and aegisit It was amazing that such a varied
set of backgrounds could socialize in such a frigmganner. Anyone would help
another if a problem arose. Everyone always haretio exchange commeni&here
was a constant friendly attitude of the fellow memshn the group, sharing our good
fortune to be in that place at that time.

3.1.7 Perceptions, expectations, anticipations

There is the thrill of fulfilling a dream, the atippation of being on a cruise ship, and the

perception of living in luxurious surrounding¥he experienced cruiser has a base of experience

to know, to have perceptions of what is desired, expectations that they will receive the

quality of cruise they are familiar with. Thishalanced by any personal constraints that may

exist: economics, health, or personal situationsoase examples.

E We knew what to expect, yes, and had a good i@lea.two previous tours were
excellent, different locations of course. So wevkithe ship itself, we knew the type of
[cruise] company. We were certainly looking forgdo it.

F So we knew what we wanted. It was sold as soareaaw it. Well, the day we got off
and we were not on the waiting list any more, isWie we had just won the lottery, you
know. We were on, we were going for sure. Befaaewe were just kind of waiting and
hoping. But because of the anticipation of the lvhioing, | think it made it even more

exciting when we had to do this waiting to seegfwere going to get on. And then our
friends, we were doing the anticipation for theag,tand then when then they got on it
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was celebration timeWe were positive about the whole trip, right frtéma first time we
heard about it until we were dthe shipland it was happening.

An individual going on a group cruise appears srdss the events as they unfold and is tuned

into the meanings.

G

Observing these exchandes the group web-pagéfought out the excitement most of
them had for a vacation from their everyday livad aneeting with friends from earlier
trips. This excitement was infectious to me also. | weadly looking forward to the trip.

| knew what to expect for the most part which whyg iwvas going in the first placdt
meant | could chat with others | had already copmsded with, in a relaxed atmosphere
of luxury and full service, and basically just bgself to enjoy whatever | decided |
wanted to do most to entertain mysé&hen the cruise ticket arrived in the mail, | had
an emotional time. | hadn’t thought that it wasisgortant to me, but it was. | think it
was their promise in writing to be able to get avilaym the daily routine, meet new
people, and enjoy the quality of a cruise. Mayheas just being able to travel, which is
also related to getting away from home. | knoviheesdeparture day came closer, the
anticipation of a new adventure and the excitengeeiv slowly. Another thing |
remember is the waiting for the limo pick-up froomte. The feelings of excitement were
stirring around inside - some anticipation of a gtexperience, some concerns about
what might go wrong that | had not thought abouig @ feeling of relief that | was
actually getting away from the weekly routine. dfy, the van came and | went with
more internal stirrings keeping the adrenalin up tlee customs and flight trials ahead.

Expectations can be tempered by previous expesezxeept for what a new destination may

bring, which is the reason they are going there.

H
G

K
M

| had no idea what | was going to Jee this cruise]

At the embarkation hotel, arranging for a taxi ahe ride[to the ship]jcame with a
happy feeling and the anticipation of pleasure.

We knew what the cruise part was going to be |fkax the cruise, | didn’t have any
expectations, other than of the islands.

Yes | was, | looked forward to being on a shifikdd that part.

The thrill of being in Alaska which | had dreanedazbut all my life.

3.1.8 Concerns

The first cruise is an experience that is approgetith both anticipation and apprehension

because it represents a new, unknown experiernicgt-tife cruisers typically seek reassurances

from friends who have been on cruises, althougim évese reassurances may not completely

ally fears.
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The first thing of course you think, is that tleabcruise is an island and you can’t get
off of it. Around thirty years ago we had a serious problemrenwve were both on a boat
throwing up in rough weather on the English chanselwe had been up all night. You
don’t think of excuses, but you think of a prodmicich was sick to your stomach. 1 think
we got through it okay, but we were more dead tdeve. So you remember that, not the
good partsl am afraid of it[a cruise] | am afraid of being sick. | don't really watiat

do it. 1 am doing it because it was put forwardsasnething to do and it is a good thing
and it is with people that we know and so its goad cause. | have heard about other
people going on cruises and they have fun on themebably wouldn’t have

participated in it myself. | have my doubts. |waming to try. | will try it once.| don’t
like sitting on the beach, which a lot on this onau can get off the boat and sit on the
beach, or you can snorkel, or you can do all théfdtdon’t do. My feelings are not that
wonderful. | have never been on a cruise bef@e there is a lot of Norwalk virus on
these ships? | wonder why | am going then? Aggwa are going. We may love it
when we come back. We don’'t kndut there is nothing in the information that really
tells you how to stop be sick, and you can’t gethef boat once you are sick. Hopefully
they would have a helicopter that would take meesplace. So if | am sick | will have
to live with it. You must think why are we going on this thing,tbese are really
concerns we havel think it is partly[due]to age. If maybe | was eight-five there is a
Doctor on board, the food is prepared, maybe if waunted a nice safe outing, that is a
good way to do ifto take a vacation on a cruise]

On subsequent cruises one tries to resolve as esugs as possible in advance. Some cannot

be avoided, such as airport security, so theseargderations that have to be accepted.

G

If this was my first cruise, | would be apprehgasas some of the online chat roomers’
expressed. | still had a weather eye out for themptial problems, but felt that most

were taken care of in the planninghave been taught through my travels to do as much
as you can in advance: reservations, paymentscelpetc. Then the problems that do
occur are hopefully small and can be solved quisklyas not to affect one’s attitude
toward the entire trip. After all the purpose shave fun, enjoy as much as possible, see
and do new thingsConcerns need to be checked out. While pickingheudeck level

and cabin, you research your previous experiencestey to eliminate most problems.
You pick the middle of the ship to reduce the piadlough seas (there will be none, of
course), a couple of decks above the discos taceedound levels, and at least a deck
below the top deck swimming pools, again for noise.

With only one exception, the cruise experience veag satisfying and enjoyable for the persons

interviewed. The one exception in this survey appe to be based on a previous bad

experience on a ferry boat and a dislike of oceans.

D

We were throwing up in rough water on the Eng{¥tannel. There is that fear of a boat
tipping. | don’t want to go on those boats. | doaally enjoy three-hour rides on boats,
it gets boring to me looking at water. There ishireg to see on the ocean.

One older cruiser found that a companion is nottwdhaanted or needed to enjoy a cruise

experience.
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M | come home from these trips, feeling very hapgsted, and excited. | tried it once with
a partner and | felt | was trying to please her thié time and | was neglecting myself.
And | came home rather tired.

Most participants had to resolve some of these comeonstraint situations before departure.

M But it is getting my house ready, getting my eaily, a cat sitter, a house sitter, hassle
in the airport [wheel chair required]. | am toodependent to be asking for help.

3.2 On board experiences

3.2.1 Activities and interests on board

This covers a wide range of interests and nonesterto seniors on board the cruise ship. When
compared to a daily list of many programs beingdemted open to all passengers, published by
the Activity Director, seniors take advantage afwew and reject some attractions outright.
Most notably missing are the physical sports, @ pontests, and bingo. There is also the use
of facilities and amenities on the ship for whiegmde explored personally. If one is a part of a
group, they may have additional interesting programented to the members of that group.

D We are not gamblers so there is no interest ingdmabling which | guess is a big loss for

them.

K My companion, she went and did the gambling, laum Inot a gambler. | won a couple
of times, but | am not into that. And you coul@édplayed cards, we didn’t bother with
that either.

L | don’t go to the Casino, that type of thing, andp.

M | didn’t do the casino, bingo, or sit at the bar.

Dancing, walking the deck, and theatre were common.

E And we were busy. We danced every night, tookedassons in the afternoon, and
bingo.

J | get involved in the dancing, the Salsa, but mgbland doesn't.

K But we went to all the shows. Many shows. Theg bad a cooking show. | liked it.

liked all the entertainment we could go to eveghhi There was something going on
every night. That was good, | liked that.

M During the day | sat on the deck chairs and walltedldeck. | did some dancing and the
people in our group, they danced a lot. | wenthi® concert or program every night.
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Other activities were found around the ship.

D

Thank goodness for their little library. It wasigt, people played cards, playing bridge
or something. It was fun, there was the differentns they had and the beautiful
decorations, the art to go through, and nights vehigrey had the theatre and whatever. |
must admit, they certainly put on a good shdwere was a track up at the top and we
walked up there some. It was good exercise. Taéyh, they had a nice big bar with
piano and orchestra, but I am not a drinker or wamsit at a bar. It was nice to sit

there for a few minuteslt was a beautiful ship.

In the evening you can dress up the nights wharhgee to dress upVe were busy line
dancing, which was quite different.

For many[in her group]it was a first time cruise. They hadn’t experiahtee
gargantuan amounts of food, or what have you. dbhd §eems to be very important.

| would go out, walk around the ship, see whaxeitng, get an ice cream cone, and all
this other stuff. | have heard a number of pedalle about, saying | would never go on
a fun cruise, because it is all filled full of ya@upeople yelling and screaming. They
would go on a more staid cruise line. My firstugbt is | wouldn’feither, but,]I
probably would. But my first instinct was to sann | kinda like the fun atmosphere.
You could go into the bars and so on, which wereeqquiet and had live music on
pianos and good stuff. So | enjoyed that part.of i

| get up in the morning and see us come into pbfind this very interesting watching
them coming in and watching the dock. | just bkéng on the ship and the various
things you can do on there.

Others really appreciate the sights available ftioenship.

H

| think the one thing that sticks out in my miadhe glaciers from other peoples points
of view: that the glaciers really couldn’t be debed, you had to see them to believe
them. The seven day length was absolutely fine becauseifooute we saw everything
we could see and some of the areas we travelled gugte interesting because we saw
bears, whales, and our captain was absolutely angazBest than any other captain |
have sailed with. Every time he saw somethingobh@mgto the loud speaker system and
told which port, aft, forward or stern or whatewssu could see this. He was incredibly
good. So we got to see the wild life as well.

The one thing | liked the most was the night wet g the island where there was the
active volcano. That to me was cool. You savathige volcano. There is nowhere else
in the world you can get that close. This was gusither island that we went by on the
ship that you can't see at any other time. This @a active volcano so it was spewing
lava. It was quite spectacular. They said thateneery cruise do they get to see that.
You are never going to see that anywhere elsegttthgt close. So that was the
highlight of the cruise for me. That was excitirf®@p thafseeing the volcano at night]
was the highlight of the cruise.
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3.2.2 Excursions

Many couples selected different excursions, cageiortheir own interests. The excursions are

another basic motivation for taking a cruise: te sew destinations, cultures, history and

topography. Arriving at a destination in the momidisembarking, and standing on a strange

dock or pier is always exciting. Some cruiserssp@ntaneous, such as catching a local taxi

after bargaining for rates and sights, while otlnerge a prearranged tour bus somewhere among

the many waiting at dockside.

D

One couple did not do any shore excursions anather[couple] picked other
excursions. The shore excursions were quite abjey So we were with them at dinner
every night. The excursions are what | was there The cruise was fine but | am not a
cruise person. We were on the water because weedam get to the excursion
destinations.

We were travelling with another couple, and thay hlways wanted to see these remote
Jensve would have done it by ourselves, anywaythBy just
kind of liked the sound of it too, and they hadaglsvwanted to see these remote areas.

Selecting the shore excursions was interestingderao sort out what | really wanted to
do and why | was going on the cruise, besides argaye voyage and visiting with other
passengersilt is interesting that all thregshore excursiond]selected do not involve
local culture or island tours, something | normadly. | think this is because | have been
on these islands previously and have toured inlaldother[person]was looking

forward, thoroughly researching the excursions theyld visit, to make sure they saw
the important attractions in the guide books.

Some people would go on the boat and stay ondhefbr a week. But | couldn’t do as |
needed that three days of land trips, and theyeawllent land trips. | needed that to
break the monotony or something. But to have seags of heavy drinking is not me.
So the shore excursions were really valuableould say that would like to go every
five years. | don’t mean | want to go to the samere experience, | wouldn’t.did like
the large cruise ship, the ocean cruise ship, mganse of when you got to a dock you
were able to get off fairly smoothly.

This couple had been at this destination befaneaddition to sharing thoughts, they provided

activity support for each other.

J

If my husband could do that, that is what | wadibdbike ride down the mountain].
would love to do it. | am more of an athletic persso riding that bike down there.

Because we had been in places, sometimes we getuddf and walk around the port
and look at gardens and things. Because | likadpen the ship too, or you walk to a
beach and come back. We took five tours. Aftefitht one was so good we took all the
rest of them. They were well done. | probablyldwthave gone [on an excursion] if
my wife hadn’t been along.
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Some participants find they can do excursionshkagteer cost from the docks.

H The excursions as always with American ships, #neyery expensive. And certainly
we found many things we could do just from the sidekthat were a lot less expensive.
We were in port every day, and | would go ashor @reck it all out to see what we
could do together that wouldn’t be too strenuousiiy husband. And | would obviously
look around at the stores and various other thirtgen come back and get him. We
would go out and do the tram car tours, or day d¢otaurs or whatever that were easily
accessible. So | got off at every stop. | thivde¢ was some disappointment shown by
many people that they couldn’t do any of fithietant] interior trips. And that is perfectly
natural, as that ship did not connect with anyhsd, so you just didn’t go there.

3.2.3 Meeting new people
A typical cruise for two persons would have thenmdactivities and excursions together most
of the time: eat most meals together, dance, goettheatre shows, and take in the sun on the
top deck. Individually, they may go to observeestactivities or just explore the ship. For
evening dining, most passengers are assignedgecd#is table in the main dining room on that
cruise and meet the same strangers, while a grdupave many tables in one area and
intermingle among themselves. Some passengerslavhot agree with the assigned strangers
will choose to eat the rest of their suppers framhuffet that is always on the top deck.
Breakfast seating is not assigned in advance dibelstare filled as people arrive at various
times, providing an opportunity to meet and talkhwather passengers. Everyone commented
that dining is where they could visit with new pknp
F You sit with different people then [at breakfaatid everybody is really always friendly
and delighted that you have joined them. Yougkhobw a lot of people that way. |
would say these others were acquaintances, notdsideyond the cruispt is an]
opportunity to meet new and interesting people.
H We met some very interesting other passengersm&t/eome very interesting people
and that was one of the advantages of free styli@glibbecause you could meet different
people at dinner every night.

At breakfast we had a different group every ddyictv | thought was real interesting,
when you could ask a lot of questions, such as “areyyou on this cruise?”

J Breakfast was dining room. We met another grdygeople. Always found some
interesting. That's one of the good things | likeng. Cause some people say, “ We
would never go there because you have to sit arradl setting and talk.” Well, that is
part of the enjoyment of going on cruises. Youtméet of different people and a lot of
different perspectives, and how they see the wbffldrently than we do. That is part of
the going on the cruise that some people don'tdikeses for that reason and some
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people love them. But | like the interaction witlk people.

K We met other people at breakfast. And they wiésoanice, we met so many nice
people. That was kind of nice.

Two couples sat at the same dinner table and It oteals in the buffet. They were interested
in the people they met.

E If we went to the dining room for breakfast, teatthen you would meet up with other
people. There were four of us and at a table iforthey would put you there, as people
came in. Then we met a lovely German young mdnhistmother, they were of quality.
You could meet different people there, where theyecfrom, what they had done and
what have you. We found that interesting. That avpkis at the breakfast and lunches.
We didn’t do that every day but it was nice. Wel@enather acquaintances, not friends
that we would never get in touch with again. Exaep companiorjone of the other
couple]has kept in touch with the German and we got alyde¢ter from him.

As most ships travel with two or three thousandspagers, there are many opportunities to chat
with strangers at activities, events, and in lireujctivities organized by the ship staff are open
to all passengers. Additional opportunities foretmeg new people come while participating in
various events with non group passengers.

E We had casual, passing by conversations with peamt sitting and in lines just talking.
Over all very friendly, very friendly. We chattedh the man from Montreal, he was a
nice guy. He had been on a lot of cruises too,ga us his life story.

On the other hand, on a ship of that nature, | lddully expect to wind up talking to
other people from all walks of life. So | mighe selittle bit of that camaraderie in there
as well. Let's say | am looking forward to walktopsomebody and ask them “why are
you on this ship?”

K And | enjoyed the people, most of the people, theegroup we were with were so nice,
mostly Americans. But they were nice, but thertlarlot of other people, just walking
down myself to the dining room. Talking with thieeo passengers, it was about
everything that was going on. How wonderful it wasw they look after everybody,
yeah, they looked after us. Families came up @#sd.there is so many different kinds of
people. Oh my gosh, all kinds. They are all nice.

One couple may meet another couple en route dnenruise, and communication can continue

after the cruise.

J No, we didn’t start out with another couple. Bug met a couple in the hotel when we
were getting a taxi to go to the ship. We met theeny night for dinner, and went on
two tours with them. It wasn’t planned, we jusiesh up on the tours as they did. We
met every night for dinner and we corresponded Wi#m since, and we are hoping they
will come and visit us. Generally we meet up widmeone, another couple.
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Others their attitude about social interaction vather passengers they meets on a cruise ship.

F

G

Being in the same line of wojtkefore retirement]it certainly adds to it, because they
certainly knew what | did. And yes, it did enhangeoverall satisfaction.

I met many peoplgn the group]several from my home aredhe constant chatting was
at a loud level whenever we were together at aiviagct

Most were just passing through. One couple wantgdddress, so | imagine | may be
hearing from themAnd there is so many different kinds of people.n®lgosh, all
kinds. They are all nice.

| don’t meet other people around the ship that mueally. Just maybe occasionally.
They[the ship]do have a singles group where you can go in antdwith them. If you

sit in the lounge, you meet other peopidl of you are travelling and you sort of have
something in common, they are travellers, you amaeeller, that is one link you have in
common. Usually they ask if you have family, dolyave grandchildren, and that’'s
what the conversations are about.

The one in Englandgshe keeps writing me. But she and her sister-inviant to keep it
up [new friends from her group]They keep sending me things. In that groupy, Were
all such nice people. All of them.

3.2.4 Ship’s Crew

The attitudes and interactions with the crew havergortant bearing on the assessment by the

passenger of a satisfactory cruise vacation.

E

They were excellent. And they looked after oumgadl the staff, the buffet, the dining
room, the staff that entertained you for the showtbe afternoon and evenings,
everybody was very, very good. We were very fatéuperhaps that we had an excellent
waiter and assistant in our dining room, and thewldn’t do enough for us. It made us
feel important. And that particular night, it wesally a good night because they let
some of the waiters and that, mingle with the gue&tur friend was up dancing with her
waiter from the dining room table. They were tegtthem, and that was a really good
night. Everybody was mingling, everybody was hap/singing, it was like New
Year's Eve really. That was a very good time.

Some passengers take the time to chat with thi#cseaf. This consideration appears to bring a

favourable response.

H

The staff were wonderful. They were multi-natloridind them fascinating, so |
naturally talked with them and asked them wherg there from and what their marital
status is, what they hope to do with their livesngvally. | got into some very, very
wonderful conversations with them. Most of themevimm other countries, had a wife
and children, or parents or whatever to supporfound that quite fascinatingThey
would laugh and come around singing whilst theyeas&rving you. It appeared to me
that they were very happy in their work. They pegbwhat they were doing. | quite
frankly would go for the crew first because | thinls important to the comfort of your
trip, as to how the crew treats you and what tlgeineral well being is like. | think they
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are very, very important. Everybody was saying hamderful the crew were.

3.2.5 Enjoyment excitement, fun

First timers are usually awed by the environmdrg,lig ship, the number of people on

board. Their observations are interesting.

D

We enjoyed the cruise because we had never sbefore. It was just all brand new, we

never had a chance to see what cruising was allab®here was lots of food, there was
lots of pizzazzl don’t think we really went expecting that we wire type of people that

we really love life on board the ship. But we gejbit.

| was delighted to see a lot of young people orBiit that doesn’t mean | was allowed to
participate, in the sense that it is not your pgesup. And | didn’t care that much about
it. 1 would say the excitement of it. | would taketheo cruise just for the overall kind
of excitement, but | don’t like it enough to gagirently. So that is the way | look at it.

Some interviewees preferred to stay on the shighier enjoyment. As previous

cruisers, they had a different appreciation of whas$ happening.

E

So this we felt was also a chance to enjoy theigtelf, instead of stopping the next day
at another place, getting off and back on agaike lyou do in the CaribbearOn that
particular night it was just the excitement and xjpected, just watching all. We didn’t
know what to expect that something like this woalplpen. Our waiter did say he would
be down there that night. We said “Okay.” We thiouiipat’s fine. But once they got the
music going, we went down, and we were dancingwandere dancing with him and it
was very good. That was unexpected because wi kindrv what we were going to.

We enjoyed every part of it. From the minute \itehlere to there.

| am glad | went, it was fascinating. Some ofgbenery was the main thing and whilst |
may not do a cruise again to Alaska, | would lavga interior if there is a way of doing
that. | think that would be fascinating.

3.2.6 Annoyances

There are situations that happen even in a reglutateiety, including on a cruise ship.

Misadventures can also provide memories and afiee's satisfaction of the experience. The

advertised “all-inclusive” does have some excefstion a cruise.

D

Now | know, what it was to sit beside a pool vaitthousand other people and this is
what they are doing on a cruise ship. The linenpee hot, lineups are no fun. We had
to live through different lineups when we got te tioat. You have to live through line
ups. | mean I think | expected | that would béhibse big long lineups to get something
to eat, and there were big long lineups. | hadmterest in the pool, the hot sun, and
having all these things, the competitions It was really crowded around the pools, it
was hot. Ice cream was spilled all over the plaEgen in the adult pool on the
back, you wouldn’t have been able to play cardaais just solid people, flesh, and kids
crying, and loud music. You could not find a sgado not take the sun well. | could
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not sit there. I'll take the verandah, don’t give the pool, | don’t want it, | don’t want
to put my money there. But | did it once. Thas fuae, | saw what it was, and | don’t
want it. The boat ride was a disappointment, but | picked boat ride instead of
something that we should have done elsewhere. aifed/to see Jamaica because we
had never seen Jamaica, although we didn’t see ratith The one stop there, the
people were at you to buy, buy, buy, to get badkership. And I realized that is an
experience, | didn't like it, but that's what it ihat’'s what people talk about. And that's
what it was. | have seen it and wanted to seestudf.

When you go into the roofoabin]itself, they are all small room. Other than going

for a nap or a shower, or going to bed. | didkie hanging out in the room. My wife
had a great time on the balcony and she had a gneet as she was reading a book out
there. Whereas | can’tlt wasn't easy to participate because it was qaitavded

around the bands. It was hard to get a deck chvdien you wanted one. It wasn’t
impossible, but the pools were crowded.

One cruiser wanted to keep up with the world at&om

On the slightly negative side, because | like &ich the stock market and so on, there
was really no news. To go on the Internet was nuiaatical thing to do on that ship, so
we didn’t do it[because of the cost]So | can’t say that | know for sure how good or
bad it was. But the clear message we were geitasy“You are here , you are
incommunicado for the week. If you want commuindlike home] don’t even look
forit.” In a sense that is relaxing, in anothesrse | would like to have spent an hour a
day.

Extra costs are an annoyance, whether facilitiggpsr

D

| would like to go to the spa but it is not inchatin the price. Some other stupid thing |
don’t want to do is included in the price. Whaloin't have time to do during the year
but would like to do during my holiday, you haveay over and above.

And the money you paid to tieavel agent]Tour, they took care of the gratuities on
board the ship, which can hit some people as abigrise at the end. | thought, oh my
God, that will put you bill up, the drinks. A lot young people wouldn’t like the bills
when they got them. Oh my goodness, when thelgegbill they are in for a shock.

One additional comment we discussed between ushedgpping. The cruise line debits
your account automatically for ten dollars a dayctaver tips for the service staff. You
have to go to the Purser to have it removed. AedMaitre’d has his own envelope if
you wish to donate. | think that is excessive wieendo not even see some of the
personnel. | prefer to give what I think to easturn.

That ship was an older ship than the other one ageldeen on, but anyways, that was
disappointing. And we always liked one cruise,llmecause you could make the most
wonderful sundaes and you didn’t pay for themwds just part of the buffet. Where you
can get sundaes, they are not as wonderful asttiex,cand you do pay for them. So,
those little things are a bit irritating. Maybe tber for us, so we would not eat so many
sundaes.We haven't travelled long enough to rate free In&tryet.

| didn’t want the bill | got at the end. | didrthink it was fair that | should be paying for

what | was paying for. | disagree entirely withatlecruise lines charge you for wines.
Because after all, wherever you are cruising, theyactually in international waters,
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therefore everything is duty free. But they doamatrge you duty free prices. | think
that is astronomical. The very first cruise weralid, they charged duty free prices.
This is one of the very few complaints | havéhirilkt this is utterly ridiculous.

| heard from another cruiser about the tip envasphat you fill at the end of the cruise.
One couple wound up filling the envelopes and p&song the tip on their bill because
they didn’'t know. In the end, | had the first aledeted but forgot to deduct my wife’s.
Anyway, it saved us a lot of money. Regardlessligvet put money in one set of the
envelopes anyway. If | were doing it on a frequmadis, | would put even less down and
give to the one who is doing the hard work in themn a good buck.

But | found it was very expensive. Oh my goséryetime you turned around. | showed
the bill I got from the cruise line. | only bougtre fifty dollar item. But wow, you have
to pay like tips. Ten dollars a day, that goesdbiof the crew. | didn’t like that.
Anyway, it worked out fine. | am still gettingléd, because | had to leave my Visa
number with the company you knoWo. | didn’t phone home. | thought, my goodness,
it was $18 for two minutes or something.

Then there are the unavoidable disappointmentamry@nces associated with the weather or

ship announcements.

F

Now there are always things you may find a littt#éating. But this particular ship only
had one outdoor pool. It was outside and the weratyas terrible. So you wouldn’t
want to be out there. This was September on thdhMdlantic. So that pretty well
answers that.

The cruise program director was annoying with awml announcements even though
all the activities were printed in detail in theilyabulletin. Between advertising the
casino and the retail shops, he was constantly ipgstheir profit centres of individual
photographs. There must have been twenty photbgramll over the main deck all the
time, in the dining room, and as you left the gbipan excursion.The embarkation and
disembarkation were the only letdowns in satistachecause of the delays and lineups,
but this is similar on all ships. The stage shoasld have been of a better quality, and
they were always blowing the smoke machine whichumaecessary. The orchestra
was talented but too loud, drowning out some ofthgers.

We didn’t have the classes | would have likedhsgYoga, Pilates. It was too cold to
swim so we didn’t go into the pool. So not a loadivities.

| have looked at so many pictures of Alaska, asmpfe’s photographs, and | can see all
these beautiful, beautiful ice on the sides ofloeintains. And, when | got there | was
very disappointed. | don’t know if it was the tiofehe year, | think its global warming,
and | didn’t see all that ice, at all. The glagewrere right down almost to the water’s
edge. That was a big disappointment. That wastihedisappointment. That was
beyond anyone’s control.

Some passengers, even companions, can annoy wittetheir comments. There seems

to be a trend to try to avoid an unpleasant siuatthen in very pleasant surroundings.
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Oh, we had one passenger with an attitude. On@leovere coming down to go into
dining and they were kind of just elbowing in. sSTias the funniest thing because they
gotitin the end. They should have been in therdine up. So they got their just
deserts. We tried to avoid those people.

There were other people that we decided that, awe Ispoken to you and we do not want
to go there again.

There was one couple, we met them in the diningirat lunch. Oh, they were just
running down everything about the whole trip. Th&yen't having a good time. So |
said | think we had better move on. They weranmgethe down. My companion, in one
of the conversations with others, discussed therattuises they had been on. She was
running down another cruise line she had been ddaptember. | don't like hearing that
kind of stuff.

Several interviewees commented on the restriciiopesed by physical limitations or

constraints on their cruise activities: they wapastrained in the amount of walking they could

do because of physical handicaps, yet they enjthedruise experience.

L

M

| was a jogger and ruined my knee. So | don'tkwhé deck or use the exercise
equipment. We go in the hot tubs but not in tlee sp

And people in my group, they danced a lot. Bathd it difficult for me with my back.
But | sat watching it alwayslf | were younger | would have done more travellimgpre
around at the stops. | would have done much m@me other cruises | would have done
more walking. But my walking is limited now. | physically fit, I'm really very well

for my age, | am 91, but it is the arthritis thadtaken over from here and that is the
only reason | don't go.

3.3 Post-cruise satisfaction

3.3.1 Discussions at home

Even mentioning about one’s experience may be wosg to friends or family, especially if

they cannot have the opportunity to cruise bectmsiene, finances, or other priorities.

D

| don’t think anybody was really interested in @uuise [back at home]. We had just
been where everyone else has been to Mexico béfded, maybe when we returned
home we told friends and relatives and showedidt{pes] to them. My brother has
never taken a cruise. We had a slide show on thantMso on. They enjoyed it and
asked a lot of interesting questions and so athink they were happy for us, but it was
probably not their thing.

Others may welcome the opportunity to re-live tlo®un previous cruise experiences.

E

Most people asked and we volunteered. They Wdrdexested in how we enjoyed the
cruise. Yes, we had quite a few of them ask hativeacruise, how did you enjoy it?
And because of the length of the cruise, they agkiang how it affected us. We enjoyed
it, we enjoyed it. It was nice that people askiedas nice that people were interested.
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F

Telling others at home probably increases my &att®n because of the memories. Itis
good to talk about it again, and realize that waga®d cruise.

Sometimes the reminiscences should remain witheyalyour travel companions.

F

Talking to others after the trip, you like to sbafour experiences, so | probably got
elation. But if people don't ask, | don't talk aligdhem. It can irritate some people. We
talk to a lot of people. Itis kind of somethirepple ask ugat home] “Well, where is
your next trip?”

Others may express a real interest and are hapggto

G

L

After the cruise, people would ask where | hadchbe®gain, when | mentioned cruise,
they would listen carefully and ask how it wasey'tvanted to know where | had gone
possibly to check if they had been there. Theseshtheir happiness for me. This
seemed to be the general pattern of discussionfamily wanted to know more details,
all wishing to go on a cruise at some time as nuee been before. Each time this
enhanced the good feelings | had about my expegeand made me want to book
another cruise soon.

Some want to hear all about it, some people jasttwertain information - did you have
a good time? What was most interesting thing yw?s Some people want to know all
the details. Some people want to know did you arediody, where do they live, what
do they do? Well they are your friends, so yowmktiat's what they are like. So you
relate this much to this person and this much &orttore interested. Some of them do a
lot of travelling so they want the details and otheople who don’t do much travelling,
don’t know what to ask, don’t know what the detarks. So I think that is the difference.
And no, it doesn’'t matter to me whether they waihdar about it or not, to be honest. |
have had a good time.

Well you kind of know whether people are goingdanterested.

And an individual may evaluate it carefully.

K

When | got home and started telling my son andytser, you know, its great, but | don’t
think | will be do that again, it was too long. Mgn said don’t say that now, you might
change your mind. No | haven't talked to anybodyfew neighbours came by, “I came

here to ask about your trip.” So that was about\iYell, | told them a few things. They

laughed, they thought it was great. No, talkingtioers did not give me a better feeling
about my trip. It hasn’t changed me.

| still long to go on cruises, oh I still want ¢gm, and my son keeps saying to me, “Mom,
aren’t you going to Bermuda, or going here? Meifids ask me, they say, “You go
alone, how can you do that?” | say | have a worddrme. If you like people, you have
a wonderful time. It's a fun thing.

3.3.2 Satisfaction

The satisfaction of cruisers may come from seva&valces, usually because they do something..
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3.3.2.1 Activities

According to participants, when you are at seaffull day or two without seeing land, there are

several activities that interest seniors. Thermisnention of any real physical sports nor even

the use of the exercise machin€&ome activities include watching others enjoyrtkelves.

Food is always important.

E

There was nothing on the ship that was disappagntil found it relaxing on the ship.
The Atrium was all decorated for America’s Thanksgj. It was just unbelievable, that
was somethingThen another night it was a champagne party. Tine glasses were all
upright, into a pyramid, nearly six feet high, théey started pouring champagne into
the top and it ran down into all the other glass@s it filled them all. It was a great
time with rounds of Champagne and what have ydat Was a very good time.

It is always a difficult one for me to pick theshenjoyable part of the trip. Everything
is okay. | would say most things were all enjogaldlike the food is always exceptional,
great choices, the entertainment is unbelievables. just everything you would ever want
to do. And there is actually more than you canAldd it is a beautiful ship and
everything is really good. | think we are not elgeeniors but active, and we think we
can do the thing that anybody else on that shipccbhave done if we had wanted to do.
There was nothing that was too difficult for usito

| enjoyed the cruise experience because | fe#td among friends who also wanted a fun
time. Because of the daily freedom of choice from therséactivities of the hostesses
or the long list of activities organized by thepshbpspitality crew, you could rest at any
time as none were obligatorydy attitude toward the cruise remained on a high
throughout, as almost everything/anything was améd for your interest and use.

| found that the ambience was very good. But tiéid the things | wanted to do and
what | was interested in, so | could be biassedmlrelatively easy to please providing
everything ticks over well and everything tickedroxery, very well. The food was
superb, the crew was very, very good.

Dining was every man for themself. It wasn’t farmit was what they call Freestyle.
That's why we like freestyle, because you choasekgow, you can do different.

There are so many dining rooms on every floore,Ge that was niceThey had hot dog
stands and ice cream stands all different floorghenship. It was nice. That's the part |
like, | liked that.

| like to see that, the crowds enjoying themselaethe pool]l wouldn't hesitate for a
minute to go on another fun ship, if it was witbrawd of people | knew. First of all |
liked the cruise line for our age that is supposete for the twenty year olds. But |
liked it. Cause | liked the segment of the yotlté Joud bands, L and so on, but that
doesn’t mean | participated.

3.3.2.2 Excursions

Some interviewees received their satisfaction fpesh being in a new place they had only read
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about previously. Others received more satisfadtiom the spontaneous decision about what
to do for an excursion off the ship. Excursionsviule a break in the sea voyage and for some
are the major reasons to take that specific cruide anticipation of the experience of visiting
new destinations is constantly mentioned as a ratbin for taking a cruise, especially from
experienced cruisers.

D One of the most satisfying parts of the cruise wiasn we got to swim with the dolphins.

Our satisfaction was positive. We had a good time saw these things and got some
good pictures.

E | thought the least enjoyable part was that wandidave enough time at each island we
stopped at to do all the things we would have lilcedo on that island.

F We were going to places we hadn’t been to, ancg perfect. Yes, it was a good one.

J O.K. where can we go when we land at the next pod that's all the planning you need

to do. That's the part | like too, the only partgd&nning[while] you are on a cruise is
which ondexcursion]are you going on and when are you goiMje enjoyed the tours.
They were the highlight.
L We got to the history, and | am interested in agjture.
There is a difference in the participation by senimn a cruise and that by younger voyagers.
Age precluded many from the active sports on baatiphysical challenges on excursions.
Touring facilities in a bus is popular as one ketato the door of the establishment and picked
up there at the end. Others may take a swim/shbdeg trip, not to participate in the physical
activities, but just enjoy the trip and see théatsg Seniors may have activity limitations as one

senior found that he was not suited for snorkeindjv

F So you can swim. We didn’t go swimming, becandbetour we had, we just went to
see.

It took two months to get the pain out of my hgisan a snorkel excursion]l had to go
to the Doctor and hospital when | returned home.

K You are well looked after and then they look ajtan quite well on these little buses that
they pick you up in. That was good, that parenjoyed that part.

M The ship was right there and you just walked @nltbardwalk to the train and it brought
you right back to the ship.
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3.3.2.3 Companions and friends

Again, it was important that friends in their growpre enjoying themselves.

E

| think what gave me the most satisfaction ondhigsse was knowing that the people we
talked into going on the cruise had the enjoymenanticipated they would have. It
made us feel good. When you take someone eldaguauit is important

As | was solo in a very large group, my companghidancrease my enjoyment and
satisfaction of the cruise experience with thegridliness. | made many new friends but
no buddies.The cruise exceeded my expectations because fiethéliness from
everyone | met.

3.3.2.4 Return satisfaction

E

It was great, that was the first one. We werdlyampressed with it.You know, you've
been away, you've enjoyed your holiday, you knod,there is satisfaction to that. We
took in a lot of the shows, they were wonderfudan say as an experience, everybody
should have once in their life, a cruisEven though some people may think that a tour
like this is more expensive, a thousand dollare/batever | don’t know, but it is worth
it, it is a good value. We were very happy witnth | would recommend them, we
would go with them again if the destination andedatvere correct.

Oh yes, the cruise itself met our expectatioie were so impressed with this last
repositioning one that we are number five on théinglist for the next cruise.

My impression was that we were all there to hawe énjoy ourselves, and meet others
without implications. By forgetting our daily prieims, we could relax with others
regardless of age differences, enjoy the sun andweeather, live it up in the bars and
dance floors on the ship and especially the cameniacbn shore in a local watering

hole at the end of the day’s excursidhe most satisfying part of my feelings was the
sunny and warm vacation weather | had, while otlardsome were in the cold and
shovelling snow. Another was the ability to exareny freedom to the things that meant
something to me and that | couldn’t do at homeenTlivas being able to spend my
vacation on water, on the ship, and excursionse géneral satisfaction came from
being able to travel wherever | want to experienew destinations and take vacations
from my usual routineThe satisfaction of the cruise is a combinatiotheffriends you
have around you during the cruise, your reactiomd¢tivities on the ship, and the
excursions to interesting destinationBhere is another satisfaction. This came about
because | made this vacation happen. | did natdiome saying “wouldn’t it be nice

if.”

Generally speaking, thejother passengersg¢actions were very positive, they were very
happy with the ship.

For what we saw, expectations were exceeded. wéewijll be going on other cruises.
We go on one next month, we are going to the Meaglitean. From England to the
Mediterranean.

Yes, | knew what | was getting into and I'd reahjoyed it, that's why | wanted to go on

another one you know. Great, it was go@h yeah, | had a good time, | really did have
a good time. But | was so glad to get home. bkamme person. It did get me away and
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it helped me here. | am lonely.

| thoroughly enjoyed the whole trigt you are friendly it is a wonderful way to g&n
other cruises | have took part in many things fikever arranging, hair doing, but on
this trip | just sort of was quite conteniMaybe it was because | was older and my
interests have changed a.bAnd there is something for everybody on a crulses
wonderful for a senior to go alone if you are friiynand like people.

These positive responses tended to result in isecksatisfaction from the cruise experience

because the experience could be shared and enjoyed.

E

G

It was nice that people asked, it was nice thappewere interested. You know, you've
been away, you've enjoyed your holiday you know,thare is satisfaction to that.

My companions did enhance my enjoyment and seatifieof the cruise
experience with their friendliness.

While | was there | was enjoying it. That was@dedile | was there, everything was
fine.

And I'd like you to know | have had a good timad if you ever want to go, it is a great
place to go.
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Chapter 4 - Interpretation and Discussion

4.1 Introduction

This study utilized theories and methodologies withe field of symbolic interaction. It
provided the methodology and through open intersigive study revealed the meanings of the
relationships between seniors and cruising. The tof a cruise appears to symbolize a most
enjoyable experience for the interviewees. Thisrast in cruising is confirmed according to the
CLIA (2004), “over the next three years, more td8million North Americans indicate an
intention to cruise.” Many participants said ttiegy were in a position to take advantage of a
cruise vacation while being careful of their ecomosituation and seeking good value for the
expense. These senior cruisers expressed a fregfddmice to decide precisely when and
where to go, the satisfying experiences they exjoelcave on board the ship, what excursions
will mean the most to them, and the overall satisda they anticipate by taking a cruise

vacation.

The data reveals that a cruise ship is a symbaldsEam vacation. Discussion with friends and
relatives confirmed that a cruise was a spectasaleation, confirming this image and a desire
of some interviewees to duplicate the experieraeother symbol is the alluring image of
visiting new destinations on shore excursions amirfg different cultures, topography, and
experiences. This opportunity for shore excursitonnew destinations is frequently mentioned
as a major motivation for taking a subsequent erusxcursions to enrich the cruise experience
are equivalent to adding educational experienchghnn turn to provide more justification for

this type of vacation.

The senior generation participating in this staggns thirty years above the age of sixty. The
mature market category is one with the highestgmsjty and financial ability to travel.
Crandall & Fay (1995; cited in Gartner 1996) wriitat seniors also have better health than

previous generations at the same age. As a réseile are many persons in this age cohort
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taking cruises, some several times a year. Theg the time available as most are retired and
have no real ties except family, to restrict thvgication time. Even if health is a problem, there
are usually several persons in wheel chairs ortec®on each voyage. These do not seem to
impede the walking traffic on the ship or on sh@esome disability is not a factor preventing a

senior from taking a cruise vacation. The oldestipipant in the study verified this.

The research recorded the experiences of the iparits who had taken an ocean cruise as a
couple or as an individual in a group, and thepagiences and interactions with other
individuals before, during and after a cruise. Teanings of motivation and satisfaction in
these vacationers can be outlined by three magonés:

Theme 1 - Cruising is a social experience,

Theme 2 - Cruisers face a balance of opporturdginesconstraints related to their

goals,

Theme 3 - There are multiple sources of satigfagirovided by a cruise vacation.
4.2.1 Theme 1 - Cruising is a social experience
This theme reflects the comments of the particpaegarding social interaction and the effect it
had upon them. The data shows that a successfgedor the seniors interviewed was
dependent in part upon social associations orneelstips. This sense of sharing with others

who were having the same cruise experience appeassstently.

The first-time cruiser typically seeks reassurase information from friends’ and relatives’
previous cruise experiences. Use of communicatitim trusted family and friends is combined
with Internet and brochure research to determinerevand how the most likely destination will
provide the desired goal. Experienced cruisersvvbat to expect and said that one of the
greatest sources of satisfaction from cruisingtisraction with other cruisers. Constantly
mentioned in the data is the interaction that tgitese between the participant, their

companions, friends, and the group they may be. with
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In addition to the pre- and post-cruise discussitrere was a real importance to the senior that
they were able to know the other persons in thegwith whom they were associated. There
were many examples of people acting toward eacdtr asharing their expectations, cruise
experiences, and experiencing satisfaction withémtselves. Almost all mentioned that they
looked forward to sharing their day’'s experiencesrdhe evening dining on board the ship.
Their activities were a meaningful experience enhpersonally, and they wanted to share this

meaning with their friends.

Harrison (2002) suggests that cruising, as a vaeiaktype of travel, may bring about an
opportunity for intimacy with fellow tourists, arsdmetimes develop long-standing friendships.
In only two cases was there a report that therecoagnuing contact after the cruise. There was
a sharing of information between these situatiome¢tings at that time, but there appears to be
little communication after the voyage in this cadgrady (1987:73) also comments that other
patterns of learning often experienced by actiders are environmental exposure and increased
social development. The participants were expresgout the opportunity to meet and chat
with new people that they encountered during diind at other activities on board the ship,
even though the interactions were sometimes ordyt slontacts. Some items the interviewees
mentioned for discussion among strangers includeehlocation, previous employment, and

earlier cruise experiences.

Wong & Lau (2001) in their study of Hong Kong Cheeetourists, pointed out that short-term
exchanges with fellow passengers were acceptalledesired. This interaction, especially with
strangers, was an expectation of participantserptie-cruise stage and was enjoyed when it
happened during dining or at activities. It becamemportant meaning contributing to the

success of the cruise experience.

4.2.2 Summary Theme 1

Cruising is a social phenomenon characterized bgtantial interaction among cruise
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passengers, the ship’s crew, and later, the friandgelatives back home. Cruisers take a real
pleasure sharing experiences with their companiwhsther they are partners, friends, members
of a special interest group or sharing informatiti strangers they meet when dining or at
other activities. The contact with, attitude, @edvice of the crew are also an important support
for a favourable vacation. The interaction thegt hath others throughout the stages of the
cruise experience was a source of support thalojge@ and transformed their satisfaction of

the cruise experience into a meaningful memory.

4.3.1 Theme 2 - Cruisers face a balance of opportiies and constraints related to their
goals
A desire by most participants to take a vacatioendghough they are retired, involves balancing
numerous issues including their personal commitemnahhome, alternative destinations
available, and other constraints. The decisioningagrocess involves asking questions of
when, where, what is the cost, and what satisfaaiee will receive. In addition to selection of
the vacation decision, destination, departure date,consideration of perceptions, expectations
and anticipations, there are concerns that paattgphave when planning, or interactions that
may take place on a cruise experience. Experieticesers are aware of the benefits and
constraints they are likely to encounter. Themefdris important to each participant that they
select the vacation destination that they feel prtlvide the most satisfaction and value, within

their constraints.

A cruise vacation consists of planning for traveéds to achieve a goal. There was a diligent
search by most participants in this study, throtighinternet, cruise brochures, and in
consultation with their travel agent to find thesbdestination that would provide them the most
satisfaction for the lowest cost. Quality and ealere also discussed with their friends who
had been on previous voyages. These are impaastraints that are considered by most

seniors that were interviewed. Getting the mastrrefor the dollar being spent is an important

58



consideration mentioned by many interviewees.

Attitude also plays a role in the vacation decisi@tress at home can take many forms, such as
a boring environment, loneliness, excessive demandsne from too many activities in the
calendar, or pressure from neighbours or relatihdany participants commented that the desire
of a cruise vacation arose from the need to geydmean the reality of daily life and into an
environment where they could be pampered and nat teaperform daily housekeeping tasks.

A cruise provides the opportunity to live a secbfedthat has meaning: the opportunity to be
oneself without daily cares, yet live in a luxursoenvironment where daily needs are all
provided for. Layder (1981), emphasized that theessity of reaching into the individual's
experiences to find meaning to the individual. feiend that one can observe one’s role relating
and reacting to others in a group while also hawisgown personal characteristics from his real
life. A similar duality between the daily work rine at home and a pampered environment on
vacation was discussed by Yarnal & Kerstetter (20@%0 found “that individuals’ true selves
may have been realized aboard the cruise ship space outside ordinary life”(Yarnal &
Kerstetter, 2005:377). Cruising allows the oppoitiufor enjoyment and at the same time to be

relaxed and absorbed in the environment.

Another possible constraint to an enjoyable crugzation is the health factor. Hornensral.,
(2002) discussed seniors’ motivations for travellevtheir health is good. Some seniors may be
physically restricted because of aging. This austher perspective to be considered when
planning a vacation. Horneman also discussed isetiavelling for personal satisfaction. Most
seniors in this study reported that it is their qremsonal decision that a vacation is being taken

and no one else is responsible for its outcome.

The data reveals considerable activity of senidiglwappears to result in the well-being of the
cruiser. This was mentioned by Brovet,al.,(1991), who review the active physical sports in

some seniors.
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Among the men, 70 and older, . . . the realitieagdhg (declining capacity for

participation despite increased opportunity), seeniee reflected in a much

smaller [than 50 to 64 year olds], although stispive correlation [with well-

being]. For the oldest women [70+] physical atyivsocial activities, and

outdoor activities are positively associated wigllvibeing (Brown et al.,

1991:377).
When the vacationer is on board the ship in corabdt accommodations, a secure environment,
and relaxed, he has the freedom of choice to da dhavants (CLIA 2002:15). This
satisfaction in the service experience is subethé constraints imposed by being on a cruise
ship. The daily list of activities published bytbkhip recreation staff provide many outlets for
interaction with others. The data from the paptits shows that they selected only a few, and
those carefully, in order to satisfy their own n&adcluding sunning or walking on the deck.
Selection of excursions was also made carefullghmosing the ones that had the most appeal

for the individuals involved.

Mobily, et al, (1991), were concerned abdateaningful activity participatiodnamong retirees.
The data records many activities within the cr@isperience of these participants who are
retirees. There did not appear to be a challem@geep themselves occupied and the reverse

appears from the comments that there was not ertoughto do some things they wanted.

Creating appeals to older consumers and which adkaige their special needs by catering to
them is a difficult task, according to Faranda &®adt (1999). Again the data analysis
suggests that there were few instances where awaetentioned that was not able to be
fulfilled. The main constraint was the lack of &ro accomplish some additional goals that
appeared possible (for example, excursions thdtddwmve spent time at more important places

in the eyes of the participant).

While there is opportunity to see new destinatidingte is also a risk that was considered by
Sonmez & Graefe (1998). “Perceptions of risk awlihgs of safety during travel appear to

have a stronger influence on the avoidance of nsgiather than the likelihood of travel to
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them” (Sonmez & Graefe, 1998:176). There was arllitle mention in the data that a cruise
could be a risk to travel enjoyment. Reviewingitiethods of selecting destinations, most
participants selected a relatively safe itinerakg. they were not staying overnight at a

destination, the security of the ship overcamerehkythey may have had to consider.

4.3.2. Summary Theme 2

Interviews with these participants made clear iine of year, warmer weather, ship availability,
schedule suitability, and seasons are considered slecting the best time for a cruise of their
choice. There is a prolonged search for a com@meinetween the desired vacation, and the
costs, health, physical ability, quality, and caneefor personal security. These are constraints
that must be considered within the desired outcohtiee vacation. As there are opportunities
through many different cruise lines and usuallyesavexcursions at each destination, a vacation
can be specifically tailored to the needs and @stisrof the vacationer. Travel agents fulfill a
real need for information, availability of destiiwats, transportation, and in some cases,
organization of a mutual interest group. Wheritadlarrangements are made, the expectations

and anticipations provide happy thoughts prioh®time to departure.

4.4.1 Theme 3 - There are multiple sources of ssflaction provided by a cruise vacation.
One of the fascinations with cruise travel is thengndifferent opportunities there are to enjoy if
one will participate There are perceptions, expectations, and anticiEawaiting to be fulfilled
by sharing pleasures with companions, meeting renple and seeing new destinations.

The satisfactions of a cruise vacation are fouratchivities and interests on board, excursions,
enjoyment, excitement, fun, and post-cruise disonss Experienced cruisers seek new
destinations, activities, and meeting new peopl@favhich will provide many reflective hours
of happy memories. One important feeling is thi@t&on a cruiser enjoys from the
enhancement of their self-image before and aftey bave completed this dream vacation. The

resulting self-image is a personal sense of achiem in that they will actually be going on a
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cruise, or that they have experienced a cruisejsasomething that others may envy.

Accomplishing a cruise means a personal satisfaci@ompleting a vacation goal.

The opportunity to explore new destinations, cel$yiand topographies, was one of the most
common motivations for taking a cruise. The chdoncea senior to broaden their learning
through travel, while at the same time enjoyingrbkelves in quality surroundings, beckoned
many participants. Education through enjoyabledravas observed also by Brady (1987) who
states, “it is well known that travel itself candgreat learning experience especially when
being able to travel to different areas and le@ouaunfamiliar places” (Brady, 1987:73).
Participants expressed wishes to see and leare ekyloring their desire to travel and
experience new destinations. The perception beaparticipants were able to visit destinations
on their “to see” list as discussed by Duman & M&a(2005), resulted in education in
topographies and cultures and provided a satisfacti achieving possible long-standing

personal goals.

There is an important satisfaction of the cruisd@renment that is established by the ship
according to Petrick (2004a). Quality is a comnumanthe provider’s performance, while
satisfaction is a global measure of how that paréorce makes the tourist feel. Most
participants appreciated the quality of service tleeeived and some expressed a very
appreciative attitude for the work and friendlytatte of the ship’s crew. Satisfaction can also
be expressed as a sense by the consumer, of hraegiged good value for the money spent,
having fun, or getting a break from the routine atrdss. There were several indications of this

in the data.

The enjoyment on the ship appears to be a resthieatonfirmation of the information provided
in brochures, the internet, and from discussionh fmiends and relatives at home. Seniors
examine this information, picture themselves ontpand hopefully experience the

environment that has been promoted by the supplrschiset al.(1997)discuss the
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difference in marketing to the mature customer el &s the producer providing the marketing
promises.
Marketing programs should be tailored to the speoeds of a market or
segment. Decision makers should rely primarilyrdarmation about older
consumers’ responses to marketing offerings whiehspecific to the product or
service being marketed as well as to the segmanteykest, (Moschis et al.,
1997:285).
The participants mostly agreed that the servicditgywaas superior and met or exceeded their
expectations. As Ziethaml (1990) argues, convargdetween customers’ expectations and
perceptions is the best way to define service tyualSuppliers’ reputations are enhanced or
diminished by the experience of the passengertaadstcommunicated to prospective

consumers back home.

Kriegeret al, (2005) commented regarding the buildup of exgiExta from the marketing
information promised by the providers, and posdigiéown from non fulfilment, was not
mentioned except in rare situations in the partictplata. It appears that the published
marketing information does represent reality inch@se experience. Possibly, the providers
have found that consumers have higher satisfategials by using actual pictures of the product

rather than written descriptions.

Tian-Cole,et al.,(2002) discuss the quality of performance and tradity of experience. They
concluded that these contribute to overall sergigality through overall satisfaction. The
participant data reports a high quality of perfoneceof the suppliers of services (the cruise

lines) and a high quality with the resultant oviesatisfaction of the cruise experience.

Senior tourists appear to approach their resedratsoitable cruise from a different perspective
according to Sirgy & Su (2000). They conclude tha young tourists look for social

consistency and social approval while mature ttaigmphasize the facilities because they are
concerned with satisfying needs for self-consistend self-esteem. The data did not support

the idea that the mature tourist was concerned satisfying anyone else except him/herself.
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The participants mentioned frequently that theypgaql, participated, and found their own

satisfaction by fulfilling their needs, not others.

Other researchers have commented on leisure motivasulting in leisure participation and a
personal satisfaction. Losiet al.,(1993:155)conclude that leisure motivation was a
determinant of both leisure satisfaction and leuarticipation in elderly individuals. Mannell
(1999:239) states that satisfaction has a pasttatien as an appraisal of how things have gone
up to the present. Only one participant said ¢haising was not a preference for a vacation
because of a previous bad experience on the wisamne of the survey participants reported

receiving a negative response when discussingtheation with others after returning home.

Attitudes and perceptions towards cruising havenbegicated many times in the data. Shaw
(1985) concludes that understanding these attitaddgerceptions are paramount to
understanding the meaning of leisure in peopleesli The activities of the participants generate
the attitudes and perceptions which provide theodppity to have a foundation of meanings to

study seniors and cruising.

4.4.2 Summary Theme 3

This theme found that the participants were mogiddly perceptions and expectations.
Participants also commented that this vacationavaseded change from the daily routine, and
they had a sense of control over when, where, drat they would experience while on the
cruise. The persons who had never been on an cogise before were guarded in their
anticipations and expectations based on informdtmm their friends. However, pleasurable
emotional expectations were firmly expressed bgehwho had cruised before. They obtained
satisfaction sharing their cruise experiences watmpanions, friends, fellow passengers, and
those back home by achieving these perceptiongxgmectations. The participants have
illustrated that adventure, excitement, and pleasustivates them to share an experience with

another. Even the individual cruisers take enjaynfim interacting with other travellers of
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similar interests from all over the world as wellseeing new destinations. Every participant
commented upon the interest they had in meetingr gthssengers and exchanging information.
The result of this interaction confirms their exiag#ions while planning their cruise. The
onboard experiences and the enjoyment of the cwilsproduce happy memories that will
remain with them. While each cruise may be tofi@idint destination, it is remembered vividly
for the wonderful and the not-so-wonderful momehtt were experienced and is available for
recall over the years. Building memories to taiekbhome usually provides a lasting

satisfaction.
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Chapter 5 - Conclusions and future research

The purpose of this study was to identify undedymeanings that motivate seniors to take a
cruise, ask what meanings they receive from thg@egence, and consider how these meanings
may affect their sense of satisfaction. This stagwers the two questions posed in Chapter 2.
5.1 Question 1 - What are the motivations for andatisfaction arising from a senior’s

cruise experiencé€
Theme two, opportunities and constraints revediecetare many underlying motivations for a
senior to take an ocean cruise. There may beatldesire to take a cruise if one has never been
on one, because cruising is a usually a dream toltiéed at some time in one’s life. For the
experienced cruisers, they know what to expectusodlly look forward to the next opportunity
to take another cruise. One participant mentidghatishe had met one couple in their group
who took four cruises every year because they edjayuising so much. For all, the motivation
of a consistently high quality of service and tlesice to see new places and cultures, while
residing in comfort and security on board the gltipight, supported these expectations and
satisfactions of a vacation of fun and enjoymértieme three, sources of satisfaction, resulted
from participating in activities, excursions, emagnt, and fun. A pleasing environment
combined with enhancing one’s education by visibtiger destinations and destinations added
to the cruisers’ satisfaction. Most participamslfthat the food is better, the ambience is hetter
and it is more comfortable and luxurious than alleesort vacation, as well as you meet more

and different people on a cruise.

5.2 Question 2 - How was satisfaction with the crae affected by interaction with others
during and after the cruise?

Theme one, cruising is a social experience, adul#ukt satisfaction of the participants in several

ways. Appearing in most interviewees’ responséisaeffect that a companion or a group has

on increasing the satisfaction a cruiser receik@® his/her cruise experience. In one interview,
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two couples have been on a dozen or more cruidbseach other. Meeting new people and
exchanging information in a controlled environmes&gnother attraction for some cruisers.
Because so many more persons are cruising and cioimeir friends and relatives have been
one at least one cruise, satisfaction is increaftedreturning home and discussing the
wonderful time they had. According to the CLIA (0, 12.6 million passengers are predicted

to take a cruise in 2007. This would be an inareHs1.1% more than 2006.

5.3 Conclusions

All interviewees mentioned the expectation of sbicigeraction with their companions and the
opportunity of sharing the experience with othéfghat was revealing about the data was the
necessity, mentioned by almost all of the partieipaof having a companion or a group with
them to discuss their cruise experiences. Theaecantinual referral to meeting with friends to
discuss the days’ events and exchange some perstorahation about previous cruises and
family. These appear to be very important inteoast to achieve the high level of satisfaction

reported by the participants.

This research provides insight into the meaningsskniors have of the cruise experience and
involves research into the motivation for takingraise vacation. A senior’s approach to a
cruise vacation is different from younger generaioThese senior participants are retired from
the world of work and a high paced level of acyiviAs evidenced in the data, many participants
state that a vacation is a time to get away fromm@mvironment to enjoy other vistas and absorb
new cultures. In some situations cruisers’ notrif@imay be lonely and a cruise will provide
social interactions with people of similar inteeest luxurious surroundings. In other situations,
there is an opportunity to enjoy the companionstiplose friends over a continuous period,
sharing new experiences and having time for eduér atithout being interrupted by the daily

activities of routine living and housekeeping.
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Seniors pursue different activities on board anthenshore excursions. Few attend the list of
activities and programs published in the ship’$ydaiogram with the exception of enjoyment of
theatre presentations. Only a very few were isteckin the casino, bingo, and utilizing the
pool. Most physical activities were limited to wialg the deck, dancing, and use of vehicular
transportation on excursions. Some participante westricted by physical constraints

associated with age, from participating more fullactivities.

It was also found that repeat cruisers are motilvaidook forward to their next cruise. While
there are discussions between previous cruiserg abaise lines and ships, if one was not up to
the standard expectations, a different ship iscgadefor future voyages. Conversely, a superior
cruise satisfaction is recommended to others, asdme cases a repeat trip was taken on the

same ship.

From the findings, it may be possible to ascertiaat a vacation is personally satisfying, by
assessing whether the cares and worries of li@m@te can be forgotten and the inner self freed
for the most part to enjoy the pleasures in anathgironment. An effort to achieve this goal

may be a basic motivation behind the planning aqeeencing a cruise vacation.

The constant interaction with friends through thvaties on board, the excursions, and dining,
provides the main feeling of satisfaction. Follag-interaction with friends and relatives at
home bolsters this good feeling. The experience @liise becomes an event that leaves a

memorable impression for years to come.

This study has provided insight into motivations agatisfactions of senior cruisers. It may aid
the service providers to better target marketdlyes group. The findings may also assist cruise
lines to better meet the needs and expectatiossrbr cruisers by providing information about

the motivational interests and satisfactions oingportant percentage of their passengers.

The approach to this study using interviews reduheesearch findings that will contribute to
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the knowledge of why seniors take cruises, alortg some of their constraints. It has provided
insight about cruisers self-image through interntdractions, the effect of interaction with
others, as well as their motivations and satiséastin cruising which usually result in a

meaningful activity from such a vacation.

5.4 Limitations

This research is based on a small sample size felhaumber of cruises involved do not
provide data that can be generalized beyond thelsanThe data are from participants whose
ages range more than three decades, from earilgssigtearly nineties. Despite this broad age
spread, there is still a potential bias in the ltsdaecause seniors tend to cruise less as they get
older. In other words, the experiences of thogteir sixties will be more prominent because of
greater numbers. Retired seniors are travellingemotheir sixties, less in the seventies, and
there are fewer travelling in their eighties. Rlolgsinside any of these cohorts there are more
definitive motivations and satisfactions to be fdurmhe participants are from one cold
environment in winter, which increases their detrenjoy a warm climate, even for a short
period. Research on cruisers living in other gapirc locations may provide additional

motivations and different constraints.

The quotations are in the actual words and comtkttte interview from transcribed comments

selected by the writer without post verificatioorfr the participants.

5.5 Future research

In an earlier study, Yarnal & Kerstetter (2005) clole that “this study has clearly shown that a
social interactionist perspective strengthens owleustanding of tourist behaviour, especially in
a group context. Hence, future studies should @thig perspective,” (Yarnal & Kerstetter,
2005:377).The use of symbolic interaction in the formatiortlog semi-structured interview

approach provided a depth to the personal respdrystbe participants. Sl is recommended for
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future use in other areas of research regardingrseto obtain a depth of meaning for their

actions.

Additional research could be conducted into a diceeparison between senior cruisers and
younger age groups, and, an all-inclusive landrtesal a cruise vacation. Also, other areas
include utilizing other lines of enquiry and largamples to explore issues identified in this

study.

It is recommended that future research into senlifestyles can best be performed by a senior

who has understanding of the attitudes and someriexce in the area of the study.
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Appendix A - Survey Questions

Pre-cruise

1. What are your reasons for choosing a cruise a@er vacations?

2. What was your driving urge to take this cruise?

3. Had you discussed your cruise plans with othefsre leaving?
What affect did this have on your attitude?

Perceptions / Expectations
4. What were your expectations?
5. How would they affect you?

On Board

6. Did your attitude toward cruising change durting cruise?
Your perceptions?

Interactions

7. Did you chat with other passengers? Chat alvbat?

8. Did you make new friends?

9. Did you use the Internet or telephone to comnaia with relatives or friends?
10. What effect did the ship’s crew have on youliss experience?

Dissatisfaction

11. While on board, what reasons can you giverigoy@ng your experience?
Lowering your enjoyment?

12. Were there passengers that you avoided?

13. Were there needs you had that were not mdtismiuise?

Post Cruise

Satisfaction

14. Did your companion enhance your satisfactiothefcruise?

15. As a senior, what do you feel were the mositiexicparts of your vacation?

16. Did the cruise meet or not meet your expeatatioin what ways?

17. What did this mean to you?

18. What parts of the cruise experience do youdgaeé you the most satisfaction?

The least?
19. When you returned home, did you relate youiseraxperiences to your friends
and relatives?

20. Did retelling your experiences increase or e@ee your satisfaction of your cruise
experience?

21. Why would/not go on another cruise?

22. Was the meaning of your experience affecteohteyaction with others during and after the
cruise?
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Appendix B - Phrase listing

Stage 1 - Pre-cruise

Reasons for vacation/cruising

Needed a holiday / vacation/might like it/thoughoat it
See and experience new/different cultures/destinsti
Difference from land/been to land resort

Referred to cruising by relatives, friends

Did research on cruise lines, destinations

Cruise because of the itinerary/departure date

This was a tour group cruise/community group

A good value/economical/careful about spendingrdtible
Have enjoyed cruising / whole experience /atmospher
Used a travel agent / poor advice

Environment change/away from daily home demands

Perceptions, expectations

Expectations / perceptions / anticipation

Freedom: make your own choices, independence, think
Never on cruise before/ Change in attitude/somgttordo
Aware of risk to person, possessions/protectedrenwient
Negatives

Stage 2 - Travel and On Board

Experience excitement/exhilaration / on a high
Enjoyment / fun

Experience peace and calm

Comfortable

Not have to dress up/great to dress up
Physically relax and rest/reduce built-up tensions
Keep physically fit/exercise

Activities, keeping occupied, interests

Be with respectful people

Dissatisfaction

Confined on a ship/on an island/can't get off/wWestdom
In a small cabin / no windows / depressing
Fear/previous bad ship experience

Don't want/like to be on a ship/plane/beach/wattivdies
Not really interested in a cruise but am going.

Lineups

Dissatisfaction

Have to pay for extras that should be free
Travel by air to embarkation a pain
Companion complaint

Not enough time when on excursion
Some needs not satisfied

Expensive, Final bill from the ship, tipping
Annoyances on board/fear

Objectionable passenger
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Embarkation/disembarkation

Interactions
Doing something together/special occasion/compahign

Be with others who enjoy the same things/talkinthwihem
New people - meeting, talking, observing others

Relatives, friends love cruising

Internet/phone to back home

Discussed with others

Kept in touch with new friends after

Contact with others was stimulating for a cruise
Crew contact

Ship programs/shows/excursions/amenities

Food

Comfort zone because of tour guide problem solving

Stage 3 -Post-cruise Satisfaction

Satisfaction

Relate trip to others at home/share experiences
Have others know you have been there

Want to take another cruise

Everyone should have one cruise in their life
Post satisfaction/enjoyment
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Appendix C - Theme considerations

Conceptual categories are followed by suggesteddbeand final themes.
Stage 1 - Pre-cruise motivations

Want to take a vacation to get away from everythesgape, have a change, not be confined
Go where dreamed about

Do things never got to do in life before, fits thider stage in life

You have no responsibilities except to enjoy lifaye fun

The cruising atmosphere really enjoy it

Want to keep moving, see different things, lotsariety and change, rather than a resort
Freedom of choice, Be myself and enjoy whatevearted

Meet many different people

It is a good value, careful about spending, thrdtgood time economically

Gaining knowledge about the ships, itinerary, desgtons

Other people tell me cruise lines are wonderfuddfes wonderful

| am going because a friend/relative has been there

Stage 2 - On board experiences

The friendly crew are important to passengers’ @aytnf
Companions add considerably to the cruise expezienc
Constant interaction is a most interesting, arehfily experience
The activities available are unbelievable, morety@u can do
The food is always exceptional

The tour excursions were the highlights [of thasel

The boat is an island and you can’t get off, exaepiorts.

Long lineups, noise, and fear of ships detract ftbenpleasure experience.
Companions enhance the experience, but must berrclcasefully.
Avoid problem passengers as soon as they arefigenti

Extra charges on board affect the passengersfaatm

Stage 3 - Post-cruise satisfactions

Expectations met, exceeded, more than fulfilled

Could do things | wanted to do and what | was sdexd in, excursions were good time
Ability to travel whenever, went to places | hadméen, experienced new destinations
Satisfaction that others asked about the tripymedieexperience to others,

Satisfaction for friends that went with us

Most meaningful are experiences of meeting new lgeop

Friendliness of others, everyone always had timextdhhange comments

The experience of meeting the people that gaventhet meaning.

Camaraderie with others, enjoyed going places nesen before and with friends
Atmosphere had an overall excitement

Enjoyment received from continuous experiences

Beautiful ship, lots of pizzazz

Personal satisfaction supported, but not depengwnt friends and relatives at home.
Doesn’t matter to me what they think as long aad & good time

Questions increased my good experience feelings

Personal satisfaction was reinforced by retellixigegiences

General opinion that cruise lines were wonderful
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An exceptional, enjoyable time
You do your own research

Initial theme suggestions

A The cruising experience of others has a reatetia the decision to cruise

B. Senior cruisers have the freedom to take vagsitim change environments.

C. Seniors really like and enjoy cruising.

D. Seniors are concerned that on a cruise theyaleé for their money.

E. Social interaction with companions and othespagers has important meaning to most cruisers.

F. The cruise experience is enhanced by a friecrély, great dining, and interesting excursions.

G. Cruise concerns can be fear of water, confinémetiose quarters, lineups, and extra fees for
services, objectionable passengers.

H Fulfilment of personal goals and expectations

l. Meaningful opportunity for friendly, social irmactions

J Satisfaction from review of experiences withrids, relatives.

Final Themes
Theme 1 - Cruising is a social experience

Theme 2 - Cruisers face a balance of opporturainelsconstraints related to their goals
Theme 3 - There are multiple sources of satisfagtrovided by a cruise vacation.
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